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Mr. J. S- Burkett THE REASONS WHY! 


Pathe Laboratories, Inc. 
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I thought you might like to know how completely 
satisfied we are with the fine processing and 2 U f 
print work which Pathe has done for us during ° niforml ° 
y high quali 
ity of re- 


the past year. 
production. 





We are particularly pleased with the personal 
service which you have rendered, and we look 
forward to continuing to work with you and Pathe 3 P F % 
for continued fine results in the future. e Personai Service by a staff of 
oO 
experts. 











with best wishes for your continued success, 


Sincerely yours, 4 L 
e Lower costs d 
ue to shorte 
ned 


zIV TELEVISION PROGRAMS INC. d . 
production schedules. 


Airc 















Chairman of the Board of 8Y-2 
Frederic W. Ziv/da at ° ys 
Life like color ° 8 4 ; 
z 5 in every scene 
oe 
% : 
1 LPF > 


% 
CALL OR WRITE . To ce? 


4), fi; 
‘ he L Mi Laboratories, Inc. 


HOLLYWOOD 6823 Santa Monica Blvd. « 


a 
ga 


GREAT MOTIO 
N PICTURES A 
Ji, RE PROCESSED BY Dylb 


Dz Ne Laboratories,| 
ories,Inc. is a subsidiary of CHE 
SAPEAKE INDU 
STRIES, INC 











Tis AUTUMN Calvert Distillers 
has big news for the liquor trade. 
For the first time, one of the two 
largest selling whiskies in the world, 
Calvert Reserve, is being bottled in 
gift decanters. And so is Calvert's 
premium whiskey, Lord Calvert. The 
decanters are designed by two of 
America’s leading industrial design- 
ers —Russel Wright and George 
Nelson. 

This is a promotional step of 
major importance. To announce it 
to the trade, Calvert turned to the 
most penetrating sales medium of 
our time—the motion picture. 


to film buyers and sponsors: The 
new Caravel bulletin, HOW TO GET 
THE MOST OUT OF YOUR FILM DOL- 
LAR. Write or telephone. 
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September 12, 1955 


Mr. David Pincus 
Caravel Films 
730 Fifth Avenue 
New York City 


Dear Dave: 


I have just arrived back at my desk after a series of meetings ... 
and for the first time in the past few months have had a few moments 
to sit down and reflect over what we've been through. This is, there- 
fore, the first opportunity I've had to express our appreciation for 
the MIRACLE you performed in making the film of our Holiday Decanter 
Story --- "LOOK TO THE STARSI{". 


In spite of the impossibly short time that you had, your film succeeded 
in enthusing and pre-selling our distributor salesmen and their re- 
tailers all over the country ... and did this to a degree far beyond 
our expectations. "LOOK TO THE STARSt" has convincingly sold the com- 
plete Christmas Program to our distributor salesmen --- a Program that 
we are dependent upon for millions of dollars worth of sales. 


Thank you and all your personnel for delivering the impossible ... and 
for six weeks of a very pleasant relationship. Merry Christmas! 


Sincerely, 





DISTILLERS ANY 














CARAVEL FILMS........... 


730 FIFTH AVENUE, NEW YORK 19, N. Y., CIRCLE 7-6110 
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The Bell & Howell Filmosound 385, new model of the world’s most widely used 16mm sound projector, with streamlined styling of two-tone, scuff-proof case. 


GREAT NEW SELLING TOOL 


for Employee Communications, Sales Promotion and Public Relations 


The famous Filmosound by Bell & Howell 
with new 15-watt amplifier and larger 
speaker for superior sound control and 


fidelity...plus other exciting innovations 


HOW TRUCKERS LEARN road hazards. Pacific 
Intermountain Express uses Bell & Howell’s Filmo- 
sound and a company-made sound movie to warn 
drivers of highway dangers along its busiest route. 


Bell & Howell’s Filmosound, one of the finest in- 
struments of this audio-visual age, is now better 
than ever. The new Filmosound 385 brings you 
these design advancements: increased amplifier 
output (double power under normal conditions, 
four times stronger at low voltage), sound insu- 
lated aluminum doors, an end to warm-up delay. 


HOW RAILROAD PROMOTES shipping service. 
To spur its growing volume of fresh-produce traffic, 
Santa Fe Railway shows sound movies on benefits 
of modern shipping methods to West Coast shippers. 


More Filmosounds are in use today than all 
other makes of sound projectors combined! This 
established preference stems from features like 
exclusive all-gear drive, straight-line optics, flick- 
erless projection, simple operating controls. 
Make a note to see the new Filmosound 385 at 
your dealer’s or write now for free brochure. 





HONORARY ACADEMY AWARD 1954 f- ‘ 
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Here’s how to double their use! 


The TSI-Duolite allows you to increase the field of use for 
your 16mm films because in the Duolite you get two methods of 
projection in one unit . . . and for the price of one unit. Now 
you can show films in rooms and locations where it formerly 
wasn't convenient or practical. What's more, in most cases 
the operation of the Duolite is easier and quicker and you 
get a more effective presentation. 


Desk Top Showing On Built-In Screen 

The Duolite permits you to show black and white or color movies 
on a large built-in screen without darkening the room. Films 
can be shown right on your desk top, in the plant, in hotel 
rooms and in conference rooms without setting up any extra 
equipment such as a screen, speaker, etc. This makes it ideal 
for in-plant training sessions, engineering departments, sales 
departments, advertising departments or wherever films are used. 


Two Projectors In One! 

Just flip a lever, insert another lens and the same projector 
can be used with large audiences for showing films on any 
standard external type screen. Both lenses are furnished with 
the projector. Changing them is simple. Pull . . . and the lens 
is out. Push . . . and the other lens is in. 


The Duolite is a top quality projector throughout. Sturdy 
construction stands hard knocks without damaging the unit. 
Service is hardly ever required. When it is, no special tools 
are needed. 


Check now on this most complete projector . . . available only 
from Technical Service, Inc. You'll find it to be the ideal 
projector for all of your uses and it's priced right too. 


M TECHNIC 
SERVIC 
INC. 


AL 
E 
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You'll also 

have production harmony 
every time you schedule 
these Byron 16mm facilities: 


script 

art 

titling 

animation 

editing 

sound effects 

recording 

location photography 

music library 

sound stage 

complete black-and-white 
laboratory facilities 

precision magnetic striping 








color-correct” 
prints.... 


Quality conscious? Byron color-correct* prints are 
what you want. Get duplicate prints processed 

with exacting fidelity — color prints in balance that 
retain all their natural beauty with full depth and 
clarity. Color-correct* is a Byron exclusive, the result 
of many years of engineering research and development 
by a pioneer laboratory — staffed by master craftsmen 
— working with the finest equipment at top level 
efficiency. Choose the leader in the 16mm color field. 


Time important? Try our 8-hour service. 


by ron Studios and Laboratory 


1226 Wisconsin Avenue, N.W., Washington 7, D.C. DU pont 7-1800 
*Reg. U.S. Patent Office 


SEND FOR YOUR COMPLIMENTARY COPY OF THE 3 ILLUSTRATED BULLETINS ON “PRE-PRINT 


PREPARATION” AS DEVELOPED AND RECOMMENDED BY THE ASSOCIATION OF CINEMA LABORATORIES 
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SLIDE-FILM 


PRODUCERS 





WE BEGIN WITH YOUR 
e sound 


(DONE IN OUR STUDIOS OR YOURS) 


AND END BY PROVIDING YOU WITH THE 
e finest 
e slide-film pressing 
e in the industry 


we ff music 
supply ff SOUND EFFECTS 
all ff SIGNALING * (ESI) 
—— >] masteRrinc 
or [J PROCESSING 
any {§ PRESSING ** 
part [J PACKING & SHIPPING 


*ELECTRONIC SIGNAL INSERTER AN 
EXCLUSIVE DEVICE DEVELOPED BY US 
FOR PERFECT SIGNAL PLACEMENT. 


**PURE RED VINYLITE RECORDS 
DISC recording - masters 
processing - pressing 
TAPE recording - editing 
assembly 


FILM recording - re-recording 
transferring - interlocking 


Timiiaia phone for 


Special Produce Ts male List 


UNIVERSAL RECORDERS 


6757 HOLLYWOOD BLVD. 
HOLLYWOOD 28, CALIF., HOllywood 9-8282 





Hight Off the Heel 


A COLUMN OF EDITORIAL COMMENT 


N THIS ISSUE, the Editors of Business 
SCREEN provide the annual listing of the 
numerous established firms who constitute a 
dependable selection of production services — 
the film laboratories, sound recording studios, 
optical effects specialists, recognized music li- 
braries, animation specialists, stock film sources 
and film streatment and reconditioning services. 

Data presented on these pages (beginning on 
page 65) is supplied according to our specifica- 
tions by the companies listed. While there are 
a few inevitable omissions, we feel that it com- 
prises a most helpful guide to the producer and 
sponsor requiring these services. A further co- 
incidence lies in the publication of the Associ- 
ation of Cinema Laboratories’ Pre-Print Recom- 
mendations (see page 61). 

But behind these very factual and useful list- 
ings there is a bigger story. Faster films, more 
brilliant color processes, greatly-improved labo- 
ratory equipment and controls and untold years 
of constructive experience are that part of the 
modern film laboratory story. These affect those 
studios who maintain their own film laboratories, 
for the benefit of clients, as well as the large 
and growing specialists who comprise our list- 
ings. Within their plants, a very large corps of 
technicians and lab experts are helping to assure 
the screen quality on which the future of both 
televised and direct 16mm and 35mm films so 
completely depends. 

Users of these services will find a lot of ad- 
ditional information and a pretty good picture of 
the suppliers among the numerous display ad- 
vertisements of listed companies appearing in 
this issue. There’s a reference mark indicating a 
supplemental ad over the listings of these com- 
panies from pages 65 to 82. 


- ~ * 


Who Helped American Magazine Discover 
Genius Who “‘Pioneered” 16mm Medium? 


* THe AMERICAN MAGAZINE grievously erred in 
the full page tribute “l6mm Magic” which ap- 
peared in its October issue and credited the 
development of this field to Dr. Paul A. Wagner, 
president of the Film Council of America. 
“This revolutionary contribution to education 
was brought about largely through the vision and 


enterprise of Dr. Wagner . . .” according to the 
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SHOOTING 
RELEASE PRINTING /] 
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AMERICAN. Further attributing the production 
of many widely-used 16mm training films for 
the Navy” to this “pioneer”, the magazine con- 
cludes that “these proved so effective that after 
the war the idea was applied to general educa- 
tion.” 

A generalized apology appearing in the FCA 
newspaper-publicity handout “Rushes” omits to 
mention that this data was supplied to the 
AMERICAN through FCA publicity channels. Neat- 
ly side-stepping the issue, the apology merely 
says that “no executive took part” and that there 
was no opportunity to read proof. 

Apparently, press agents are not classified as 
“executives” at FCA headquarters but the ad- 
mission that they knew about this forthcoming 
enshrinement is apparent. The AMERICAN now 
also knows that it was “had” but what about the 
2% million readers of this respected journal? 
We failed to find the anticipated retraction in 
its recent November issue. 

For the real facts are that this so-called 
“pioneer” was a mere infant when 16mm was 
already far advanced; that the only “invention” 
we can credit him with is the annual testimonial 
banquet over which he presides at the expense of 
some well-meaning contributors. 

Are we to believe that the Editors of the 
AMERICAN imagined all those facts about this 
self-made “pioneer”, all by themselves? 


* * * 


Thanks to This Producer's Carrier Visit, the 
Navy’s Air Arm Has a New Color Picture 


* What does a motion picture producer do on 
his day off? If his name is Raphael G. Wolff, he 
is apt to pack his camera and spend the day 
winning friends and helping people. 

Wolff, president of the Hollywood studio which 
bears his name, was one of a dozen civilian 
guests invited aboard the aircraft carrier U.S.S. 
Hornet by the Secretary of the Navy for the 
ship’s qualifications cruise last Spring. 

While pilots, many of them making their first 
run on a full-sized carrier, zoomed off and on the 
deck in jet Cougars and Banshees and propellor- 
driven AD’s, spectator Wolff gave into occupa- 
tional habit, grinding away with a movie camera. 

Wolff's interest resulted in a 13-minute color 
sound and motion picture which was titled Car- 
qual (Navy code for “Qualification of Pilots”) 
and presented to the flat top’s officers and men. 

Numerous screenings of Carqual have been 
held aboard the carrier and at Naval headquar- 
(CONTINUED ON PAGE FIFTY-SIX) 











ART VIDEART 


ANIMATION 
| TITLES 
| OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 
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THE OHIO OIL COMPANY 
tums wile \N\LDING 


As a public service, Ohio Oil commissioned 





Wilding to write and produce a picture on driving habits that would drama- 
tize many varieties of thoughtless, often dangerous, attitudes in motorists 
with which audiences will, it is hoped, identify themselves. The story is 
written from the viewpoint of those faithful public servants, the community 
policemen. High point of the picture is the fatal crash pictured here. Be- 
cause of its dramatic excitement and its vital emotional impact, “The 
Case of Officer Hallibrand” is sure to be widely used in safety work by 
many civic agencies the country over. Nowhere in the production is there 
any mention of the sponsor’s product. Instead, Ohio Oil has selflessly 


made this contribution to programs concerned with safety on the highway. 
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* No matter which you use... 


EVERY 


Many projectors LOOK somewhat alike, 
in appecrance and price—but Viewlex 


delight in operation. VIEWLEX QUALITY 
CONTROL is a precious property—it is 
the real reason why Viewlex guaran- 
tees every Viewlex projector for a 


lifetime! 











For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
filmstrip to slides in sec- 
onds, V2C—150-watt, V-22C 
—300-watt motor fan cool- 
ed. V-25C—500-watt motor 
fan cooled. 3-5-7-9-11 inch 


lenses. 















Write Dept. B-5 for literature and the name of your nearest franchised Viewlex Dealer. 


Vie whol aii 


“Change-O- Matic’ Automatic slide 
changer accommodates paper, glass, 


metal, or tape slides intermixed. 





V-2€ ~ ¥-22C - V¥-25C , 


‘ VIEWMATIC 





VIEWLEX VIEWTALK 


Plays- standard and long- 
playing records, up to 16” 
—two permanent needles 
on twist arm. 33'/5, 45, or 
78 r.p.m. Model WR— 
4" x 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors. Model WHD— 
6" x 9 detachable speaker 
for 500-watt projector. 













Remotely controlled and au- 
tomatic magazine fed slide 
projection of 2 x 2 slides. 
Holds 30 slides, changed by 
remote control push-button 
or automatic timer. Runs 
forward or backward at any 
speed. For teachers, lec- 
turers, sales and advertising 
promotions. 






V-4S — V-44$ 7 


For single-frame filmstrip. 
The ideal budget-priced 
filmstrip projector. Clear, 
sharp projection; brilliant 
illumination; simple to oper- 
ate. Cannot tear film. Mod- 
el V-4S 150-watt convec- 
tion cooled. Model V-44S 
300-watt motor fan cooled. 
2", 3", 5° and 7" focal- 
length lenses available. 


35-01 
ek. he 







VIEWTAPE 


Hi-Fi sound and picture. 
Easy to record. Easy to edit. 
Fast wind and rewind. | full 
hour on every 5" reel. Per- 
fect for schools, churches 
and industry. Accommo- 
dates any Viewlex Projector. 


STRIP-0-MATIC 


Remote control 35mm film- 
strip advance mechanism. 
Hand-held push-button. Al- 
lows complete freedom of 
movement. Speaker can 
stand wherever he wishes, 
or even sit with the audi- 
ence. For use with all View- 
lex filmstrip projectors (il- 


lustrated here with V-25C). 


QUEENS BOULEVARD 
ISLAND CITY 1, 





N.Y. 
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As one of the nation’s leading 
film processing laboratories, 
our single purpose is to help 
advance the entire film industry 
by providing superior crafts 


DICK RODGERS ‘ 1 manship, inventiveness and 


service in our own field 



















SALES MANAGER 
28 YEARS WITH CFI 


e i ont is the f $4) 
30 YEARS IN FILM INDUSTRY Our equipment is the tines 


what we cannot buy to suit us, 


we invent and ‘build 


But our great pride is our men 
Without exception, every man 


at CFI is an expert at his job 


HUGO JACOBSMEYER 


PRODUCTION MANAGER 
TITLE & OPTICAL DIV. 

27 YEARS WITH CFI 

42 YEARS IN FILM INDUSTRY 


CONSOLIDATED 
FILM 
INDUSTRIES 


959 Seward St., Hollywood 38, Calif. e HO 9-1441 


in New York: 1740 Broadway 
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Colonial Williamsburg to 

Film in Todd-AO Process 

* Colonial Williamsburg has an- 
nounced the imminent production 
of a film on the colonial history of 
Williamsburg to be produced in the 
new Todd-AO process. When com- 
pleted, the new film will be shown 
in a new Information Center, now 
under construction. 

Colonial Williamsburg’s twin 
| theatres will be specially constructed 
to accommodate the Todd-AO sys- 
tem, and will have seats spaced so 
that each seat will be comparable to 
| the best seats in an ordinary theatre. 
Each theatre will have approximate- 
| ly 250 seats, arranged in eight rows. 
| The contract with Todd-AO Cor- 
hand rewind negative rewind set differential rewind power rewind | poration, signed early in October, 
designates Colonial Williamsburg a 
non-commercial licensee with rights 
to produce and exhibit a film of up 
to 40 minutes duration in the new 
_ wide screen, 70mm process. The 
| film will relate the colonial history 
of Williamsburg and will be shown 
free of charge to visitors in the twin 
theatres of the new Information 
Center. 
































precision film editing equipment 











The film will be shown on a deep- 
HOLLYWOOD FILM COMPANY _ ly-curved, 30 x 60-foot screen which 

is expected to provide maximum 
HO 2.3284 clarity, sharpness and illumination. 
956 NO. SEWARD ST. Six to eight channels of stereophonic 
HOLLYWOOD 38 sound will be heard in utmost high 
CALIFORNIA | fidelity, capable of complete direc- 
tional realism. 

A major film company — yet to 
be named — will produce the film. 
It is expected to be ready for ex- 
| hibition in time for the opening of 
editing table | the Information Center in the spring 
of 1957, the year nearby Jamestown 
celebrates its 350th anniversary. 

* * i 
1956 Chrysler Preview Lit 
by Jack Frost Mobile Units 


J 
| ® When some 600 reporters assem- 
| 
| 
| 





synchronizer split reels film racks 





bled at the recent 1956 advance 
press preview of the new Chrysler 
cars, held at the corporation’s prov- 
ing grounds near Chelsea, Michigan, 
the management made sure the 
newsmen were not kept in the dark. 
Throwing ample light on the sub- 
ject were the maximum illumination 
installations of Detroit's Jack A. 
Frost. To dramatically highlight the 
show, the Frost specialists arrived 
with such mobile equipment as an 
outsized transformer trailer, huge 
lengths of cable, batteries of spots, 
and dimmer boards, ranging from 
5M to 10M capacity and able to 
handle 135M watts of lighting. 


ae at better dealers everywhere FOR SALE 
| 35mm OPTICAL BENCH 


Box 352 + Business Screen 


489 Fifth Ave., New York 17 














vault cans swivel base tightwind film storage cabinet 
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“CLEAR TRACK AHEAD!” 
he story of railroad progress in the 
America yesterday, today and tomorrow 
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ROUND -THE- CLOCK SERVICES 





Negative Developing 
First Print Department 


Ultra Violet and 
Flash Patch Printing 


16mm and 35mm 
Release Printing 


Kodachrome Printing 
63 Editing Rooms 


SPECIAL TV SERVICES 





For Color it’s 





FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N. Y. JUdson 6-0360 





Now 
Celebrating 
Our 25th 
Anniversary 


| 







U.S. Informational Pictures 
Draw Large Overseas Audience 
* Sponsors and distributors looking 
for a sizeable audience for docu- 
mentaries evidently would do well 
to line up some screens in Japan. 
The United States Information 
Agency reports that an estimated 
three million Japanese movie-goers 
saw the four-reel musical documen- 
tary film, Symphony of the Air, 
during its first exhibition month. 
More than half a million Japanese 
recently saw the film, Helen Keller 
in Her Story at 14 U.S. Information 


and television 


Agency centers on 
from Tokio. 
Symphony of the Air, which 


shows the 95-piece American or- 
chestra as it performed during its 
tremendously successful visit to 
Japan, consists solely of photography 
and music; there is no narration. 


Showings in 46 Cities 
Planned and produced by the In- 
formation Agency's motion picture 
branch in Japan, the film 
shown simultaneously in 46 major 


was 


Japanese cities, beginning on Sep- 
tember 20. On that day alone, 
160,000 persons saw the picture. In 
the evening, the film was televised 
over a Japan-wide network to a 
potential tv audience of two million. 
At showings sponsored by the news- 
paper Mainichi, people stood in line 
for hours to gain admission. 
Impressed by public reaction to 
the Helen Keller film, the Tokio 
television network the Infor- 
Agency a check to be do- 
nated to an institution for the blind. 
The agency said this is typical of 
response 


sent 
mation 


from hundreds of thous- 
ands of persons in many foreign 
overseas infor- 
mation program showings during 
the week of Miss Keller’s 75th birth- 
day this summer. The hour-long 
documentary, narrated by Katherine 
Cornell, tells the story of Helen 
Keller under the handicaps of blind- 
ness, deafness and muteness. 


countries who saw 


Widely Viewed in Europe 
In the British Broad- 
casting Company televised the movie 
with by pianist 
Myra Hess. Showings in Jordan, 


London, 


an introduction 
with commentary in Arabic, were 
under the patronage of Queen Zeine. 
In Stockholm, a tv station, closed 
for vacation, reopened to give a 
special showing of the film for an 
audience of some 10,000 persons. 
Viewers of the movie in Italy made 
donations to help the blind. In 
Belgium, the Ligue Braille showed 
the film several times, including one 
televised showing with French and 
Flemish explanatory comment. 


Extensive showing and favorable 


reaction have also been reported by 


overseas information posts in The 
Netherlands, the Philippines, South 
Africa, Egypt, Pakistan, Holland, 
France and Germany. a 


* * * 


Photographic Society of 
America Honors Film Pioneers 
Two Eastman Kodak scientists 
were honored recently when the 
Photographic Society of America 
gave its LaBelle Award to Leopold 
D. Mannes and Leopold Godowsky, 
Jr., for their development of Koda- 
chrome color film. The award was 
made at the society’s annual ban- 
quet in Boston. 

The award, established two years 
ago, is made “for outstanding con- 
tribution to color photography.” A 
previous winner was the National 
Geographic Society. 

Mannes and Godowsky were al- 
ready scientific collaborators when 
they joined Kodak Research Labora- 
tories in 1930 to concentrate on the 
development of the product which 
eventually emerged as Kodachrome 
film. 

After the early color film was in- 
troduced in 1935, Mannes and Go- 
dowsky continued in research on 
various modifications and adapta- 
tions of the film and process. 





Qualety Beh 


FILM SHIPPING CASES 








Did you ever consider the mileage 
per dollar you get out of a shipping 
case? We have! That’s why we've 
built these new cases with more 
than usual care. They’re made of 
best quality non-vulcanized fibre, 
strongly fabricated, and reinforced 


with steel corners. Here is low 
priced protection for your films in 
transit. Also available in hard vul- 
canized fibre. 


See your nearest dealer or write 
direct to manufacturer for catalog. 


WM. SCHUESSLER 
341 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 
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CYCOESSIUL FILMS FORO 





Condor Films, Inc. successfully serves scores of leading American busi- 
nesses and organizations. 

These clients know it takes skill and experience to tell a story effectively 
to one person, to a group... or to millions . . . and they have found that 


Condor has been a real help in solving their important communications 
problems. 


If you have a message you really want to get across to employees, to 
stockholders, sales personnel, dealers or distributors, to potential customers, 
to other specific groups . . . or to the general public . . . Condor can-help you. 

For a fresh, imaginative and result-getting motion picture, slidefilm or 
other live or visual presentation, call on Condor! When you do, you'll get the 
ultimate in quality and service from an organization well-staffed with top- 
notch creative and technical personnel working with the finest obtainable 
photographic, sound recording, lighting and editing equipment in modern 
and complete production facilities. 


Producers of 16mm and 35mm Sound 
Motion Pictures, Slidefilms and Other 
Visual Presentations for .. . 

SALES PROMOTION © ADVERTISING 
PUBLIC RELATIONS © TRAINING ®@ TELEVISION 


VOLUME 16 * 1955 
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UTSTANDING CLIENTS ..--- 


Aluma Kraft Manufacturing Co., Inc. 
American Fixture & Manufacturing Co. 
American Furnace Co. 

American Wheelabrator and Equip. Corp. 
Anheuser-Busch, Inc. 


Association of American Railroads 
* +c i 9g Cc 





r 7 
Batz-Hodgson-Neuwoehner Adv. Co. 


Boy Scouts of America 
Boys Town of Missouri 
The Branchell Company 
Carter Oil Company 
Centlivre Brewing Corporation 
Citizens National Bank 
The Coca-Cola Company 
D’Arcy Advertising Company 
Burton W. Duenke Building Company 
Eli Lilly and Company 
Emerson Electric Manufacturing Co. 
Gerdner Advertising Company 
Girl Scouts of America 
Gordon-Marshall, Inc. 
Griesedieck Brothers Brewery Company 
Lewis-Howe Company 
International Shoe Company 
Sam P. judd Advertising Company 
Kelly, Zahrndt & Kelly, Inc. 
Knox Reeves Advertising Company 
Laclede Gas Company 
Laclede Steel Company 
Lindenwood College 
Lion Oil Company 
lynch and Hart Advertising Company 
Maxon, Inc. 
McQuay-Norris Manufacturing Company 
Meletio Sea Food Company 
Monsanto Chemical Company 
New York Yankees 
Pacific Industrial Manufacturing Co. 
Phelan-Faust Paint Company 
Ralston Purina Company 
Ridgway Advertising Company 
Ruthrauff and Ryan, Inc. 
Saint Lovis Cardinals 
St. Louvis-San Francisco Railway 
Scruggs-Vandervoort-Barney 
Sears, Roebuck and Company 
Stark Bro’s Nurseries & Orchards Co. 
Glee R. Stocker and Associates 
Switzer Company 
Union Electric Company 
U. S. Air Force 
United Van Lines 
Wabash Railroad Company 
Wagner Electric Corporation 
Warson Products Corp. 
Western Waterproofing Company 
Westheimer and Block 
Winius-Brandon Company 
Wohl Shoe Company 

. and Many More! 


ondor 
tlms,ine. 


1006 OLIVE STREET © ST. LOUIS 1, MISSOURI ® MAin 1-8876 
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NEW E-X-P-A-N-D-E-D FACILITIES 





rentals 


All the Finest and Latest Cameras 


MITCHELL— 16, NC, BNC 
ARRIFLEX— 16 & 35, Blimp 
AURICON — 100, 200, 400, 1200 


EYEMO, CINE SPECIAL, FILMO — MOVIOLAS — SYNCHRONIZERS 
HOT SPLICERS—SOUND READERS — DOLLIES — PEARLESS — MIKE 
BOOMS — LIGHTING EQUIPMENT — ZOOM LENSES — GRIP EQUIP- 
MENT—PROJECTORS—SYNC PROJECTORS — RECORDERS — SYNC 


RECORDERS 


WRITE FOR COMPLETE RENTAL PRICE LIST 





sales 


ARRIFLEX 
AURICON — Cinevoice, Super 1200, 400 & 600 


foot Conversions 


New and Used 
16 & 35mm Cameras 


BELL & HOWELL — Eyemos — Filmo — Projectors 

BALTAR, ANIMAR, NOMINAR, EKTAR, ZOOM LENSES 
MOVIOLAS — HFC SYNCHRONIZERS — BARDWELL - MCcALISTER 
LIGHTING EQUIPMENT — EDITING EQUIPMENT & SUPPLIES 


WRITE FOR COMPLETE CATALOG 





EBF Reports Biggest Year 
in Film Sales and Productions 
* Encyclopaedia Britannica Films, 
Inc., producer-distributor of class- 
room teaching films, has just com- 
pleted the biggest year in its history, 
in terms of production and sales, it 
was announced at the recent quar- 
terly meeting of the company’s 
board of directors in Chicago. 
Maurice B. Mitchell, company 
president, pointed out that the pro- 
gram of audio-visual education, be- 
gun by the company 25 years ago, 
has been speeded up by the con- 
tinuing crisis in the schools, marked 
by “perennial overcrowding and a 
persistent increase in the teacher 
load.” The company’s production 
this year included 60 new film titles 


Chicago Video Program Salutes 
Business Film Production Field 
* A television salute to the business 
motion picture field and to the 
principal studios in the Chicago area 
was given on WBBM-TV on Sun- 
day, October 16. 

The series “This Is the Midwest” 
emcee’d by Fahey Flynn, showed 
numerous clips from business films 
and featured the personal appear- 
ance of Lang Thompson, Wilding 
vice-president. Mr. Thompson’s com- 
ments gave viewers a comprehensive 
background of film potentials. & 

ve % * 

Raphael G. Wolff Sales Team 

Meets with Studio Executives 

*In line with its expanded activi- 
ties launched at the start of the 
year, the Raphael G. Wolff Studios, 
Inc. of Hollywood staged its first 
annual sales meeting in October. 
Key national representatives were 
called to the film capital for a four- 
day session with studio executives. 


Our Newly equipped MACHINE SHOP 
for all Camera Maintenace and Re- 
pair offers these exclusive F&B SERV- 


One of the principal purposes of 
the meetings was to acquaint the 


service 





ICES: 


Custom building & designing of equip- 
ment 


Lens mounting — Calibrating 


Experienced Technical personnel who understand your problems 





NEW STREET LEVEL 


area. Rental equipment 


& 
LOCATION in the heart 
convenience | *== 


delivered to you at the 


curb. Drive up and load up. Near all Trains, Hotels, Theatres, Etc. 





Charge Accounts Invited. 


° New Extended Time Payment Facilities for 
cre ‘ Purchases. 
From 90 Days to 3 Years to Pay. 





products 


Exclusive F&B PRODUCTS 
PRO-CINE TRIPOD —The MOST 
IMPROVED tripod in the medium 
weight class. 

NOMINAR 1” f0.95 LENS — The 


fastest cine lens in the world. 16mm SPLIT REELS — Now rewind, edit, 
project, Etc., with the film on CORES. 600 FOOT CINEVOICE CON- 
VERSION — The first flutter-free Cinevoice Conversion. LEG-LOK 
TRIANGLES — Lock your tripod legs firmly and securely. GATOR-GRIP 
LITES — A perfect light for locations . .. With BARNDOORS. CAMERA 
SLATES with CLAPSTICKS — Easily erased — durable finish. KELLY 
CINE CALCULATOR — A sliderule calculator for cameramen. QUAD- 
LITES, BAR LITES, INKY-DINKIES, NEWSLITES, CONELIGHTS, 
FLANGES, REELS, CANS, FIBRE CASES, CLIPBOARDS GLOVES. 








USED EQUIPMENT URGENTLY NEEDED 
HIGHEST CASH PRICES PAID 


FLORMAN & BABB 





Warren Everote, recently named 
to the EBF vice-presidency. 


and 78 filmstrips, he added, ranging 
across the curriculum and including 
subject matter appropriate for all 
school grades. 

At the same time, Mitchell an- 
nounced the promotion of Warren 
Everote, director of research and 
production, to the vice-presidency 
of the company. 

Everote has produced, or been 
associated in the production of, edu- 
cational films with titles as varied 
as Archimedes’ Principle, Monarch 
Butterfly, Major Religions, Ears and 
Hearing, Industrial Purchasing and 
Atom and Agriculture. Lt 


representatives with the studio’s 
many new developments in produc- 
tion techniques, and considerable 
time was devoted to demonstrations 
and discussions by company depart- 
ment heads. The reps also were 
shown previews of Wolff's two 
newest completed films, Men of To- 
morrow, produced for the New 
Mexico Military Institute, and This 
Is Automation, produced for Gen- 
eral Electric Company. 

Attending the sessions were: 
Raphael G. Wolff, president of the 
studio; Dicran Nahigian, New York 
representative; Carl Wester, Chica- 
go representative; Harold Troy, 
Albert H. 
Richards, Western representative: 
MacDonald MacPherson, vice-presi- 
dent and executive director of the 
creative department. Ne 


Detroit representative ; 


Wolff Studio Executives Meet (| to r): Dicran Nahigian, N. Y. repr.; Wallace B. Stanford, Jr., 
asst. to pres.; Harold Troy, Detroit repr.; Raphael G. Wolff, president; Carl Wester, Chicago 


repr.; Alfred Vaughan, director of publ. 


1 — 


rel.; Albert H. Richard Western repr.; and 
MacDonald MacPherson, studio vice-president and executive director of creative dept. 


&® 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 





68 West 45th Street, New York 19, N.Y. | 
| 
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Audience interest 


THE HEART OF THE MATTER sevessn sevespiiiet yer eco 


composition close-ups that you can get with 
VISTASCOPE—versus what you now are limited to 
(black areas) with standard screen ratio. 

A-V is dependent upon Audience Interest for its effectiveness. The VISTASCOPE IN RELIGION 

impact of wide-screen films has aroused Audience Interest all over 

the world. We, at Vistascope, are proud to announce that in the 

Western Hemisphere, we have already established distributorships in 

fourteen leading countries. 


Here in the United States, Vistascope has pushed A-V techniques even 
further, including lenses for the production of film slides and film 
strips, in addition to motion pictures. There is an incredible enthu- 
siasm upon the part of the public that have seen Vistascope films and 
slides. As producers or distributors, you will be interested to learn in 
detail how we can resolve your problems in changing over to wide- 
screen techniques. The illustrations to the right show in the blue area, 
the additional freedom of composition that Vistascope gives. Unfor- 
tunately, we cannot reproduce the sense of dimensional reality and 
audience participation that arouses enthusiastic audience interest. 





VISTASCOPE IN EDUCATION 





We are pleased to announce Victor Anamatograph Corporation is the 
first American manufacturer who will distribute Vistascope lenses. aA 
Others will be announced later. 





VISTASCOPE IN AGRICULTURE 


WHAT VISTASCOPE CAN DO FOR YOU IN TAKING! 


35mm FILM STRIPS — TAKING: 35mm SLIDES — TAKING (Leica 
VISTASCOPE C-1.5 or C-2 lens. Fits Format 24x36mm). VISTASCOPE 





any standard 35mm camera using 
series VI adaptor ring, provided 
lens is 65mm (2%") or more in 
focal length. Sharp images from 3’ 
to infinity wiTHOUT adjustment 
—for less than 3’ complete infor- 
mation regarding equipment must 
be forwarded to vistascope. 


35mm CINE— TAKING: ViSTA- 
SCOPE C-2 tens. May be used with 
all lenses of 40mm (1%") to 
100mm (4”) that are 43mm or less 
in diameter. Universal focus from 
3’ to infinity. Pictures compatible 
to Cinemascope. vistascope C-1.5 
lens, same requirements and will 
render film compatible with RKO 
Superscope. 


C-2 tens. Any 35mm camera using 
standard Kodachrome or similar 
film may be used provided lens 
has a focal length of 65mm (254”) 
or more. Series VI adaptor ring 
necessary. (Rolleikin§ may be used 
with Rolleicord adaptor). In- 
crease in exposure of 14 aperture 
is recommended. 


16mm CINE — TAKING: vista- 
SCOPE C-1.5 lens. Fits all standard 
lenses and telephoto lenses to 
75mm (3”), utilizing standard 
series VI adaptor ring. With larger 
lenses step-down rings are avail- 
able. Due to high light transmis- 
sion quality of vistascope lenses, 
no change of aperture is required. 


WHAT VISTASCOPE CAN DO FOR YOU IN PROJECTING! 


Ss 
| 


4) a 


AUDIO VISUAL DEALERS AND PRODUCERS 


16mm CINE — PROJECTING: 
VISTASCOPE C-1.5 lens. Screen ratio 
identical to RKO Superscope (2 to 
1). Size, weight and adaption 
features identical to C-2 lens. 
Recommended for economy, 
beauty of format or where adverse 
demonstration conditions prevail. 


35mm SLIDES — PROJECTING: 
(Leica Format 24x36mm) VISTA- 
SCOPE C-2 lens. Fits all standard 
projectors with VUPA ViIsTAsScoPE 
UNIVERSAL PROJECTOR ADAPTOR). 
Gives screen ratio of 3 to 1 (ex- 
ample: 5’ high by 15’ wide) — 
GREATER THAN CINERAMA (2.85 to 
1). Projection distance 14’ to 40’. 


16mm CINE — PROJECTING: 
VISTASCOPE C-2 lens. Screen ratio 
identical to Cinemascope (2.55 to 
1). Comes with free adaptor rings 
to fit all standard American pro- 
jectors up to 43mm (154"). Pro- 
jection distance 12’ to 40’. Adjust- 
ment for 30° to 70° upon request. 


35mm FILM STRIPS—PROJECTING: 
VISTASCOPE C-1.5 or C-2 lens. Will 
fit any lens or projector barrel up 
to 63mm (244") with VUPA 
(VISTASCOPE UNIVERSAL PROJECTOR 
ADAPTOR). Projection distance 14’ 
to 40’. 


COMPLETE demonstration kits of 16mm 


sound film, film strip, and slides— plus literature, available for you to use for 
demonstrations to your customers. Telephone or Write Dept. BS-11 Topay! 


VISTASCOPE IN MEDICINE 


VISTASCOPE LENS USED ON BOTH CAMERA AND PROJECTOR INTERCHANGEABLY! CAN BE USED ON STANDARD SCREEN OR CURVED SCREEN! 


VISTASCOPE 


A. 





VISTASCOPE*® CORP 





SALES OFFICE « 85 Chambers St * NEW YORK 7, NWN Y¥ 
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IAVA Secretary, Al Morrison of Socony Mobil 
Oil Co., extends congratulations to Boston 
program co-chairman Al Lytle, Raytheon Corp. 
film executive. 


HE ANNUAL FALL MEETING of 

the Industrial Audio-Visual As- 

sociation convened this year at 
the Hotel Kenmore in Boston on 
October 4, 5 and 6. With about 60 
members in attendance, co-chairmen 
Edward Palmer (New England Tele- 
phone & Telegraph Co.) and Alfred 
Lytle (Raytheon Corp.) 
one of the best programs undertaken 


prov ided 


at LAVA sessions in recent years. 

Without playing down other as- 
pects of audio-visual activities, con- 
siderable emphasis at this meeting 
was directed toward various applica- 
tions of overhead projection. 


New Techniques in Overhead 

The overhead projector, long a 
most useful but unglamorous mem- 
ber of the audio-visual team, has 
recently blossomed forth with new 
techniques, new transparency ma- 
terials, new equipment and new 
methods of utilization. 

E. J. Fierle, sales promotion man- 
ager of the Projector Division, 
American Optical Co., demonstrated 
a pilot model of AO’s new overhead 
projector which will be announced 
later in the year. It incorporates 
greater rigidity with more con- 
venience in operation. 

Walter A. Burton (Minneapolis- 
Honeywell Regulator Co.) showed 
how his company has developed 
overhead projection training meth- 
ods from simple b&w slides of a few 
years ago to the colorful, intricate 
presentations of today. Some of 
the Minneapolis-Honeywell materials 
now involve as much as 14 overlays 
in a half dozen different colors. 


Shortcut for Transparencies 


L. K. Hamilton, vice-president of 
Technifax Corp., showed a new de- 
velopment which permits multi- 
colored transparencies to be made 
through diazoty pe reproduction. 

Rounding out the overhead as- 
pects of the program were demon- 
strations of “Transparencies by 
Liquid Duplication” presented by 
Frank A. Mesmer, president of 





Industrial Audio-Visual Executives Review Technical 


Progress at Annual Fall Meeting Held in Boston 


Standard Duplicating Machines 
Corp., and the enormously complex 
(and expensive) animated plastic 
transparencies presented by James 
Barry of the U.S. Navy’s Special 
Devices Center. 


Unveils Polaroid Projection 


\ new Polaroid film and projec- 
tor were shown for the first time by 
Richard T. Kriebel, secretary of the 
Polaroid Corp. The new film, which 
develops into a positive transparency 
in just one minute, has a previously 
unattained speed (1000 ASA) and 
a great range of contrast. 

The Port-O-Vox Corp.’s William 
Merrill demonstrated a wireless 
microphone useful in motion pic- 


ture, television and public speaking 
applications. 

IAVA members who were active 
in the program included Paul F. 
Petrus Mobil Oil Co.), 
who spoke on the recent Washing- 
ton conference of industrial film 
sponsors and U.S. Information 
Agency representatives; Vincent H. 
Hunter (Union Pacific Railroad), 
who demonstrated methods of con- 
trolling exposure of Commercial 
Kodachrome; Alfred Y. Lytle (Ray- 


theon Corp.), who described a con- 


(Socony 


trol console which incorporates every 
imaginable sort of audio and visual 
hokus pocus during Raytheon’s 
radar demonstrations. 

H. L. Vanderford (American Tel. 
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245 West 55th Street, N. Y. 19; N. Y. © Plaza 7-4580 





35mm color release prints 
Kodachrome printing 
35mm filmstrips 


16mm Kodachrome enlarged 
to 35mm color 


Let our Tri Art Color Specialists 
show you how to make 
prints that will do 

a better job. 
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& Tel. Co.) showed comparative 
color films made with different ma- 
terial and processing; William M. 
Bastable (Swift & Co.) showed mo- 
tion pictures made in super-markets 
on Tri-X emulsion; Edward Palmer 
(New England Tel. & Tel. Co.) pre- 
sented his company’s famous film 
of the 1954 twin hurricanes which 
played television stations all over 
the U.S. 

The closing session of the meet- 
ing was a tour of the New England 
Telephone Company’s Communica- 
tions Center, including the well- 
equipped audio-visual facilities. 
President Fred Beach (Remington Rand) shares 


lens with Don Steinke and Frank Rollins 
(seated, right and left below). 





East Coast Travel Promoted 

in United Air Lines Film 

* The metropolitan zip of New York 
City, the mellow flavor of New Eng- 
land and the varied allure of other 
“points east” fill a new color sound 
motion picture released for free 
showings by United Air Lines. 

Points East offers a vivid cross- 
section of the Eastern United States. 
More than 50,000 feet of film were 
shot to encompass the historic sites 
and scenic wealth of seven Atlantic 
Seaboard states. This footage has 
been distilled into a 29-minute film 
designed to make people want to 
“go places.” 

Sometimes airborne, the camera 
roves from Maine to MacDoug- 
all’s Alley in Greenwich Village, 
from Coney Island to Cape Cod, 
from Provincetown to the Poto- 
mac. The nation’s heritage comes to 
life in scenes filmed at Plymouth, 
Bunker Hill, Valley Forge and Mt. 
Vernon. Other cities visited are Bos- 
ton, Philadelphia, Atlantic City and 
Washington, D.C. 

Produced by Cate & McGlone of 
Hollywood, Points East was scripted 
by Charles Palmer. The musical 
score is the work of Jack Meakin, 
the narration by James Matthews. 
Production was supervised by Ber- 
nard Kovnat, United’s manager of 
promotional advertising. 

The film will be available at 
United’s sales offices for group show- 
ing. It also is cleared for television. 


Yes, Enter My Subscription to 
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SOUND MASTERS 


[] Bill Me 






IACTING VALUE 


Many Sound Masters films made years ago are still work- 
ing for their sponsors. They have, with powerful impact, 


reached millions of selected people at a cost of but a small 


fraction of a cent per person. 


. PICTURE SO THAT YOU MAY 
\T WILL FOR YEARS TO COME 
ENEFIT OF LASTING VALUE 
















SOUND MASTERS, INC 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 















MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 














COLORSLIDE 


FILMSTRIP 





DUPLICATING 


FRANK HOLMES LABORATORIES 
7619 SUNSET BOULEVARD 
LOS ANGELES 46 CALIFORNIA 


WRITE FOR PRICE LISTS D,F,&S 








VIDEO FILM LABORATORIES 
Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Also 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. SOth St.. New York 19. JUdson 6-7196 
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Latest Techniques in Bonded 

Construction for Planes Shown 
® Applications of latest develop- 
ments in bonded sandwich struc- 
tures to Martin’s new XP6M-1 
featured in 
Varbond, a new 16mm color-sound 
film which the Martin Company has 
made available on a loan basis, and 


multi-jet seaplane are 


without cost, for industrial groups 
or other interested persons. 

The new film, which replaces an 
earlier film, Matador Adhesive 
Bonding, runs 28 minutes and con- 
tains extensive technical animation 
and live sequences detailing pro- 
cedures for bonding contoured and 
primary aircraft components. Film 
also shows latest techniques for re- 
pairing battle-damaged panels. In- 
quiries should be addressed to: The 
Glena L. Martin Company, Presenta- 
tions Section, Mail 376, Baltimore 
3, Maryland. 

wt oo — 
Side Loading of Lumber Is 
Theme of Material Handling Pix 
* Material Handling, a new 13- 
minute color motion picture, demon- 
strates the use of a side-loading fork 
in handling lumber. 

Photographed in users’ lumber 
yards and at home sites, the film 





723 SEVENTH AVENUE 


PICTURE PARADE 


the Baker-Raulang 
Traveloader can stack and unstack 


shows how 


lumber, handle long loads in nar- 
row aisles, load and unload trucks, 
and deliver through city streets. 

The film is available from: 
Advertising Department, Baker- 
Raulang Company, Cleveland 2, 
Ohio. 

wt 4 cS 

American Zinc Institute Shows 
Film on Die Casting Advantages 


© Immediate bookings can now be 
obtained for Die Casting — How 
Else Would You Make It? — spon- 
sored by the American Zine Insti- 
tute. To meet expected demand, the 
Institute has put extra prints of the 
new film into circulation. 

The 35-minute color and sound 
film shows how designers effect re- 
ductions in costs and shape a better 
product by making fullest use of the 
die casting process. Produced with 
the interests of industrial manage- 
ment, technical societies and educa- 


tional groups in mind, the film 


depicts the scope and versatility of 
the process by illustrating the wide- 
spread production and use of die 


NEW YORK 19, N 


ductions, Inc 


castings in commerce, industry, 
transportation and the home. 

The die casting movie can be 
borrowed without charge by writing 
to the American Zinc Institute, 60 
East 42nd Street, New York 17. 

” ae = 

E. W. Bliss Company Lists Five 
Films on Heavy Press Equipment 
* E. W. Bliss Company, makers of 
heavy presses used in a great num- 
ber of industries, has had outstand- 
ing success in recent years with a 
series of five color movies showing 
various aspects of its products. 

The Bliss films are made for two 
principle purposes—to provide help- 
ful information on service, mainte- 
nance and operation for manufac- 
turers using Bliss machinery, and to 
show to prospective purchasers. 

Titles of the films are indicative 
of the functions they perform: 
Power Press Maintenance, The Bliss- 
Crary Tonnage Limitor, The 1000th 
Bliss Transfer Feed Press, Transfer 
Feed Presses in the Appliance In- 
dustry, and 300-Stroke-Per-Minute 
Strip Feed Press. 

The series of sales promotion 
films is an activity of Bliss’ Ad- 
vertising Department under Adver- 
tising Manager James Harrington. 


ONE OF 
AMERICA’S GREAT 
INDUSTRIAL FILM 

COMPANIES 
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Warren Smith, threading a step-printing machine says, “Du Pont 802 16-mm. Sound 
Recording Film is used for negative and positive optical tracks. Its non-halation base 
enhances sharpness of image for excellent sound clarity and definition.” 


Negative-positive machine designed by Mr. Smith. Lab 
Supervisor John Z. Wergel (left) and J. Norman Bennett 
of Du Pont watch operation. 


Cameraman Anthony Mantia shoots half-hour TV show, 
“Abbie Neal and her Ranch Girls,” on Du Pont Type 930 
High Speed Rapid Reversal Motion Picture Film. 


“Never miss an exposure on assignment... 
thanks to the speed and latitude of Du Pont Film!” 


“We use Du Pont Motion Picture Film ex- 
clusively for every black-and-white assign- 
ment from ball games to animated cartoons,” 
says Mr. Smith. “We've simply learned to 
expect good results with Du Pont Films... 
and that’s what we get! 

“Frequently we run 1200 feet of Du Pont 
Film through our cameras without once stop- 
ing the mechanism . . . 930 and 931 keep our 
cameras rolling.” 

When lighting conditions are poor, Du Pont 
Type 931 High Speed Rapid Reversal Motion 
Picture Film gives excellent results . . . wide 
latitude makes retakes unnecessary. Many 
cameramen prefer Du Pont 930 for studio work 

. . its speed and contrast range give top 
quality and soft-tone reproduction which 


are so necessary for television films. An “‘on- 
location” assignment recently compelled Mr. 
Smith’s company to shoot a group of 28 
half-hour programs with a light reading of 
only 125 foot-candles. Using 931 they were 
able to stop down to f/4.5, which, of course, 
gave them a greater depth of field. 

“Type 931 has less grain than any other 


‘fast’ film, some with only half its speed.”’ 


Mr. Smith goes on, “In fact, Du Pont Rapid 
Reversal Films have inherently Jess grain 
than other negative films of the same rating. 

“Du Pont Rapid Reversal Films are used 
most extensively by our company because the 
hard emulsions are durable . . . can be 
processed rapidly at temperatures up to 
125 F, with good results every time.” 


says WARREN R. SMITH, President of Warren R. Smith, Inc., Pittsburgh, Pa. 


FOR MORE INFORMATION, write or cal! the 
nearest Du Pont District Office (listed below) 
or the DuPont Company, Photo Products 
Department, Wilmington 98, Delaware. In 
Canada: Du Pont Company of Canada Limited, 
Montreal. 

DISTRICT OFFICES 
ATLANTA 5, GA. 
BOSTON 10, MASS. 
CHICAGO 18, ILL. . 
CLEVELAND 14, 0... 
DALLAS 7, TEXAS 
LOS ANGELES 38, CALIF. 
NEW YORK 11, N.Y. 
PHILADELPHIA 2, PA. 


805 Peachtree Bidg 

140 Federal Street 

3289 N. California Ave. 
1033 Union Commerce Bldg. 
1628 Oak Lawn Ave. 

7051 Santa Monica Bivd. 
248 West 18th Street 

225 South 15th Street 


REG. uy. 5. pat OFF 
BETTER THINGS FOR BETTER LIVING 
+++ THROUGH CHEMISTRY 


DU PONT MOTION PICTURE FILM 
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with youF slidefilm 


For sheer versatility and inexhaustible utility, you can't 
beat the ease, economy, efficiency and proven personal 
sales impact of putting your spoken message on RCA 
Victor Custom Records. 


Wherever you send your records—whether as self-con- 
tained messages or in conjunction with slidefilms— it’s 
smart to insist on the clear, clean, unmatched quality of 
RCA Victor sound. 


Technically and servicewise, RCA Victor leads the field 
in all phases of recording, processing and pressing. You 
also get the benefit of RCA Victor's extensive music lib- 
rary— over SOO selections specially recorded for slide- 
film use...its years of experience in making records for 
sound-slidefilms...and its careful handling and prompt 
delivery...all at a competitive price! 


For complete information without obligation, write, wire 
or call Dept. BS-11. 


New York 10; 155 East 24th Street, MUrray Hill 9-7200 
Chicago 11; 445 N. Lake Shore Drive, WHitehall 4-3215 
Hollywood 38; 1016 N. Sycamore Ave., OLdfield 4-1660 
Nashville 3; 1525 McGavock Street, NAshville 5-6691 


custom record sales 


RADIO CORPORATION OF AMERICA 
RCA VICTOR RECORD DIVISION 


 —— 
TMKS. ® wiS MASTER'S VOICE” 
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PRODUCTION LINES 


Kinevox Becomes a Division 
of the Electromation Co. 

* Kinevox, Inc., Burbank, manu- 
facturer of synchronous magnetic 
recording equipment, has been pur- 
chased by the Electromation Co. 
The acquisition was announced re- 
cently by James M. Johnson, gen- 
eral manager of Electromation. 

Electromation is a new entry into 
the electronic field and is an enter- 
prise of F. Kirk Johnson. Kinevox 
will continue to operate as an entity 
although it will be a division of 
Electromation. 

C. A. Hisserich, as chief engineer, 
will direct research, development 
and engineering for Kinevox as well 
as the company’s two other di- 
visions, and will be aided by Wil- 
liam C. B. Evans who will continue 
in his capacity of electronic engi- 
neer for Kinevox, in addition to as- 
suming the duties of the production 
engineer for Electromation. 

Hisserich’s background includes 
almost 30 years in motion picture 
sound work. He was head of equip- 
ment engineering for Paramount, 
worked with Disney Productions on 
Fantasound for Fantasia, designed 
portable sound equipment used by 
20th Century Fox and assisted in 
the development of stereophonic 
sound. 

a 

DuPont Licenses Kodak to Make 
Polyster Photo Base and Film 

* License to manufacture polyester 
photographic base and film under 
duPont patents has been given to 
Eastman Kodak Company by E. I. 
duPont de Nemours and Company, 
Inc. 

The license, which is non-exclu- 
sive and non-transferable, grants 
Eastman and its subsidiaries the 
right to make polyester film base 
and to use it in making photo- 
graphic film. 

Wide-scale tests have established 
that the new base is very strong 
and has great dimensional stability. 
DuPont has been producing pilot 
plant quantities for the past three 
years and currently is starting a 
large scale unit to manufacture the 
new base at its Parlin, N.J., plant, 
where existing facilities will be used 
to convert it into finished photo- 
graphic film. 

DuPont polyester base (and the 
photographic film made therefrom) 
has been given the trademark “Cro- 
nar.” The base was developed by 
duPont Products Department fol- 
lowing fundamental work on poly- 
esters carried out in this country by 
duPont’s Dr. Wallace H. Carothers 


and his associates in England. 


Neusbaum to Paris Conferences 
* Frank Neusbaum, administrative 
head of the Motion Picture and Re- 
cording Studio at the Pennsylvania 
State University, will represent the 
University Film Producers Associ- 
ation in conferences at Paris with 
the director-general of an _inter- 
national organization of Schools of 
Cinema, now being formed. 

Topics to be discussed include 
ways in which cinema schools all 
over the world can cooperate with 
one another and the possible ex- 
change of students and staff per- 
sonnel between schools in the United 
States and other countries. 

Following the Paris conferences. 
Neusbaum plans to visit schools of 
cinema in various European capitals, 
including Rome, Munich, Paris and 
Madrid. In addition to representing 
the University Film Producers As- 
sociation, he will make a personal 
study of the motion picture curri- 
cula presented at the various schools. 

a t * 
Sterling Names Edel Ad Chief 
® Sterling Television Co., Inc., has 
appointed Herman Edel as Adver- 
tising and Promotion Manager. 

Mr. Edel comes to Sterling from 
the Du Mont Television Network. 
His last position with Du Mont was 
Promotion Manager for WABD. 
New York. 

Prior to his association with Du 
Mont, Mr. Edel was Advertising 
and Publicity Manager for the 
Ruben Shor Co. of Cincinnati, 
where he directed promotional ac- 
activities for their theatre circuits. 


For 16mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 

Cases 





BUSINESS SCREEN MAGAZINE 

















— a 
4/7 Te, 


if 
\ He tt 





PROUDLY SERVING THE INDUSTRIAL LEADERS OF THE NATION 


American-Radiator Colgate-Palmolive Company Nash-Kelvinator Corporation Sterling Drug, Inc. 
& Standard Sanitary Corp. Cudahy Packing Company Pabst Brewing Company United Coffee Growers of Brazil 
American Telephone Gulf Oil Corporation Phillips Petroleum Company 
& Telegraph Co. P. H. Hanes Knitting Co. Procter & Gamble Company 
American Tobacco Company Hoffman Beverage Co. Protestant Radio Commission United States Army 
Andrew Jergens Company Lever Bros. Company Remington Rand, Inc. United States Brewers 
Brown & Williamson Liggett & Myers Tobacco Co. R. J. Reynolds Tobacco Co. Foundation, Inc. 
Tobacco Corporation Manchester Oil Ref. Ltd., England F & M Schaefer Brewing Co. United States 
Burlington Mills Corp. Department of State 
Church World Service Wallerstein Company, Inc. 


United States Air Force 


MOTION PICTURES FOR INDUSTRY PETER ELGAR PRODUCTIONS, INC. 
EDUCATION AND TELEVISION 18 East 53rd, New York 22, N. Y., MU 8-5626 





































Dale Armstrong 


John Sutherland Appoints 
Dale Armstrong Vice-President 
* The appointment of Dale Arm- 
strong as vice-president of John 
Sutherland Productions, Inc., New 
York, recently was announced by 
John Sutherland, president of the 
} | company. 


Armstrong, who assumed his new 
duties November 1, has been vice- 
president of Executive Research, 
Inc., public relations counsel and is 





a former vice-president of Trans 
World Airlines. At John Sutherland 


Productions, he will combine his ex- 
1- 2 - 3 The VICTOR 16mm PROJECTOR perience in public relations with 
many years of motion picture ex- 
4 eo) perience. 
helps MAKE your product For more than 10 years, Arm- 
OPERATE 


strong was a writer, scenarist and 


° publicist for various Hollywood pro- 
and SELL it too! ducers, including Warner Brothers, 
i Ld Universal, Howard Hughes, David 

QO. Selznik. 





Shop foremen, sales trainers . . . anyone can easily operate the new Me sat cs 
Victor 16mm Sound Projector. Just 3 spots to thread film . . . over _ More recently, Armstrong handlec 
sound drum, through film gate, on to single drive sprocket. The Victor international relations for Foote, 


Cone & Belding, with the Lockheed 
Aircraft program as his primary as- 
signment. 


operates simply with finger-tip control panel, softly illuminated. No chance 


of film damage, even with inexperienced operators. 3-spot Safety Film | N e: fP LA N T 


Trips stop projector instantly to eliminate film damage. 


7 * * 


% i R A I N | N G Florea a Kentuckiana Winner 


@In an announcement of motion 


Films are understood more casily, remembered longer when shown on 
the new Victor because superb sound plus outstanding picture clarity put 
sharper focus on your story. Salesmen see graphic illustrations of the 
product, learn to know their product better, learn methods for making 
bigger and better sales. Plant workmen better understand their jobs, 
reduce costly errors and increase efficiency. And with a Victor, you can 
best show the thousands of films available from manufacturers and trade 
associations. 


pictures winning awards at the 4th 
Kentuckiana Film Festival which 
appeared in Issue No. 6 of Business 
SCREEN, the producer of Hawaiian 
Hospitality was erroneously listed 
as Alfred T. Palmer Productions. 
Hawaiian Hospitality was produced 
for Matson Lines by Florea and As- 
sociates, Hollywood. This film was 
winner in the travel films category. 


And, you can add magnetic sound as your budget permits . . . with Mixer 
Magnesound. Allows you to change sound track as often as desired, or 
add sound to silent films. 


SEND FOR FREE FOLDER TODAY 












Printers of Distinetive Hot-sress 


TOT a| TYPE TITLE 
VICTO! rimalograph Coypetallon | Since [72] 1938 P 
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o/nce | 
| 

° 

© 


e 
45th 


Dept. L-115 Davenport, lowa, U.S. A. 
New York — Chicago Write for FREE type book 





Quality Motion Picture Equipment Since 1910 Knight Title Service | 


OULU ee. Lue | 


« r 
24 West 25th St New Y * 
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FOR A HAPPY PRESENTATION 


The joy of accomplishment is a universal happiness. 
Especially in the case of a film which is your creation, born 
out of hard work and careful planning. 


Because Precision’s staff of specialists adds its own 
creative efforts to yours by the use of specially designed 
equipment, and by careful handling and intelligent timing — 
you might say we are fellow creators, working with you 

to bring out all you’ve put into the original ...Yes, 

and maybe more! 


So, when you turn those 16mm dreams into 

realities, be sure to call upon Precision for the accurate, sound 
and exact processing your films deserve. 

Remember: Precision is the pace-setter in processing 











color correction, optical track printing, 
all are the very best ...35mm service, too! 


of all film. No notching of originals—scene to scene it: 








Foo) 





etiinnen We eee 
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21 West 


In everything, there is one best .. .in film processing, it's Precision 








VOLUME 16 © 1955 


LAS @O@RAaAT OR 
46th Street, New York 36, New York 


A DIVISION OF J. A. MAURER, INC 

















23 








Dramatic 


NEW 
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Teaching Aid... 





AMERICAN OPTICAL 
OPAQUE PROJECTOR 


Here’s a simple way to project books, papers, coins, lab samples 
directly on a screen. An AO Opaque Projector, with the large 
10” x 10” aperture, projects practically anything that’s opaque, 
and not more than 3%” thick. Blows it up on a screen, large 
enough for whole audiences to see. People understand quicker, 
remember longer when they can see what you are talking about. 


, ee ye ee ue. 


In Schools, Churches. Project test 
papers for comparison, news clip- 
pings, coins, gears. Show Bible 
Stories, pictures from books and 
other teaching materials. 


in Business, Industry. Magnify 
products, papers, objects on screen 
so customers, salespeople, audiences 
of all kinds can see better, learn 
better, compare and inspect. 


a 






Your brightest buy for 2” x 2” slides and 
film strips. 500 watt blower cooled 
3Y,”, 5” or 7” projection lens. 
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Costs Little to Run. With an AO 
Opaque Projector there is no film 
to buy — no rentals to pay — no 
slides to make — the whole world 
provides your material. 


Simple to Operate. Just flip a switch 
and insert copy. The AO Opaque 
focuses easily — keeps projected ob- 
jects cool. Readily portable, 1000 
watt lamp gives unmatched screen 
brilliance. 


tT.M. Reg. by American Optical Co. 


CHELSEA, MASSACHUSETTS 





Christopher TV Films Feature 
Readings on American Heroes 
* Twelve half-hour Christopher 
films of informal readings on George 
Washington, Abraham Lincoln, Rob- 
ert E. Lee, and the 56 signers of the 
Declaration of Independence have 
been completed, Father James Kel- 
ler, director of the Christophers, has 
announced. 

The historical series will be pre- 
sented as a public service on the 362 
television stations which present the 
Christopher tv films each week. The 
program is starting its fourth year 
on the air. 

The 48 stars and _ personalities 
who participated in these informal 
readings donated their time and tal- 
ent for the filmings which were made 
in New York and Hollywood. Simi- 
lar productions are being prepared 
on Thomas Jefferson, Stonewall 
Jackson and John Adams. Thirty- 
one stars have already volunteered 
to appear in them. 

Implementing the aim of the 
Christophers movement to “encour- 
age millions of individuals with 
God’s help to show a personal re- 
sponsibility in raising the standards 
of government, education, entertain- 
ment, literature and labor relations,” 
the 12 completed programs high- 
light the deep spiritual insight and 
strong character of the great Amer- 
ican patriots. Each film offers con- 
clusive evidence that all these great 
Americans had profound respect 
for God as the Author of our liberty 
and that they made great personal 
sacrifices to see that every individu- 
al shared in the blessings of free- 
dom. 

The first film in the series was 
run as a test and shown to a nation- 
wide audience on George Washing- 
ton’s birthday last year. The reac- 
tions indicated that a large number 
of viewers gained factual informa- 
tion about our first President previ- 
ously unknown to them. te 


* * * 
“Assignment: Industry” Series 
Offered Television Stations 
® Association Films, Inc., is making 
available to television stations a 
weekly public service series, Assign- 
ment: Industry, selected from its 
library of industry-sponsored docu- 
mentary films. 

The films show such phases of 
business as railroading, aviation, 
tire manufacturing, diesel engineer- 
ing, retailing, glass making, chem- 
istry, rural electrification and truck- 
ing. 

The films are presented by many 
different companies and associations 
including duPont, General Electric, 
Firestone, General Foods, Associ- 
ation of American Railroads and 
Hamilton Watch Company. 





PARTHENON 


CAP PALMER UNIT 


documentary films for business 


@ current release: 


“Man with a Thousand Hands” 


30-min. version — Intl. Harvester 


@ films in work: 


Western Electric Company 
Conn. Gen. Life Ins. Co. 
Standard Oil Co. of California 
Bell Telephone Laboratories 


LASKY-PARTHENON 
PRODUCTIONS 


semi-documentary theatricals 
®@ editing: 
“HOLIDAY FOR BANDS” 


@ preparing: 
“MIKE McSHANE” 


Members of the Parthenon key staff are 
seasoned professionals with major ex- 
perience prior to their entry into docu- 
mentary. Studios represented include 
MGM, Disney, U. L., Canadian Film 
Unit, ASN, Warners, and DeRoche- 
mont; CBS and NBC nets. 


Charles Palmer 
John E. R. McDougall 
Jack Meakin 

Peter Kalian 

Banks Murray 

W. T. Palmer 


@ and announcing: 


ROBERT MARTIN 


Head of Camera, ASN; 
Chief cameraman on 


“MAN WITH A 
THOUSAND HANDS” 


Business documentaries by 
Palmer, to most of which 
other members of the staff 
contributed their crafts: 
ON STREAM 

CAREER 


AND THEN THERE 
WERE FOUR 


WORLD IN A WEEK 


THE STORY OF 
MENSTRUATION 


POINTS EAST 

TWO CHEERS FOR CHARLIE 
UNITED 6534 

HOW TO CATCH A COLD 
DAY IN COURT 


Prhises does not compete for 
films which originate with a spon- 
sor, but develops ideas in its own 
shop and offers them to sponsors 
who had not hitherto planned 
making a picture on the subject. 
The company does not make TV 
series or commercials. Production 
is fully booked for the present. 


@ 6264 Sunset Bivd., at Vine 
Hollywood 28 
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THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. aud, Motion Pictine Studio 


New PROFESSIONAL JUNIOR 


















Sree | 


Adjustable wood BABY TRIPOD 


—for Prof. Jr. friction 
PACKAGED LIGHTING WITH 


COLOR-TRAN 


— studio lighting in a suitcase ; F 


and geared heads 











FAMOUS 


Has substantial shoe and spur 









“controlled 
+ nt? Measures from floor to flange 
action 
SMALL GYRO 25” extended —17 










TRIPOD collapsed. $75 


Two speeds—siow and fast 
—for both panning and tilting. 
Helps you capture fine scenic views 














and fast-moving sports events. Espe- 
cially recommended for 16mm Mitchell, 
16mm Maurer, B & H Eyemo 


imagine being able to use two 5000 watt units 
on a 30 amp. fuse — COLOR-TRAN will do it! 


Senior Kit 


Kit contains 2 light heads, 2 Superior stands and 
proper size COLOR-TRAN converter to match. $237.50 i 
Packed in compact case. 


Write for COLOR-TRAN Catalogue. 


and similar cameras. $600 


























Other style 
kits available. 


Presto-splicer 
GIVES PERMANENT SPLICE 
IN 10 SECONDS! 





ELECTRIC 
FOOTAGE TIMER 


Dual model for both lémm 


STOP MOTION MOTOR 
- FOR CINE KODAK SPECIAL 


Runs forward or reverse, 110 and 35mm. Large white num- 


GRISWOLD 
HOT FILM SPLICER 


> AC synchronous motor with frame 
counter. May be run continuously 
or for single frames. Camera 


erals on black background. Accu- 
rate reset dial. Switch controlled 
by operator, who selects either 








ial tools. 1émm operating at 36 feet per 
Model R- 
$550 rn Stout, cuauiian #0 jodel R-2 for 35mm silent and sound 
90 feet per minute . . . or both film. Precision construction makes it easy 
Also available — Stop Motion ln syachrontoation. $95 to get a clean, square splice with accur- 





Motors for 16mm—35mm B & H, 
eee Mitchell and other professional Single model, either 16mm or 
: cameras, 35mm $45 





Especially good for splicing magnetic 
film. Butt Weld type for non-perforated 
or perforated film. 16mm, 35mm or oo $65 


70mm. $547.80 


16mm or 35mm models— 
for perforated film. 


ate hole spacing. Nothing to get out of 


Also Bell & Howell 8mm, 16mm and 
35mm Hot Splicers and B & H Labora- 





tory model Foot Splicer. 





*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-fiat field) Lenses 
available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE- 
SEARCH Color Temperature Meters. *Electric Footage Timers. *Neumade All € p A € T p m NT 
and Hollywood Film Company cutting room equipment. Griswold & B.&H. . 2 ‘< ( y; 
Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and Seismic REARS 

Colortran Lighting Equipment. Complete line of 16mm and 35mm Cameras. 1600 BRORDWAY N€W YORK CITY 


2) ee | ZUCKER 








FOR 


“LIFETIME” 


REELS & CANS 


Compco reels and cans offer you more plus value 
than any other! They combine an unusual durable 
quality with an attractive scratch resistant enamel 
finish that puts them in a class by themselves! 
They‘re the only reels manufactured under “pre- 
cision control” methods. Made of tempered, spring 
type steel, with die-formed sides—they won't warp, 
bend or twist and completely eliminate film- 
wearing rubbing during projection and rewinding. 
Whether you're storing, shipping or showing— 
Compco reels and cans give you that “safe for 
life’’ protection your precious films need. Insist on 
Compco for the finest in reels and cans. 


COMPCO CORPORATION 


2275 W. St. Paul Ave., Chicago 47, Illinois 





|  Kling\Sales Traini 


Films in Medicine 


PROFESSIONAL AUDIO-VISUAL EVENTS 


Edited by Edward McGrain 
Notes and Counsel by Ralph Creer 


oRE THAN 130 motion picture showings 
M were presented at the Annual Clinical Con- 
gress of the American College of Surgeons, 

held October 31 through November 4 in Chicago. 

Drawing capacity attendance during the Con- 
gress week, these showings were arranged in 
three main program groupings: a series of morn- 
ing Cine Clinies, conducted Tuesday through 
Friday in the Grand Ballroom of the Conrad 
Hilton Hotel; a Motion Picture Symposium on 
New or Unusual Problems in Surgery, featured 
on Wednesday evening in the Grand Ballroom, 
and a Motion Picture Film Exhibition, held daily 
in the Eighth Street Theatre. 

Eighteen new presentations were included in 
the Cine Clinic sessions, sponsored by Davis & 
Geck, Inc., a unit of American Cyanamid Com- 
pany. The Cine Clinics opened with a Cine Panel 
on Surgery of the Colon, moderated by Dr. 
Warren H. Cole, president-elect of the American 
College of Surgeons. This innovation—group- 
narration of surgical films by medical authorities 

was recorded by Davis & Geck technicians for 
use with subsequent showings. The balance of the 
Clinic pictures covered a wide range of surgical 
problem and technique studies. 

Some 2,000 surgeons attended the Wednesday 
evening Symposium to see 13 film explanations 


present point of effectiveness! 





SELLING IS MENTAL guarantees 
to take a salesman beyond his 


of new and unusual surgical problems. Particu- 
larly well received by the audience was Action of 
the Human Heart Valves, presented by Dr. Karl 
P. Klassen and Dr. Charles V. Meckstroth, both 
of Columbus, Ohio. 

During the Symposium, a 1954 motion picture 
award was presented to Dr. Lawrence H. Snyder, 
Jr., for Embryology and Pathology of the In- 
testinal Tract, a film prepared by Dr. Snyder and 
Dr. Lawrence Chaffin. The award was presented 
by Dr. Hilger Perry Jenkins, chairman of the 
Committee on Medical Motion Pictures, Amer- 
ican College of Surgeons. 


College of Surgeons Establish Film Library 

Dr. Jenkin’s committee prepared the Motion 
Picture Symposium. On the committee’s recom- 
mendation, the College of Surgeons has approved 
the creation of a film library to provide distribu- 
tion facilities for many of the independently pro- 
duced films shown at the Clinical Congress. The 
new A.C.S. library will handle strictly surgical 
subjects, so as not to duplicate the service of 
other medical film libraries. Ethicon Suture Lab- 
oratories has donated $50,000 for the library. 

The A.C.S. has entered into an agreement with 
Davis & Geck which calls for the annual produc- 
tion of 12 to 18 films on subjects and by surgeons 
selected by the College. The agreement likewise 
provides for distribution of the films through the 
facilities of Davis & Geck Surgical Film Library 
after they have appeared at the Clinical Congress 
and sectional meetings. 

Personally-narrated films dealing with “sur- 
gery of liver, biliary tract, spleen and adrenals” 
(CONTINUED ON PAGE FIFTY-FOUR) 


idefilm Series 





| \ 

& 
Unique, timely, unlike other slidefilms on 
sales training! Kling’s big package is an 
entire 21-week sales training program. 
Consists of seven sound slidefilms in rich 
color photography, on the HOWS of sell- 
ing; the strategies, tactics, procedures used 
by America’s top-flight salesmen. And, you 
get written material to help the sales execu- 
tive in meetings. 


Results are immediate and tang- 
ible in terms of commission checks 
and company profits. Do your- 
self and your firm a favor. Write, 
wire or phone today for further 
information. Or, arrange for a 
private screening in your own 
office. Without obligation, of 
course. 


1058 W. Washington + Chicago 





Producers of quality 
industrial films and 
commercials for television. 


SEeley 8-4181 
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Frank Papalia of Precision Film Laboratories, Inc., New York 


With management in growing labs, 
Ansco Type 238 Duplicating Film is tops 


Genial Frank Papalia, general superintendent of Precision, 
knows that the reputation of his firm is its greatest asset. 
That’s why, under his direction, the staff so jealously guards 
that reputation by consistently turning out prints of highest 


quality for both the motion picture and television industries. 


Precision is one of the many fine laboratories ready to pro- 


vide you with outstanding 16mm color prints on Ansco Type 
238 Duplicating Film. 

This famous film, in the hands of expert laboratory crafts- 
men, will give you the print quality you’ve always wanted. 
Safeguard the reputation of your firm by asking for prints on 


Ansco Color Duplicating Film, Type 238. 


Ansco 


Binghamton, New York. A Division of General Aniline & Film Corporation. “From Research to Reality.”’ 


NUMBER 7 * VOLUME 16 #© 1955 


27 








rn 


S. Navy Photograp 


Official U 








Multiple Mitchell Cameras on Mobile Turret ot U. S. Noval Air Missile Test Center, Point Mugu, Calif. Seventeen 35mm and five 









16mm Mitchells are used here. 


CAMERA BECOMES BASIC RESEARCH TOOL 


Official U. S. Army Photograph 


Official U. S$. Air Force Photograph 


200 Mitchell Cameras, mostly high-speed 
models, are in use here at White Sands Prov- 
ing Ground, New Mexico. 


Mitchell Telephoto Tracking Camera in use 
at Air Force Missile Test Center, Cape Cana 
veral, Florida. 


Official U. S. Navy Photograph 


Official U. S. Air Force Photograph 


1k Oy 


Powered Tracking Mount has Mitchel! Cam- 
eras; over 50 Mitchells are used at U.S. Naval 
Ordnance Test Station, Inyokern, Calif. 


One of 12 Mitchell cameras used to track 
missiles at Holloman Air Development Center, 
Alamogordo, New Mexico. 


Vital Projects Now Heavy Users of Motion Picture 
Cameras With Flexible Performance Range 


Accelerated project work has today put increased 
demands upon motion picture equipment. Because of 
the need for a camera which can perform under a 
broad range of research and development require- 
ments, the Mitchell Camera has today become the 
standard basic motion picture camera used in proj- 
ects in this country and abroad. 


No other single camera can be used so flexibly, 
under such extreme filming conditions, and for such 
a broad range of cinematography as can a Mitchell 
Camera. In one location, alone, 200 Mitchell 35mm 
and 16mm cameras are now in use at White Sands 
Proving Ground. 





Write today on your letterhead for information 
on the Mitchell Camera line. 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4,CALIFORNIA 


Cable Address: ‘‘MITCAMCO”’ 
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Picture on Peacetime Applications of Atomic Energy 
Marks Cinerama’s Entry Into Field of Factual Films 


IMITLESS peacetime uses of atom- 
Li. energy will be revealed in the 
breadth and depth of Cinerama 
when a motion picture inspired by 
President Eisenhower’s “Atoms-for- 
Peace” proposal is released, accord- 
ing to plan, in 1956. 

The atomic energy film will be 
the first factual production of Cine- 
rama, Inc., according to Hazard E. 
Reeves, president and founder. 

In the belief that such a 
could aid a better national 
international understanding, the 
Atomic Energy Commission will 
give technical assistance to the Cine- 
rama production. Photography of 
events that occur only once, such 
as the launching of the nuclear- 
powered submarine “Sea-wolf,” al- 
ready has begun. 


film 


and 


Cameras Cover Scientific Bases 

Planned coverage of unclassified 
subject matter by the Cinerama 
color cameras includes scenes of the 
large accelerators smashers 
used to study the basic nature of 
matter, the work of nuclear reactors 
that are harnessing controlled nu- 
clear energy for the benefit of man- 
kind, and the many important appli- 
cations of radioisotopes — tracer 
atoms which are helpful in research. 

Grant Leenhouts, Cinerama’s vice- 
president in charge of production, 
will produce the film. Leenhouts 
was identified with Cinerama in its 
early development. During World 
War II he was one of the heads of 
planning and production for the 
United States Navy training films. 
He has a long record of production 
at major studios and is a member 
of the Academy of Motion Picture 
Arts and Sciences. 

Utilizing Cinerama’s engulfing 
dimensions, the film will present “in 
human terms” the full range of 
peace-time atomic energy activities, 


atom 


Hazard E. Reeves, President of 


Cinerama, Inc. producing studios. 
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Leenhouts said. It will demonstrate 
applications at the sites of AEC and 
its contractors, and in private edu- 
cational institutions, hospitals, fac- 
tories, commercial research centers 
and other locations. Atomic energy 
work in medical diagnosis and ther- 
apy will be observed. 

Show Applications in Agriculture 

The use of radioactive materials 
to improve quality control and 
speed production in industry and 


the effort to develop stronger, 
higher-yield food crops will be 


shown. Progress and expectations in 
food and drug preservation and 
sterilization, in nuclear power that 
will light cities will be seen. 

New effects will be incorporated 
into the seven-track magnetic sys- 
tem for the proposed atomic film. 
Cinerama’s president Reeves, said. 
Reeves, a pioneer in sound engineer- 
ing and recording, developed the 
stereophonic sound system used in 
connection with This Is Cinerama, 
the theatrical which 
introduced the revolutionary audio- 
visual technique. 


presentation 


Studio Head Assigned to Project 

Reeves announced that Went- 
worth Fling, executive vice-president 
and head of the company’s studio 
and laboratory at Oyster Bay, will 
work closely with the producer and 
writers during script development to 
insure maximum effectiveness in the 
use of the stereophonic sound sys- 
tem. 

Scheduled for 1956 release, the 
proposed Cinerama production also 
will be filmed in 35mm to insure 
the subject the greatest possible 


world-wide audience. Ld: 
* * 


tt 
Allen Heads Information 
Services for Nat‘l Advertisers 
* Joseph M. Allen has been pro- 
moted to vice president of the As- 
sociation of National Advertisers, 
the board of directors has an- 
nounced. In addition to serving as 
A.N.A.’s director of Radio and TV, 
Allen now heads up the Associa- 
tion’s new Information Services De- 
partment. 

Allen joined the A.N.A. staff two 
and a half years ago. Prior to his 
present position, he was associated 
with Bristol-Myers Company. He 
has been closely associated with 
A.N.A. for a number of years before 
joining its staff. He has served on 
the Radio & TV Steering Commit- 
tee and Public Relations Steering 
Committee. 

A new ANA film publication giv- 
ing criteria for sponsored films 
directed at school groups will be 
announced shortly. IQ’ 
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SPECIALISTS IN VISUAL SELLING 
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IN MOTION PICTURES 
AND SOUND SLIDE FILMS 





IN TV COMMERCIALS 


e 
IN ADVERTISING 


ILLUSTRATION 


Bese 


ALWAYS SHOOTS TO SELL 


NEW YORK 


200 East 56th Street 


CHICAGO 


16 East Ontario Street 
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EVERYTHING FOR 


EASTERN PRODUCTION 


























LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent Reflectors 
Equipment 

H. |. Arc Equipment Ladders and Steps 

Choke Coils Parallels 

Dimmer Equipment Dollies 


anes Microphone Booms 
Boxes and Boards 

Scrim Flags 
Diffusers 
Bulbs Black Flags 
Generator Sets Dots 
TV Scoops Stands 

PROPS 


Catalogs upon request 





333 West 52nd Street - New York 19, N.Y. 
Circle 6-5470 
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25,000 Employees at Kaiser 
Steel View Progress Report 


* Some 25,000 employees of Kaiser 
Steel Corp. met their boss and 
toured every plant and division of 
the Kaiser enterprise recently by 
attending sponsored motion picture 
programs at local theatres. 

Cuests at eight West Coast thea- 
tres located near Kaiser Steel's 
largest plants, employees and their 
families were treated to a cinematic 
event consisting of a Hollywood fea- 
ture, selected short subjects and A 
Report to Kaiser Steel Employees. 


Introduced General Manager 


The 21-minute color film report 
introduced Jack L. Ashby, Kaiser 
general manager who, as narrator, 
guided the multiple audiences 
through the corporation’s sprawling 
properties, briefing them on the in- 
dustrial progress story of which they 
are a part. A four-page printed pro- 
gram repeated Ashby’s picture, wel- 
coming message and review of the 
Kaiser domain. 

This all-out eight-theatre stunt 
was arranged because Kaiser’s steel 
mills are busy 24 hours a day, seven 
days a week. The advertising and 
public relations department wanted 
everybody to meet Mr. Ashby and 
get a clear picture of Kaiser ac- 
tivities. 


Extensive Rental of Theatres 


Wo.king with the corporation’s 
Industrial Relations and Operations 
staff, the pr-and-ad force lined up 
Fox West Coast theatres on a re- 
served rental basis for virtual week- 
long runs of the Kaiser show. Pre- 
sented for five evenings and at two 
matinees, the theatre parties were 
thoroughly promoted by placards 
and a special edition of the Kaiser 
house organ. The “extend run” gave 
every shift a chance to attend. 

The theatres gave the programs 
full canopy and lobby display. 20th 
Century Fox released three new fea- 
ture movies to fill the bill and do- 
nated a trailer greeting the em- 
ployees. Kaiser secured the film 
houses for 50 cents a seat and dis- 
tributed 25,000 complimentary 
tickets at company pay windows. 
The complete operation reportedly 
cost Kaiser Steel under $1.00 per 
head. 

A Report to Kaiser Employees 
was produced in 16mm by Frederick 
K. Rockett Co., Hollywood. For the 
commercial theatre showings, it was 
optically enlarged to 35mm; for 
subsequent internal use, three extra 
16mm prints were made. i 


Need Production Services? See annual |ist- 
ings of laboratories and other services be- 
ginning on page 65. 


EFFECTIVE 
VISUAL PRESENTATION 
will carry 
YOUR SALES MESSAGE 
right to the 
POINT OF PURCHASE 





CONSULT US ON ALL 
YOUR FILM PROJECTS 


We bring creative plan- 
ning, expert writing and 
technical skill to the pro- 
duction of successful 
Sales Training and Pro- 
motional film projects. 


Motion Pictures 
Slidemotion Films 
Sound Slidefilms 
Animatic Filmstrips 
T V Commercials 
Slide Presentations 
Telops 

Vu-Graphs 


New York 19, N. Y. 
COlumbus 5-7620 








Number Six Coming in ‘56! 
® The 6th Annual Production 
Review Issue of BUSINESS 
SCREEN, listing the nation’s | 


principal business film pro- 


ducing companies is sched- 
uled for publication in Febru- 
ary, 1956. Watch for it! 


cA 





BUSINESS SCREEN MAGAZINE 














P-R-O-G-R-E-S-S 
spells “Problems” 


...because machines and methods change 
faster than the attitudes and habits 


of people. 


Through the personal development and 
training programs we plan and produce 
with our clients, we are helping people 
in many different fields grow to meet 
the growing responsibilities of their 
jobs with greater effectiveness 

and satisfaction. 









HENRY STRAUSS « CO. 


OMMUNICATORS NEW YORK, N.Y. 


OF IDEAS 








When buying a screen be sure its a 


ro 


because each of these models is designed to do a specific job 


Da-Lite screens are especially engineered for homes, schools, 
industry, clubs, hotels, churches, theatres, local and national 
Government agencies. There is a model for each specific 
purpose backed by OVER 46 YEARS OF MANUFACTURING 
A SINGLE PRODUCT: QUALITY PROJECTION SCREENS. 


All available with White Magic Glass-Beaded or Mat White 
surface. 


“Push-Button” CHALLENGER ® 


“Push-Button” VERSATOL® 









(Fully Automatic) 

































Touch ‘Push-Button” .. . ex 
tension tube pops up .. . 
legs glide open. Raise case 
and fabric with one opera 
tion. Octagon case with 4 
fabric safety slat lock y 


Engineered for stereo color 
: excellent for 2- 

“Push-Button” opening . . . 
automatic leg lock. Silver 
Fabric only. 























¥ 
" * 
_ PICTURE KING” MOSEL 6 MODEL C* 
ie a, tay 0 2 0 $13.50 Floor 
4 ee . 
s ~ 4 —> 40" x 40 14.50 Sizes Screen Stand 
37” x 50 18.00 6x 8..$ 94.50 $7.50 
50” x 50 20.75 8’ x 8’... 100.00 50 
45” x 60 28.50 7’ x 9... 103.50 77.50 
| 60” x 60 34.00 x 9... 110.00 77.50 
52” x 70" 36.50 8’ x 10’. 123.00 77.50 
70” x 70 43.50 10’ x 10’. 134.00 77.50 
63” x 84 55.50 9 x 12°. 176.00 77.50 
84” x 84 62.50 12’ x 12°... 192.50 
72" x 96’ 70.00 











Wall and ceiling screen for ; 
semi-permanent or permoa- Large wall or ce hang- | 
nent installation. Smallest ing unit. Use th floor 


size weighs only 7 Ibs. 











new colors... new beaded (Fully Automatic) ie - * 
Pape we OO ee Push-Button” SILVER KING 
tures! 5 p (Fully Automatic) 

Sizes Prices — 18.40 
30” x 40 $24.75 ee © ee Sizes Prices 
40” x 40” 26.50 37 " 50” 24.20 40” x 40’ $31.95 
37” x 50” 31.25 50 - 50 27 50 50” x 50” 39.95 
50” x 50 33.90 45" « 

‘s x 60 31.90 
45” x 60 38.50 40 60 37 40 
60” x 60 44.50 " r 

= 47:25 52” x 70 38.50 

x 54.75 os 














DA-LITE ‘’JR.*’* 
18x24". . . $3.50 v 
ideal for editing 





























DA-LITE HANDY* Da-Lite Electrol Junior ® Da-Lite Electrol Senior 
30" x30". . . $7.25 é 
So handy as o spare Sizes Prices Sizes Prices Sizes Prices 
. 6 x 8 $220.00 é'x 8 $375 10'6"'x14’.. $445 
DA-LITE SCENIC ROLLER 8 x 8 225.00 Bx 8 385 (Nd’xl4’.. 465 
12 sizes. . 8'x10" thru 20'x20 he 230.00 7x 9 390 12°x16' 530 
@'x10’. . . $135.00 2 240.00 ox 9 390 16'x16 550 
oi ae 8 x 10 245.00 8’x10 395 136x118’. 570 
An economical large audience 10’ x 10 250.00 Ss 4 as aay ons 
; 9 12 265.00 9x12’ 4 ‘x20’ 
screen. Rope and pulley operation. ~ tt a06 58 pes? | oa ss] 
® 
ag The highest quality, heavy 
Da «Lite Lo--cost dependable a é oper- duty, electrically operated 
? The Reyelty of Projection ih tee . screen . . . remote, preset 
= aaeua' fat Quan 45 Saal ated screen... 110 AC. . ‘ limit control . . . so simple 
Perfection in + : 7 stops when fully opened . a child can operate. Uses 
Projection Since 1909 : : a “ standard 110 AC circuit. 
*Trade Mork oe Al i ee F 


For Additional Information Write 





DA-LITE SCREEN CO., INC. 2711-23 North Pulaski Rd., Chicago 39, Illinois 












The late George Blake 


N.Y. Producer a Heart Victim 

* George Blake, 38, founder and 

| president of George Blake Enter- 
prises, Inc., died unexpectedly last 
month in Yonkers, N.Y., of a heart 
ailment. 

Mr. Blake, a resident of Bronx- 
ville, N.Y., was born in New York 
City and was graduated from New 
York University in 1938. 

In the years following, Mr. Blake 
was engaged in all phases of motion 
picture production, serving, first.as 
writer, director and producer of in- 
dustrial films for his father’s firm 
B. K. Blake, Inc. He won an Acade- 
my Award nomination in 1947 for 
the short subject, A Voice Is Born, 
which he wrote, produced and di- 
rected. 

A songwriter, he was elected to 
ASCAP in 1950. George Blake Enter- 
prises, Inc., was founded in 1951. 

Mrs. Jean Blake has now been 
elected president of the company. 
Other officers will include Philip 

| Frank, vice-president for sales; 

| Richard Donner, vice-president; and 
Theodore E. Lazarus, secretary- 
treasurer. 





* 7 * 
| Canadian Film Prices Up 
| ©The National Film Board of 
| Canada has announced that (effec- 
| tive November 1, 1955) prices for 
their 16mm films purchased from 
the New York office, 630 Fifth Ave- 
nue, Suite 658, are increased from 
$30.00 to $40.60 per reel for black 
and white, and from $75.00 to 
$80.00 for color films. 


- SOUND RECORDING 


at a reasonable cost 
High fidelity 16 or 35. Quality 


guaranteed. Complete studio and 
laboratory services. Color printing 
and lacquer eoating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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By adopting new techniques of controlled 

printing and employing the most advanced technical equipment, 

Color Service now offers to the industrial motion picture field color-balanced 
16mm Reduction Eastman-Color negative-peositive prints 


in quantity as well as quality. 


This answers the big question — ‘Can these 

prints be produced in quantity?” — YES, beautiful, 

sparkling Eastman-Color prints by direct reduction printing — either from 
the original negative (A & B printing if fades and dissolves are 


needed) — or from carefully made internegatives. 





Our staff of color technicians are at your 


disposal for consultation to discuss your 


color service CO., Te special problems—Let us hear from you! 
115 W. 45th ST., NEW YORK, N. Y. | 
Su. 6-6853 





When Business Research Institute surveyed film users... 


CONVENIENCE 


FOR, DEPENDABILITY 


PRINT CONDITION 


Modern was overwhelmingly designated 


Business Research Institute conducted a factual survey 
of the use of sponsored films by U.S. high schools. The 
respondents indicated an overwhelming preference for 
Modern as a source—because of Modern’s record of good 
service, convenience, dependability, and the fact that prints 
from Modern are always in the best possible condition. 


These audiences also stated emphatically that they pre- 
ferred to get sponsored films from a distributor instead of 
direct from the sponsoring company. 


Their preferences are more significant when it is consid- 
ered that U.S. high schools use more sponsored films than 


*If you would like a copy 
of the complete 32 page 
Business Research Insti- 
tute report, Rng = Sg of 
Sponsored Film Utiliza 
tion In United States High 
Schools,” a request on 
your letterhead will bring 
one by return mail. 


NEW YORK 


Modem 


| TALKING PICTURE SERVICE | | TALKING PICTURE SERVICE | SERVICE CHICAGO 








140 E. Ontario Street, 







st choice 


any other group of audiences—actually more than all others 
combined—and they have had experience with all major 
sources. 


Adult audiences—in clubs, churches, industry, wherever 
such groups gather—receive the same degree of excellent 
service that is the Modern standard. On behalf of the many 
sponsors who have entrusted us with their film programs, 
we are now serving over 75,000 audiences of this type. 


Whether your film program is aimed at schools, general 
adult audiences, or highly specialized groups, you should 
investigate what Modern can offer you. 





DETROIT TEmple 2-421! 
956 Maccabees Building, Detroit 2, Mich. 


JUdson 6-3830 
45 Rockefeller Plaza, New York 20, N. Y. 


DElaware 7-3252 
Chicago 11, Ill. 


LOS ANGELES MAdison 9-2121 
612 S. Flower Street, Los Angeles 17, Cal. 


Natunurde service from Modern | fiom Lbyarits in 26 umportant ates — 


ATLANTA CHARLOTTE DALLAS 
BOSTON CHICAGO DENVER 
BUFFALO CINCINNATI DETROIT 
CEDAR RapPips CLEVELAND HARRISBURG 


Houston 

INDIANAPOLIS 
KANSAS CITY 
Los ANCELES 


MEMPHIS New York Sr. Louts 
MILWAUKEE OMAHA SAN FRANCISCO 
MINNEAPOLIS PHILADELPHIA SEATTLE 


New ORLEANS PITTSBURGH WASHINGTON, D. C. 











Along the Business News-Front 


A Round-Up of News and Comments Noteworthy at Presstime 


HE FUTURE for color tele- 

vision took an upward turn this 

month as the National Broad- 
casting Company announced the 
conversion of its key Chicago outlet, 
WNBQ to the status of an all-color 
station by next April, 1956. Color 
telecasting by other stations was 
gradually increasing and some re- 
duction in set prices was bringing 
a fair rise in viewing audiences. 

Although a real mass market was 
not predicted until 1958 by manu- 
facturers (such as Emerson’s presi- 
dent Benjamin Abrams), the drive 
to color was moving relentlessly on, 
underscoring the importance of 
sponsor know-how and interest in 
color film production during the 
active year ahead. 

Two premieres, the unveiling of 
Champion Paper’s Production 5118 
at the Public Relations Conference 
in Los Angeles and Monsanto’s 
press showing in New York of the 
excellent World That Nature Forgot 
also gave solid indications of real 
production values for sponsored 
films in this period. Vat 


" * e 


Subscription Video Easy Prey to 
Bootlegger, Says Jerrold Exec 
* “Bootleg tv” is the latest problem 
to appear in the current subscription 
television debate. The deadly phrase 
is being dropped by opponents of 
“scrambled broadcast subscription 
television” —a title that inflicts its 
own epithet. 

Donald Kirk, Jr., vice-president 
in charge of research of the Jerrold 
Electronics Corporation, Philadel- 
phia recently challenged three pro- 
ponents of scrambled tv to submit 
to a public demonstration of the 
ease by which the security of their 
systems can be broken. 

At a joint meeting of the New 
York Chapter of the Institute of 
Radio Engineers and the American 
Institute of Electrical Engineers, 
Kirk announced that of the three 
scrambled tv firms, Zenith, Tele- 
meter and Skiatron, only Skiatron 
accepted the challenge. 

Kirk discussed major defects in 
all three scrambled systems. Kirk’s 
company has proposed a wired dis- 
tribution system for subscription tv. 
According to Kirk, a potential boot- 
legger of the Skiatron scrambled 
image needs only to duplicate a card 
on which an electronic circuit has 
been printed. Such a card, furnished 
to all subscribers, is inserted in the 
decoder to unscramble the whole tv 
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picture. Many companies produce 
similar cards and could duplicate 
Skiatron’s, Kirk said. 

Because Skiatron experts have 
done the work for him, the boot- 
legger needs little technical training, 
Kirk maintained. Skiatron has de- 
signed an elaborate code, a more 
elaborate decoder. The decoder, ac- 
cording to Skiatron’s plan, could be 
bought in any appliance store. 

“Why should a bootlegger not 
want to satisfy thousands of cus- 
tomers with thousands of such 
cards,” Kirk inquired. Reviewing 
the “Reply to Comments” filed with 
the Federal Communications Com- 
mission by the three scrambled tv 
proponents, Kirk showed how each 
agree with Jerrold that “the other 
two” systems lack security. Kirk had 
figures to show that equipment and 
installation costs per home of the 
wire system subscription tv would 
be lower than the cost per home for 
the scrambled decoding gadgets. 


% * * 


Film Industry Pays Homage to 
du Pont’s late Norman Oakley 
* Norman F. Oakley, 61, special 
adviser on motion picture sales in 
the duPont Company’s New York 
District, died November 4 after an 
illness of several months. He was in 
the 40th year of his career with the 
duPont Company. 

A veteran in the manufacture and 
sale of motion picture films, Mr. 
Oakley had been associated with the 
duPont company since its entry into 
the photo products field. Formerly 
general supervisor of experimental 
design, construction and operation 
for Monmouth Chemical Company, 
Keyport, N.J., Mr. Oakley joined 
duPont in 1916 as a supervisor of 
experimental film base production 
at Parlin, N.J. He was instrumental 
in the design and operation of 
duPont’s first experimental and com- 
mercial film manufacturing plants 
and designed much of the equip- 
ment used in the process. 

Mr. Oakley entered motion pic- 
ture product sales in the late 1920's, 
He became manager of motion pic- 
ture sales in the New York District 
in 1946, a post which he held until 
the middle of this year. 

Mr. Oakley was a member of the 
Society of Motion Picture and Tele- 
vision Engineers, American Society 
of Cinematographers, Lambs Club 
of New York, the Motion Picture 
Pioneers, and an honorary mem- 
ber of Cameraman’s Local 644, 


of the IATSE. my 
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The awards jury at the second annual International Advertis- 


ing Film Festival deliberates over the 380 entries from 17 
countries from which they selected ten “Palm” winners in this 
screen advertising competition held in Monte Carlo. 


Monaco Hosts an International Advertising Film Festival 


HERE’S A WORLDWIDE 
audience and specialized pro- 
industry devoted to 
short direct advertising playlets 
shown in 


duction 


entertainment theatres. 
The men who guide this field had 
their own International Advertising 
Film Festival in the lush surround- 
ings of Monte Carlo from Septem- 
ber 26 to October 1. Sponsor of the 
event was the International Screen 
Advertising Services, whose mem- 
bers are active on five continents. 
English ad films swept five “Palm” 
awards and two prize mentions for 
highest honors at the Festival; Ger- 
many, with iwo “Palms” and a prize 
mention France took 
one “Palm” and three prize men- 
tions and Italy and Denmark were 
also with “Palm” 
award apiece. Holland, with a prize 
mention, was the only other country 
in the awards category as not a 
single U.S. film earned a mention. 
But then there were only a very few 
U.S. entries and very little repre- 
sentation by U.S. producers. 


was second: 


honored one 


This was the second year in which 
the I.S.A.S. has organized a Festival 
and it appears that next year’s event 


Festival chairman Jacques Zadok is shown 
below with 1.S.A.S. president Ernest Pearl 
and Bruno Kiwi, secretary of the festival 
committee at Monte Carlo. 





is destined for the same locale. At 
this year’s screenings, a total of 380 
films different 
were shown. Since these films are 


from 17 countries 
extremely short (one minute and 
sometimes less) the judging was a 
very irritating process, accompanied 
by frequent lighting and darkening 
of the theatre. 

Winner of the “Palm” award for 
photography was the English ad 
film Looking in on the Navy, pro- 
B.M. Productions; the 
color “Palm” went to Rhapsody in 
Red, a Coty ad film by Anglo- 
Scottish Pictures, Ltd. Top award 


duced by 


for originality was given Buisson 
Ardent, an Esso Standard ad film 
produced by Les Cineastes Associes 
of France; the “Palm” for ad value 
was awarded a German producer, 
Kruse-Film for Das Hohe C. Win- 
ning the for music 
Caley Au-Lait produced for Caley, 
Ltd. by Pearl & Dean, Ltd. of Lon 
don. Sound effects won a “Palm” 
for another German film Linde’s 
Variete and a unique award, for 
spectator values, went to The Beach, 
a Shell-Mex film produced in Eng- 
land by Screen-Space, Ltd. R.J.J. 


“Palm” was 


Another Business Screen reader at Monte 
Carlo is the well-known Dutch producer, Joop 
Geesink, founder and director of the Dolly- 
wood studios in Holland. 
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On-the-job training to learn and obey the Pilot Rules is the theme of this scene 


from the new Raytheon sound and color motion picture “Safe Passage.” 


Basic Training on Marine Radar 


New Raytheon-Sponsored Color Film “Safe Passage” 


Helps to “Human Proof” Radar for Shipping Field 


Egat RADAR PROTECTION, ship 
collisions continue to be a 
marine hazard. Why collisions occur 
when one or both vessels involved 
are equipped with radar systems is 
the topic of Safe Passage, a 20- 
minute color motion picture spon- 
sored by Raytheon Manufacturing 


Company, a major producer of 


marine radar equipment. 


Shows Four Accident Categories 

Raytheon’s photo-explanation of 
the maritime mystery is that radar. 
powerful as it is, is not human- 
recent study, 


proof, Based on a 


Sale Passage describes four cate- 
gories of accidents involving radar 
guarded ships. The fault-areas in- 
clude: radar not turned on; radar 
not properly adjusted: improper ac- 
tion by operating personnel; “radar 
hypnosis.” 

To show how accidents in these 
categories can be avoided. the film 
follows an exposition of basic radar 
principles with dramatic illustra- 
tions of typical accidents and the 
corrective action required in each 
category. Actual radar s ope foot- 
age documents the principles of 
radar operation and collision pre- 
vention. Animation helps to detail 


points of application. 
Admiral Commends Film's Purpose 
The promotional film was viewed 
by marine industry representatives 
and the press in New York, October 
19. Rear Admiral Louis B. Olson, 
USCG, introduced the film at the 
Whitehall Club and spoke on the 


: ” 






























































latest developments in navigational 
safety devices. 

Admiral Olson said, “This movie, 
Safe Passage, is an important 
graphic supplement to the education 
and experience of all mariners who 


are, or who may be, shipmates with 





a 


Additionally, it should con- 





radar. 
tribute greatly to the general under- 
standing of radar by all ship and 


yacht owners and operators. 


Marine Audiences Primary Targets 


Prints of the film for free show- 


ings to marine associations and 
trade groups, government agencies, 
shipping lines, business firms, 
schools, churches, clubs and similar 
organizations will be distributed by 
Raytheon’s public relations depart- 
ment. Interested groups should con- 
Raytheon 
Manufacturing Company, Waltham 


54. Massachusetts. 


tact the department at: 


Prints may be 


purchased for long-range educa- 
tional and training purposes. Ly 


The recent New York preview of Raytheon’s 
Safe Passage’ was introduced by Rear Ad- 
miral Louis B. Olson, USCG (second from left). 
He is congratulating Lee A. Ellis, art and 
photo manager of Raytheon public relations 
department. Looking on are writer-director A. 
Newell Garden (left) and marine product 
planning manager, Kenneth V. Curtis, shown 
at right 


bulf Shows the Sales Potential 


A Broad Range Sales Training Film and a Specific 


Product Slidefilm Aimed for Company’s Retailers 


ULF OIL CORP. has recently 
inaugurated a_ stepped-up 


sales training program to as- 

sist the efficiency and techniques of 

its thousands of retail dealers and 
sales representatives. 

Two examples of the material in 

this program are presented in these 
case history reports: 


Sponsor: Gulf Oil Corp. 


Title: Facing the Challenge, 20 
min., color, produced by Henry 
Strauss & Co. 


* The untouched potential that lies 
hidden in every salesman’s territory, 
and in the salesman, himself, is the 
subject of this film, which is di- 
rected to the sales representatives 
who sell Gulf products for industry, 
transportation, building, power and 
other bulk uses. 

With two 
Plan 


why even the most competent sales- 


Review and 
for its motif, the film shows 


words 


man should never become compla- 
cent. The star salesman of this film 
realizes that because he has built up 
his own territory and made it his 
own little world he is in danger of 
assuming it is the best of all possi- 
ble worlds. In sequences that com- 
bine animation with live action, he 
mentally canvasses the new possi- 
bilities that Revieu 
can unearth. 


and Planning 


Driving this lesson home are 
forceful examples — like the sur- 
prising number of uses for petro- 
leum products to be found in build- 
ing a short stretch of highway. This 
is only part of many activities going 
on everywhere that offer an oppor- 
tunity for creative selling. Pictured 
this way, the job becomes an ex- 
citing challenge to the salesman’s 
ability a combination treasure 
hunt and service to the community. 


Facing the Challenge also reminds 


its audience of the backing they can 
rely on Gulf’s high reputation 
and fine productive resources, and 
the armory of modern selling tools 
and promotional devices he has at 
his command. 


Sponsor: Gulf Oil Corp. 


Title: Three for the Money, 14 
min. ssf, color, produced by Henry 
Strauss & Co. 

* While most companies in the oil 
business have jumped on the band- 
wagon labeled “10w-30 — all pur- 
pose — all season oil,” Gulf, practi- 
cally alone among the majors, has 
determined to resist the trend. 

Part of the potent sales ammuni- 
tion the company is providing its 
dealers in rebuttal to the “l0w-30” 
story is contained in the new sound 
slidefilm, Three for the Money. 
Dealers are encouraged to make a 
positive virtue out of the fact that 
Gulfpride is “personalized” to fit 
specific needs, and is not a com- 
promise, 

The film describes how Gulf tested 
“10w-30’s”” 
found them to lose viscosity in serv- 


in the laboratory and 


ice, to leave coke-like deposits on 
intake valves, and to give high oil 
consumption. 
Gulf dealers 
the film in regular meetings all over 
the country. i 


have been seeing 


A scene from “Three for the Money” 





A Program for Physical Education 


The Athletic Institute Presents “They Grow Up So Fast” 


Sponsor: The Athletic Institute. 
Title: They Grow Up So Fast, 25 
min., color, produced by Dallas 
Jones Productions. 
* Defense officials periodically em- 
barass the national ego by loudly 
deploring the high incidence of poor 
physical specimens among induc- 
tees. Some of the fellows can’t chin 






themselves, it recently was reported. 
Civilian authorities often endorse 
physical education as an activity 
which can constructively channel 
the energy of boys who can chin 
themselves but who, for lack of 
guidance, might do their chinning 


on a second story window. 


They Grow Up So Fast, a new 
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25-minute film announced by The 
Athletic Institute, ought to do its 
good bit in making for a “healthier 
situation” on the physical education 
front. The film interprets physical 
education to the public, educators 
and parents. It highlights the phi- 
losophy and content of a real pro- 
gram of physical education. 

A Community Answers the Need 

Action develops in the case of a 
boy who needed, but wasn’t getting, 
the advantages of a good physical 
education program. Dramatic cir- 
cumstances call the community’s at- 
tention to the importance of ade- 
quate leadership and facilities for 
a complete phy-ed schedule. As a 
result of action taken by the com- 
munity, children are given the op- 
portunity to participate in a wide 
variety of wholesome experiences 
provided by physical education ac- 
tivities, 

The 16mm sound and color film 
is designed for, and has been cleared 
for, use on television. It is antici- 
pated that the picture will be used 
by school administrative groups, 
teacher groups, supervisory groups, 
parent-teacher association and civic 
groups. 

Schools and colleges will be in- 
terested in showing the film, not 
only to those in teacher prepara- 
tion and to professional groups of 
physical educators, but also to com- 
munity groups interested in a physi- 
cal education program. 

The film was produced by Dallas 
Jones Productions, Inc., Chicago. 
This is the company which made 
the Institute’s community recreation 
films, Playtown, U.S.A. and Leaders 
for Leisure. 


Prints Available for Purchase 

They Grow Up So Fast is being 
distributed by the Institute and the 
American Association for Health, 
Physical Education and Recreation. 
Prints are available at a cost of 
$135.00 each. The film was made 
possible through the efforts of The 
Athletic Institute, the American 
Association for Health, Physical 
Education and Recreation, the Col- 
lege Physical Education Association, 
the National Association for Physi- 
cal Education of College Women 
and the Society of State Directors. 


There’s no Geiger counter to uncover life 
insurance prospects (story at right). 
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A New Field for the Film 


The New Mexico Military Institute Color-Previews Its Facilities 


Sponsor: New Mexico Military In- 
stitute. 

Title: Man of Tomorrow, 19 min., 
color. Produced by Raphael G. 
Wolff Studios. 

* This color film was recently pro- 

duced for the New Mexico Military 

Institute by the Raphael G. Wolff 

Studios, Hollywood. It may herald 

an entirely new field for profes- 

sional film production in private 
school recruitment programs. 

Private schools and_ institutions 
have used films in time past, but 
these are all too frequently ama- 
teurish productions, and may just 
as often to discourage rather than 
encourage enrollment. 

Van of Tomorrow, however, re- 


flects the professional production 
know-how put into it and presents 
highlights in the life of cadets at- 
tending the Institute in such a way 
as to make it seem highly desirable 
to those potential students and their 
parents who see the film. 

Other groups of all sorts would 
also be undoubtedly interested in 
the picture, and former students of 
the New Mexico school should be 
able to secure innumerable show- 
ings around the country in service 
clubs and other groups to which 
they belong. 

Groups interested may obtain a 
print of the film from the New 
Mexico Military Institute, Roswell, 
New Mexico. a 


“Prospecting” on a broup Plan 


Ten Life Insurance Companies Co-Sponsor a Sound Slidefilm 


NSURANCE COMPANIES, consistent 
] users of audio-visuzl aids for 

sales training, public relations, 
elc., are being offered a new partici- 
pation plan in which they will be 
able to buy tailor-made motion pic- 
tures and sound slidefilms at lower 
cost than individually sponsored 
projects. The plan is being offered 
by Transfilm, Inc. 


The initial film was developed in 
conjunction with Reply-O-Letter, a 
New York direct mail agency, for 
its life insurance clients. To date, 
ten life insurance companies have 
participated in the plan, which in- 
volves a 12-minute color sound 
slidefilm on the advantages of direct 
mail prospecting. 

Each of the participating com- 
panies used the basic film and re- 
cording which was applicable to all. 
However, each company integrated 
original scenes into the film which 
reflected its own direct mail pro- 
gram. 

Each slidefilm is titled individual- 
ly (The Latchkey Story for Mutual 


| of New York), (Postman Prospect 
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Payoff for Aetna Life) and contains 
original frames depicting the com- 
pany’ s own direct mail pieces and 
gifts. In addition to outlining stand- 
ard procedures in developing leads, 
the film offers other ways of finding 
qualified names and applying them 
to a successful direct mail program. 

The presentation employs cartoon 
art and humor to tell the story of a 
“oumshoeing around on 
the trail of suspects who might turn 


salesman 


into live prospects.” When he em- 
ploys direct mail and the postman 
to help do the sleuthing for him, he 
finds that he has more time for 
making sales. He soon discovers 
that for every dollar spent on mail- 
ings, he gets $30 back in commis- 
sions. Instead of using it for slumps 
or special drives, direct mail is 
stressed as a tool for everyday use. 

The life insurance companies 
using the film are: Bankers Life of 
Nebraska, National Life of Ver- 
mont, Connecticut Mutual, New 
England Life, Mutual of New York, 
New York Life. Aetna Life, Jeffer- 
son Standard, Ohio National, and 
Mutual Benefit of Newark. Le’ 


After classroom sessions, there’s practice on 
the range for the rifle team. (Scenes from 
New Mexico’s “Man of Tomorrow’’). 





While bowling is not considered a major 
sport, it's a healthful, vigorous and highly 
competitive exercise at the school. 





Scheduled social activities include hops and 
dances—wondrous evenings when the cadets 
are privileged to escort their ladies. 





There are also more serious planned activities 
—such as the traditional Memorial Day Com- 
memoration as in the film scene above. 





Officers of the regular Army have charge of 
the military instruction and training of the 
Corps of Cadets at the Institute. 





Dress parade is a Sunday afternoon call 

there is snap and precision to these reviews. 
(Below) At term end, dress parade is also the 
occasion for dispensing special awards and 
medals for achievement. 
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Signalman: “\f the audience is able to understand what's behind it’s own view- 
point . . . by means of a larger viewpoint, then it will be realized that we are 
actually playing our parts in a larger picture. Taking the larger viewpoint 
makes anything more understandable.” 


ITH ALL the miracles sci- 
ence and technology have 
wrought for mankind, his 
chances of surviving to enjoy them 
comes down to the simple denomi- 
nator of understanding. The prob- 
lem is as worldwide as the cold war: 
it is as close to home as the family. 
It is also the constant challenge 
facing both labor and management. 
small and large. 

Getting understanding through 
communication is everybody's prob 
lem but one U.S. business firm has 
That 
“something” is a 30-minute motion 
picture titled Production 5118 and 
it is destined to be one of the most 


done something about it. 


talked about, constructive contribu- 
tions to reach the factual screen in 
many years. The Champion Paper 
& Fibre Company is its accredited 
sponsor but 5/18 isn’t a film about 
Champion or its products or its 
people. It’s really Champion's gift 
to the American people. 


“Play Within a Play” Format 
There isn’t an easy way to review 
this film. Its format is unusual; its 
performers thoroughly competent 
professionals who are always be 
lievable. Filmed in brilliant Eastman 
Color. 5118 is never color-conscious. 
Yet as this “play within a play” un- 
folds, its every sequence moves pur- 
posefully toward the goal expressed 

by one of its principal players: 
“You've got to realize that this 
picture is not only about Mr. Baxter 


38 


and his corporation, it is about 
every person and every corporate 
entity. including you no matter 


who you are or what you are.” 


Do We Make Ourselves Understood? 


So. it might be said, Production 
9/18 is a story of personal com- 
of a man’s failure to 
transmit his ideas so that they will 
be fully understood by others. The 


munication 


pattern of his failure is complex 
For Philip 
executive, 
whose case history is the basic motif 


and yet it is universal. 
J. Baxter, corporation 
of the film. is only a symbol of 
Everyman. His “conscience” is the 
Signalman and he, too, speaks to 
vou when he says to Baxter: 


The Message of the Signalman 


“You're also a signalman; every- 
one is. Everything people do to- 
gether depends on sending, receiv- 
ing and interpreting signals from 
each other.” 

Baxter, the very capable company 
administrator, fails to communicate 
through errors of omission. How 
many similar failures have been 
compounded into labor-management 
disputes whose origin was equally 
innocent of real fault? How many 
disputes might be traced to Baxter’s 
defense: 

“I’ve always tried to do the right 
thing as | see it.” 

Production 5118 had its world 
premiere in mid-November at the 


Sth National Conference of the Pub- 


PRODUCTION 


Jllé 


One of the most unusual 
pictures of this and any 
other year, is the Champion 
Paper & Fibre Company’s 
contribution to everyone's 
problem of communication— 


a ¢ 
4 
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Artist: “When are they going to make up their minds on what to call this pic- 
ture?” Assistant Director: “| don’t know. Everybody’s had a go at it but none 
of the titles seemed to fit, exactly.” Artist: “Well you can’t go on calling it 
‘Production fifty one eighteen.’ ” 


Director (center in scene above): “There are some incidents from Baxter's per- 
sonal life which prove that even his family and social relations suffer from bad 
signalling. All too often, he’s not getting real cooperation; he’s only getting 
obedience — because he can command it.” 











































lic Relations Society of America 
in Los Angeles. The only other 
showing thus far was the pre-release 
preview held for company employees 
at Hamilton, Ohio. Here, over-capa- 
city crowds at four showings in the 
900-seat theatre 
unscheduled showings to accommo- 
date the overflow. 


necessitated two 


Comments on the film from Cham- 
pion employees ranged from “really 
different — should be especially ef- 
fective for industrial groups” to 
“starts a person thinking” and “com- 
plex but simple if your realize that 
each individual is an integral part 
of any business or community.” 


Will Be Widely Useful 


While industrial use of 51/8 is 
especially indicated, the film will be 
helpful in many other fields of ad- 
ministration and supervision. Al- 
though no policy has 
nounced on print purchase, it is 
evident that many companies and 


been an- 


organizations will want to acquire 


Baxter: “| don’t want to know the future . 
man. It takes a practical man to run a corporation.” 

Signalman: “Or to push a broom. Or to stay out of trouble. Or secure co- 
operation. Or create human progress. It’s the same for everyone.” 
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this film on long-term loan or by 
outright purchase, if such arrange- 
ments can be made. 

Review this picture? You'll have 
to see it for yourself, right down to 
the very last scene. It is that finale 
you will find yourself trying to 
guess and if the picture has gotten 
inside by Minute 29, you'll probably 
know what it ought to bring. You 
won't be disappointed. 


Where Credit Is Due 
*A shining star to the sponsor, 
Champion Paper & Fibre Co. for the 
raw courage and wisdom its leader- 
ship has exhibited is making this 
film possible. A deep bow to the 
writer, Sam Beall and to the direc- 
tor, Kirby Grant, talents 
helped “make” this picture. Wilding 
Picture Productions, Inc. have re- 


Ww hose 


affirmed the power of this medium; 
audiences will be able to loan 16mm 
after January Ist 
through the nationwide facilities of 


sound prints 


Modern Talking Picture Service, 
Inc. in 28 key cities. ye 





. . Look I’ve always been a practical 
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Signalman: “\In order to evaluate the record of the person Philip J. Baxter, 
we must introduce some of the witnesses who have chartered the prisoner to 
engage in the businesses of being a son, a brother, a husband, a father, a 
friend, a citizen, a member of the community, a fellow-employee, a pillar of 
the church, and otherwise to function as intended.” 


2nd Workman: “And now here goes out biggest machine.” 3rd Workman: 
“Plain as the nose on your face. Theyre getting ready to close this plant.” 
Ist Workman: “An’ suppose | don’t want to move to Boylesville?” 3rd Work- 
man: “Who says they’re gonna ask you to?” 


Dick: “Corporate citizens! Ha! This corporation is an animal.” Harry: “What 
do you mean?” Dick: “| mean just that. Their policy is ‘keep strong and healthy 
and keep growing.’ Old man Baxter says so himself.” 









Camera Eye: 


A Business Screen Pictorial Report 
on Current Problems and Potentials 


The Place: the recent Annual Fall Meeting of the 
Industrial Audio-Visual Association in Boston 
last month, where Business Screen asked— 


The Question: 
“W hat is the most im portant single 


problem facin g the industrial 


audio-visual field at this time?’ 


HE Court oF PuBLic Opinion should be consulted 
ie frequently as possible by those who are concerned 
with progress; its decisions, rightly or wrongly, are 
made up of the problems faced by its members as indi- 


viduals, but collectively they may offer real guidance on 


the present and a useful line on the future, as well. 


With increasing regularity, the Editors of Business 
SCREEN will look toward those who work with audio and 
visual media in business, government and education. This 
month’s question offers no answers on such aspects of the 
“important single problem” which consists of making a 
hundred l6mm prints do the work of several hundred 
which may be needed to cut down the backlog of audience 
requests for a popular film. 


But there is a “pattern” in those comments which 
emphasize management's need for better understanding 
of audio-visual potentials; there is an apparent want for 
greater simplification of projection equipment. The need 
for capable film writers crops up; the usefulness of spon- 
sored films overseas is considered. Regular budgeting of 
film appropriations is an important answer; wider use of 
all tools to meet the “countless problems within any com- 
pany” is fervently spoken for. 


Behind all this is the healthy sign of dissatisfaction with 
things as they are, addressed by men whose responsibili- 
ties are growing within their companies. The cross-section 
is important, for it also represents billions of dollars of 
corporate investment among the largest U.S. industries. 


We would like to hear the answers to such future ques- 
tions as “What kind of filmed commercials really get 
sales results?” or “Does a new sponsored film project 
start with a price quotation or an idea?” or “What kind 
of public service films does your television station want?” 


And we'll welcome your suggested questions for future 
coverage in these pages. Just address your query to 
“Camera Eye” care of this publication, 7064 Sheridan 
Road, Chicago 26, and it will be carefully reviewed for 
editorial consideration during the active year ahead. & 


“Many industries are faced with the problem of com- 
municating directly with people in select professions. 


Audio-visual methods are effective. but there is still much 


progress to be made.” 


WILLIAM H. BUCH, Manager, Visual Promotion 
Lederle Laboratories Division of American 
Cy id C y: 


p 





- 
H. L. VANDERFORD, Film Produc- 
tion Manager, American Tele- 
phone & Tolegraph Co. 
“The answer is easy 
more simple, uncomplicat- 
ed, lightweight equipment. 
Women are becoming an 
ever-increasing factor in 
industrial training. The 
easier it is to carry and 
operate film projection 
equipment, the more it 
will be used. 


“The understanding by 
top management of the 
importance of communi- 
cations is a problem. They 
need to know more about 
the available tools which 
can do the job.” 


FRANK 5S. ROLLINS, Manager, 
Motion Picture Dept., E.R. Squibb 
& Sons Div. of Olin-Mathieson 
Chemical Corp. 











R. P. HOGAN, Ass‘t Merchandis- 
ing Mgr., Kraft Foods Co. 
“Films and related media 
have long since come of 
age. Yet, in many cases, 
they are budgeted as a 
one-time proposition. In- 
dustry should work its 
film program like an ad- 
vertising program — with 
definite aims and a 
planned budget.” 








PAUL F. PETRUS, Sales Promo- 
tion Supervisor, Socony-Mobil Oil 
Company, Inc. 


“The supply of capable, 
well-rounded script writers 
is too limited. Most film 
writers are so specialized 
that they can handle only 
their own particular 


fields.” 


“Since time began, man 
has been searching for 
better ways to make him- 
self understood. What we 
need are simple, effective, 
but uncomplicated devices 
which make it easier for 
management to communi- 
cate with employees and 
the public.” 

D. F. STEINKE, Overseas Co- 


ordinater of Training, Standard 
Vacuum Oil Company. 








W. M. BASTABLE, Director of 
Aud'o-Visual Services, Swift & 
Co. 


“More and more — indus- 
try is learning to recog- 
nize that audio-visual 
tools can help solve some 
problems better than other 
means of communication. 
Yet, valuable as they are, 
audio-visuals are not used 
effectively enough.” 








JOHN T. HAWKINSON, Person- 
nel Assistant, Illinois Central 
Railroad. 


“Managers of audio-visual 
activities should spend 
more time in training peo- 
ple in the field to use 
these valuable audio-visual 
tools more effectively.” 


**American business has 
valuable assets in these 
audio-visual media. Some 
companies realize this and 
put them to good use. 
Other firms don’t recog- 
nize the golden goose 
when they see it.” 


A. W. NELSON, National Train- 
ing Supervisor, Automatic Can- 
teen Company. 





















ALDEN H. LIVINGSTON, Mgr. 
Motion Picture Dist. E. |. Du Pont 
de Nemours & Co. 





**Industrial use of the 
audio-visual media is still 
too limited. There are 
countless problems within 
any company that can be 
aided by audio or visual 
materials.” 
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KENNETH E. PENNEY, Manager 
Audio-Visual Services, Minneso- 
ta Mining & Mfg. Co. 


¥ **A central source for 
translation of films made 
for foreign distribution 
i would solve many prob- 
| lems. We would also like 


to locate more magnetic 
projectors abroad.” 





“One problem a lot of us 
face is sufficient time to 
do the best possible job. 
Industry would get better 
films if last-minute revi- 
sions could be minimized.” 


DAYTON R. RICHERT, Visual 
Equipment Technician, Consum- 
ers Power Company 


BERNARD KOVNAT, Promotional 
Advertising Manager, United Air 
Lines, Inc. 


“If industry believes in 
the audio-visual media, as 
it does in most companies, 
it can help itself tremen- 
dously by exploiting this 
phase of communication 


to a fuller extent.’ 





“The development and ap- 
plication of every-day use 
of a-v materials in day-to- 
day communications with 
employees and the public 
is a goal every company 
should strive for.” 


STANLEY W. PUDDIFORD, Visual 
Information Supervisor, Michi- 
gan Bell Telephone Co. 


® 
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DONALD Y. PENDAS, Medical 
Film Dept., Pfizer Laboratories 
(Div. of Chas. Pfizer & Co., Inc 


“Despite much progress 
that has been made, for- 
eign distribution of busi- 
ness films is still a major 
problem. We need much 
more simplified proce- 
dures.” 





ALFRED Y. LYTLE, Director of 
Photography, Raytheon Mfg. Co. 
M-R Division. 


“What we all need is a 
better way to explain to 
high-level management 
what valuable tools we 
have to offer.” 





“The need for develop- 
ment of an extremely 
lightweight 16mm motion 
picture projector is most 
important. A very light 
tape-stripfilm projector 
designed for 40-cycle note 
advancement would 


help.” 


also 


ROBERT C. McCASLIN, Supervi- 
sor, Sales Training Div. Cater- 
pillar Tractor Co. 








FREDERICK G. BEACH, Manager, 
Visual Aids Dept., Remington- 
Rand Div., Sperry-Rand Corp. 


“The lack of a really light- 
weight and portable l6mm 
sound projector is our 
most important problem.” 


“Films are important in 
many companies but only 
as “special projects.” 
Management needs to rec- 
ognize audio-visual media 
as a regular and valuable 
set of tools.” 


R. S. PIASECKI, Director of Pho- 
tography, Tractor Div., Allis- 


Chalmers Mfg. Co. 





E. L. CARROLL, Southern Pacific 
Railroad 


“Industrial audio-visual 
activities should be more 
centralized within the 
company structure.” 








| 

{ 

| R. H. WOODMAN, Dow Chem- 
ical Company 


“When it is possible to 
start a 16mm sound pro- 
jector as easily as turning 
on a TV set, we'll have 
solved a big problem.” 
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“When projection equip- 
ment becomes as foolproof 
as a table radio we'll see 
the audio-visual medium 
really go places. Why not 
an automatically-threaded 


sound projector — soon?” 


EDWARD W. PALMER, Informa- 
tion Assistant, New England Tel. 
& Tel. Co. 
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ROBERT R. OSMUN, Goodyear 
Tire & Rubber Company. 


“All managers of indus- 
trial audio-visual pro- 
grams recognize the effec- 
tiveness of their tools. 
How can this be presented 
most effectively to top 
management?” 





“Physical facilities are im- 
portant to the film pro- 
gram. Many companies 
can profit by expanding 
and modernizing their 
film departments for 
greater effectiveness.” 





DONALD ROSS, Raytheon Manu- 
facturing Company. 


JAMES CRAIG, Film Library Man- 


ager, Dept. of Public Relations, 
General Motors. 


“One of the problems as 












I see it, is educating the 
film user in the proper 







programming of our films, 
particularly among exter- 
nal groups.” 
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Above: This production scene during the making of “Escape Route” shows a 
motorist taking car into garage for maintenance to keep it in top condition 
for emergency use. Right: The FCDA film review committee checks final version 


of this film. 


The Nation’s Welfare Depends on Our Preparedness 
Much Has Been Done; But There Is Still Much To Do 


What About Films for Civil Defense? 


Aided by Industry Cooperation, the Federal Civil Defense Administration 


Has Completed and Released 4,731 Prints of Eight Pictures in Four Months 


DEFENSE 
through an 


HE FeperaL CIviL 

ADMINISTRATION, 

unusual agreement with private 
business, is producing educational 
motion pictures and distributing 
prints at a rate that may be a record 
for a government agency in modern 
times. 

The Motion Picture Branch of 
FCDA’s Audio-Visual Division, 
working with film producers and 
business-industry sponsors, has com- 
pleted and released 4,731 prints of 
eight civil defense films during the 
past four months. Four more films 
are in productions and 11 scripts 
are in the approval stage. 


Estimate 50 Million Viewers 


It’s estimated that more than 50 
million persons television viewers. 
civil defense groups, lodges, clubs, 
and other organizations — are see- 
ing each of the finished pictures. 
That’s about one-third of the na- 
tion’s population, regularly getting 
repeated civil defense impressions. 

The production mark was set by 
Rodney B. Radford, until recently 
Motion Picture Branch Chief, and 
a three-man staff, working with film 
business - industry 


agencies, spon- 


sors,and other government agencies. 
The FCDA arrangement with pri- 
vate industry and film producers 


works like this: 


How Cooperative Program Works 

First, a prospective producer or 
sponsor considers potential civil de- 
fense stories, suggested by FCDA’s 
motion picture branch. They choose 
from many dramatic, hard-hitting 
stories, keyed to America’s biggest 
interests: survival under atomic at- 
tack or natural disasters preser- 
vation of our way of living and 
doing business. Private industry 
knows that civil defense is now the 
most powerful, far-reaching public 
service in which they can participate. 

\ few titles from the eight re- 
cently-finished pictures show how 
civil defense can be a potent public 
relations tool on film: 

To Live Tomorrow, the story of 
preventing mass panic, was spon- 
sored by the Institute of Life Insur- 
ance. New York City. Time of Dis- 
aster describing the role of civil 
defense in natural disasters, was 
produced by Robert Enders, Inc., 
Washington, D.C. Escape Route, the 
story of evacuation by car, was 


Left: Louis E. Aikin, of the FCDA 
Audio-Visual Division, acts as a 
contact man with sponsors and 
producers of civil defense films. He 
has had 23 years of experience 
in radio. 


sponsored by the National Auto- 
mobile Dealers Association. 

All FCDA picture suggestions are 
for heavy public relations impact 
and high print sales potential. If a 
producer decides to finance a pic- 
ture, he estimates cost and income, 
then sets a mutually agreeable price 
for prints. FCDA then estimates the 
number of prints it may use. 

Although initial print purchases 
rarely completely repay the pro- 
ducer’s costs, ultimate sales of prints 

to state, county, and city civil 
defense groups through a “50-50” 
federal matching funds program 
have resulted in satisfactory returns 
to producers making these pictures. 

Sponsor-financed features are ar- 
ranged on a similar basis. The firm, 
institution, or foundation pays the 
cost of production, and in return 
gets tremendous public service-ad- 
vertising benefits by direct identifi- 
cation with the feature via title 
credits. Sponsors choose their own 
producer, from whom FCDA can 
buy prints (in line with government 
contract prices), or the sponsors 
agree in advance to furnish the 
agency with printing materials. 

“Our 
sponsor financing arrangements,” 
says FCDA Audio-Visual Division 
Director Nat S. Linden, “show that 
500 to 800 prints of films are pur- 


records of the producer- 


chased by FCDA. In many cases, 
this is five to eight times the aver- 
age sponsor purchase.” 


A complete, technically-accurate 


script is usually furnished by the 
agency for guidance of the producer 
or sponsor. A three-member FCDA 
Motion Picture Committee pre-ap- 
proves each script, gives policy guid- 
ance to production, and reviews 
every picture at designated stages 
during production, concluding with 
a check of the film and narration 
before recording and review of an 
“answer print. 

Current members of the commit- 
tee are Edward B. Lyman, FCDA 
Public Affairs director, chairman, 
and George B. Hotchkiss, Jr., 
FCDA’s Planning Office. A_ third 
member is appointed for each pic- 
ture from the agency’s operating of- 
fice having a primary interest in the 
film topic through content and 
accuracy. 


Technical Advice by the FCDA 


Technical, advisory, and liaison 
assistance during production are 
given by the motion picture branch. 
This may include location trips with 
producers’ crews, cooperative ar- 
rangements with other government 
agencies, checking rough cut work 
prints, and rewrite assistance for 
the script. 

\ good example of high-gear pic- 
ture production through the un- 
usual cooperative arrangement is 
Escape Route, a 13'2-minute color 
and black-white feature, produced 
by Robert Enders, Inc., of Wash- 
ington, D.C. 

Within two months and while six 
other civil defense pictures were 
being made, Escape Route moved 
rapidly through these stages: 

Complete shooting and recording 
on 145 interior and exterior scenes, 
processing, roughcut and final edit- 
ing, selection of music and sound 
effects, recording of both, plus lip- 
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syne and narration, and all approval 
screenings. 

Escape Route, begun in mid-April, 
was premiered June 9th before the 
annual directors meetings of the 
National Automobile Dealers Asso- 
ciation, the picture’s sponsor. Thirty- 
four hundred dealers were repre- 
sented. 


Savings Strengthen the Program 

“Besides producing pictures of 
considerable social impact and in- 
terest,” says Linden, “the cooper- 
ative arrangement saves goverment 
funds and makes it possible for us 
to do a better, stronger, informa- 
tional job for civil defense.” 

By way of explanation, he added: 
“A recent picture cost the sponsor 
about $30,000. FCDA bought and 
distributed on a nation-wide basis, 
$7,200 worth of prints. If we had 
produced the same picture without 
cooperation, it would have ad- 
mittedly cost somewhat less than 
$30,000 at government prices. But 
it would have taken an additional 
$7,200 to reach the same audience 
with the civil defense story. We can 
do a nationwide distribution job on 
two civil defense films for less than 
the cost of one production, working 
cooperatively.” 

First Prints to State Directors 

Initial distribution of FCDA pic- 
tures is made to state and territorial 
civil defense directors, FCDA’s of- 
fices in Washington and the Olney, 
Md., Rescue School, and the film 
library at Battle Creek headquarters. 
From this sampling, about 75 prints 
are ordered. The second distribu- 
tion goes either directly or via state 
civil defense offices to the nation’s 
157 TV stations. 

“The success of FCDA’s film pro- 
duction arrangement has been so 


marked,” points out Linden, “that 
we are expanding the program and 
staff to step up our output.” 

He said that three motion picture 
experts are being added to the FCDC 
Motion Picture Branch staff in the 
immediate future. They will include 
Dallas Halverstadt, chief of the Mo- 
tion Picture Branch for the White 
House, who will replace Radford, 
now with the Air Force motion pic- 
ture and television division as 
civilian chief. 

Business Inquiries Are Invited 

“We have received many inquiries 
from business and industry,” says 
Linden, “asking if they may par- 
ticipate in the production of civil 
defense pictures. The answer is 
‘yes’ — definitely. If any product or 
activity is adaptable to civil defense, 
we would like to discuss this mu- 
tually advantageous program.” 

Linden added that scripts on 
several topics particularly adaptable 
to industry and business are being 
readied for production. FCDA is 
especially interested in the civil- 
defense-in-industry field. 


Administrator Welcomes “Partners” 

The spirit of FCDA’s unusual 
policy in this effort was set by Gov- 
ernor Val Peterson, FCDA Ad- 
ministrator, when he said in part 
during his keynote address to the 
National Automobile Dealers Asso- 
ciation: 

“Our civil defense educational job 
is far too big an order for us to 
accomplish alone. We need and wel- 
come all the partners and help we 
can get.” i 

* * * 
Epiror’s Note: In a followup arti- 
cle, Business ScrREEN will analyze 
subject areas where films are still 
needed; present data on current dis- 
tribution of films already in use. 


Discussing and approving final script of “Escape Route” which was written 
under FCDA direction. Left to right, below are Walter Kiplinger, representing 
the National Automobile Dealers Association, with Robert L. Friend and Robert 
J. Enders, producers, and Ray Hill. 
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Film art director Fred Waller 
works up rough sketch on one 
of the animation background 
drawings for a recent FCDA 
motion picture production. 


CIVIL DEFENSE MOTION PICTURES 


LET’S FACE IT 

Time: 6% min. Clearedfor TV l6mm B&W & Color 
* This sound motion picture film was produced at the Atomic 
Energy Commission’s Nevada test site. It is a most effective Civil 
Defense film dealing with the effects of atomic explosions on homes 
and various industrial structures and installations. 


OPERATION WELCOME 

Cleared for TV lomm B&W & Color 
® This film shows an evacuation and relocation exercise conducted 
in the Denver area. It follows a family evacuating Denver by auto- 
mobile, arriving at a Rural Control Center and its assignment to a 
nearby farm. 


TARGET YOU 

Time: 10 min. Cleared for TV l6mm & 35mm B&W 
* This film explains in simple animation what the public should do 
for self preservation in the event that we are attacked without warn- 
ing or attacked with so little warning time that orderly evacuation 
cannot be accomplished. 


TO LIVE TOMORROW 

Time: 131% min. Cleared for TV Ll6mm & 35mm B&W 
® This film is a study of human behavior under emotional impacts 
ranging from the common flash fire in a kitchen stove to possible 
enemy attack. The film opens with a statement by President Eisen- 
hower who underscores the need for calm action in time of 


Time: 9 min. 


emergency. 


ESCAPE ROUTE 

Time: 13% min. Cleared for TV l6mm B&W & Color 
* This film displays the family car in a new light, explaining its 
value in providing radio contact with Civil Defense through 
Conelrad, space for the transportation of emergency family supplies, 
protection from the elements, and some protection against radio- 
active fallout. 


CONELRAD 

Time: 9 min. Cleared for TV lomm B&W 
* This film begins with the Japanese attack on Pearl Harbor; ex- 
plains how this attack was aided by a regular Sunday morning. 
broadcast and weather report from Honolulu. The film emphasizes 
the need for the use of radio before, during and after attack to 
reach the public with essential information without providing the 
enemy with a navigational aid. 


FRONTLINES OF FREEDOM 

Time: 13% min. Cleared for TV l6mm & 35MM B&W 
* This fully animated motion picture is a dramatic and stirring 
presentation of the nature of the threat to all free countries and 
particularly the North American continent. The film graphically 
shows the role of both military and civil defense in protecting us 
in the event of attack. 


A NEW LOOK AT THE H-BOMB 

Time: 10min. Clearedfor TV l6mm B&W & Color 
A New Look features Federal Civil Defense Administrator Val 
Peterson who explains simply and graphically the dangers of radio- 
active fallout and preventative measures which can be taken for 
individual protection. The film includes references to both evacu- 
ation and the need for shelter as circumstances may dictate. 































































CASE HISTORIES OF CURRENT AND SPONSORED PICTURES 


Rome Cable Film Tells the Story of Its People 


Sponsor: Rome Cable Corp. 
Title: Cable Makers, 20 min.. color. 
produced by Loucks & Norling 

Studios, Inc. 

*« Two years ago, the Rome Cable 
Corp. sponsored a film which was 
designed to show prospective cus- 
tomers how cable is made, what it 
looks like, and the specifications of 
many kinds of Rome-made electri- 
cal conductors. 

It was a good film and performed 
excellently in the field, much to the 
company’s satisfaction. But Rome 
executives felt that one thing the 
film had not covered was the story 
of the people behind Rome Cable. 
the men in the plant and the city of 
Rome. New York. itself. 

A new film, recently completed, 
undertakes this story. Produced, as 





that most 


The operator asks the “Big Brain’ 
important question . . . 


























Electronic Data Processing machine begins to 
work out answers . 


was the product film, by Loucks & 
Norling Studios, Inc., Cable Makers 
has much to say about cable-making, 
but more, it travels about Rome 
and looks at typical houses, stores, 
churches, public buildings and parks 
where Rome Cable people live, wor- 
ship and play. 

The company is proud to be a 
home-town company. It is owned 
and managed by Rome people and 
the board of directors, from chair- 
man H. T. Dyett on down, works 
right in the plant with the several 
thousand other people who make 
cable. In some memorable portraits, 
the film shows many of the father 
and son teams working in the 
plant, describes the unique dividend 
checks paid annually to 


workers as well as stockholders. & 


sharing 





At the high-speed printer unit, the operator 
watches for the results . . 







In no time at all, the answers were quickly 
resolved on moving cylinder. 







Electronic Brain Stars in Sound Masters’ Commercial 


® Mental marvels, script-heavy an- 
nouncers and other fleshly know-it- 
alls should be speechless when they 
catch a new one-minute television 
spot which presents the 56 Plymouth 
in a unique manner. 

Standing in for the conventional 
answer-man in this Plymouth plug 


IBM 


Electronic Data Processing Machine. 


is “702,” the super-erudite 


Interviewed by a curious young lady 
operator, 702 announces the new 
Plymouth and notes its features. 
An ultra-modern machine of many 
with complex electronic 
pulsations, 702 completes intricate 
and difficult calculations at terrific 
speed. Familiar with its ability, the 


sections, 





44 


operator asks 702, “What will the 
new “56 Plymouth be like?” In a 
personalized conversation, the ma- 
chine agrees to work on the ques- 
tion. With much clicking, whirring 
and flashing, the mechanical brain 
thinks aloud. 

Miss Operator rushes over to the 
high-speed printer unit just in time 
to watch the answers being typed. 
The big brain reads them aloud: 
“Push - 


styling 


button driving Jet - age 
New Hy-fire V-8 Engine, 
in the all-new jet age 56 Plymouth.” 
The push-button dialog was 
filmed by Sound Masters for N. W. 
Ayer & Sons, Inc. i 





American Airlines Takes You on “Arizona Adventure” 


Sponsor: American Airlines, Inc. 
Title: Arizona Adventure, 30 min., 
color, produced by Master Video 
Systems, Inc. 
* American Airlines is using this 
film as a part of its campaign to 
promote long-haul air coach travel. 
It hopes to induce Eastern vacation- 
ists who formerly took their two 
weeks in Atlantic City or the Po- 
conos to take advantage of the lower 
fares on its DC-6 air coach planes 
and fly away to more glamorous 
places. (Southwesterners, it can be 
forecast, will be urged to savor 
“Beautiful New 


long. ) 


England” before 

Arizona Adventure is the hegira 
of a pretty New York secretary from 
the workaday canyons of Wall Street 






to the plush resorts of the Arizona 
dessert. All the stops are pulled as 


she not only vacations luxuriously 
but finds romance with a young 
“uranium man.” 


Everything to be seen in the 
Southwest is seen in this Baedeker- 


like film. Uy 


They Brought Oil to the Pacific Northwest 


Sponsor: General Petroleum Cor- 
poration, 

Title: The Strongest Men Who Ever 
Lived, 27 min., produced by Cate 
& McClone; C. A. 
sociate producer. 


Perryman, as- 


* The Strongest Men Who Ever 
Lived, a new documentary color 


film of the great Pacific Northwest. 


has been completed for General 
Petroleum Corporation, with prints 
now available for showings through- 


out Oregon and Washington. 


The Strongest Men . . . reflects the 
spirit of the industrial growth of the 
Northwest. The picture’s theme con- 
cerns the importance of “portable 
energy or oil power. Although the 
Northwest has electrical and other 
power sources, 70 per cent of the 





Film-art Service, N.Y. 


Offers Acetate Renderings 





*T\ 


New York are invited to request 


art directors in and around 


samples of acetate renderings inked 
and painted by Film-art service. 

Film-art is making these acetates 
available to interested persons in 
versatility in 
rendering with speedball, quill pen 
and brush. 


order to show its 


This studio, owned and operated 
by Neil and Margaret Sessa. is the 
only one of its kind to serve film 
producers with finished cel work 
ready for camera. A full time staff 
of talented artists is also capable of 
performing any phase of animation 
and slide films. 

For free samples, write Film-art 
Service, 41 West 47th Street, New 
York 36. Lye 


mechanical energy used in the area 
comes from petroleum products. 
The film shows the Northwest's 
recreation. historical, and industrial 
views of the 
snow-crested peaks of the Cascades, 


attractions from 
looming behind busy metropolitan 
centers, to a portrayal of how the 
crude oil pipe-line was laid over the 
Rockies. 

The film was under the 
supervision of John J. Hennessy and 
produced by Cate & McGlone of 
Hollywood. Associate producer was 
C. A. Perryman of Seattle. Pho- 
tography was by his staff and Ted 
Phillips, also of Seattle, whose work 
with Burton Holmes has given him 


made 


a national reputation. 
Prints are available through local 
General Petroleum sales offices. 









































Neil and Margaret Sessa (above) organized 
Film-art Service in 1950. Staff members below 
are checking animated spot before sending to 
the camera. 
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Can you use the 


power of pictures... 





1. to keep orders flowing in? 


“Wrap our plant in a package so we can carry it along on sales calls.” 

With these instructions to his movie producer, General Manager Jack Kleinoder 
last year ordered a 20-minute 16mm. color film for Volkert Stampings, Inc., of 
Queens Village, N. Y. 

The film, which explains Volkert’s electronic parts manufacturing services to 
development engineers, has already paid big dividends for its sponsor. “We 
credit the film,” says Kleinoder, “with a lot of unsolicited orders that have kept 
our production at a very satisfactory level.” 


Pageant projector preferred. “When I show our film,” Kleinoder con- 
tinues, “I prefer to use our Kodascope Pageant Sound Projector because it de- 
livers crisp pictures and comfortable sound, yet is light and easy to handle.” 

Pageants, permanently pre-lubricated, completely bypass the common trouble 
spot of improper oiling, most frequent cause of projector breakdowns and repair 
bills. Fidelity Controls permit you to hear optimum sound from any optical 
track; built-in field-sharpening elements sharpen your pictures over the whole 
screen. Super-40 Shutters throw 40% brighter sound-speed movies—yet let you 
project silent-speed films with the same machine. Check coupon for more 
information. 


THIS BOOKLET 

CAN HELP 

YOU DECIDE 

This fact-packed booklet, 


“Motion Pictures: Aids in 
Business and Education,” 


2. to increase sales force enthusiasm? 


“It isn't what you tell a man, but what he comprehends 
that is important,”” writes Ned F. Foulds, Regional 
Manager of the Chrysler Airtemp Sales Corporation, 
of Dayton, Ohio. “That's why we train our sales force 
through as many senses as possible with the aid of 
strip films, slides, and our Kodaslide Signet 500 Pro- 
jector. The projector's ability to skip or repeat a pic- 
ture helps us adjust presentations to individual audi- 
ences. Its light is powerful enough to assure sharp, 
clear pictures even in hard-to-darken rooms. 

“But the real pay-off is that our audio-visual presen- 
tations are exciting interest and boosting attendance 
at our sales meetings—and increasing sales!" 





3. to train product users? 


“Maintenance of a Bliss press includes a lot of impor- 
tant but easy-to-forget details. Our problem was to 
make these points easy to remember,” writes J. T. 
Harrington, Advertising Manager of the E. W. Bliss 
Company, of Canton, Ohio. 

Bliss's solution was a 25-minute sound and color 
movie, “Power Press Maintenance,” produced by 
Farrell & Gage, of New York, and filmed with a Cine- 
Kodak Special Il Camera. 

“Because it dramatizes details, customers remember 
and follow our recommended maintenance procedure,” 
says Mr. Harrington. “It was made as a service to our 
customers. Because they received it enthusiastically, 
we plan to make additional movies each year.” 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4,N.Y. |'°*” 
Please send me, without cost or obligation: [_] ‘‘Motion Pictures: Aids in Business and Education” 
(1) New catalog on Kodascope Pageant 16mm. Sound Projectors [_] Catalog on Kodaslide Signet 














films can help you increase NAME 

your sales volume without 

increasing your overhead. It discusses applica- POSITION 
tions, planning, production costs, presentations, 

and effectiveness of business and industrial films. COMPANY 
It suggests further references and cites sources of STREET 





loan films. Just mail the coupon for your compli- 
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| 
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| con help you decide how 
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| mentary copy. 
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| Projectors [_] Full information about the Cine-Kodak Special Il Camera 
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CUTS CAN MEAN 
INFECTIONS 


And supposed wrongs in the 
minds of your employees, based 
on misunderstandings and lack of 
facts, can mean trouble. 


Stop it before it gets started. . . 
by developing supervisors who 
are alert to detect grievances... 


who 


have the know-how to handle 


them with an appreciation of 
human feelings. 


Develop trouble-stopping super- 
visors with: 


“HANDLING GRIEVANCES” 


part 


of an outstanding sound slide 


program SUPERVISOR TRAINING 


ON 


HUMAN RELATIONS, which 


includes: 


“THE SUPERVISOR'S JOB” 


“INTERPRETING 
COMPANY POLICIES” 


“THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT" 


“INDUCTION AND 
JOB INSTRUCTION” 


“MAINTAINING 
DISCIPLINE” 


“PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY” 


“PROMOTING 
COOPERATION” 


You may obtain a preview 


without obligation. 


Write Dept. S for details, 





Rocket Pictures 


INC. 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 





A CONTINUING FEATURE ON VISUAL PRESENTATION TECHNIQUES: 


SLIDEFILMS SELL 


by Roger Wade, President, Roger Wade Productions 


heme the first motion picture 
made its shaky and blurred 
appearance, a great industry was 
born. Originally conceived as an en- 
tertainment medium, the motion 
picture was a mass medium. Pic- 
tures were made to 
many people 


be shown to 
and purely for pleas- 
ure. It was not too long, however, 
before it was realized that the power 
and impact of the sound film could 
be put to work to influence thinking 
and stimulate action. Many new ap- 
plications for films evolved, such as 
public and employee relations, edu- 
cation and training, sales promo- 
tion, direct selling and others. 
Although most economical when 
used with a large audience, it’s a 
fact that this powerful medium pays 


off handsomely 


when used with 


smaller groups. 


The Film Pays Its Way 

The story is told of a movie made 
solely to influence the decision of 
one man. It reportedly landed a 
large order and was, therefore, suc- 
cessful. This is carrying the idea to 
the extreme. However, it illustrates 
the point that a business film should 
be considered as an item of busi- 
ness expense and, like any other 
expense so charged off, it is expect- 
ed to come back either in the form 
of increased profits or increased 
savings. 

If a film can be shown to three 
people or even to one person at a 
time, the fact that it is basically a 
mass medium should not be an ob- 
stacle to its use. Its cost is consid- 
ered strictly in relation to the re- 
turn on the investment. 

Not a Movie Substitute 

The slidefilm devel- 
oped to fit specific business appli- 
cations. We do not pretend that the 
sound slidefilm is a substitute for a 


sound was 


sound movie, but in many instances 
it does a more effective job at a 
much Now the latest 
techniques enable 
slidefilms to be produced with color 
fidelity equal to the finest motion 
pictures. 


lower cost. 


photographic 


Yet, in spite of this new method, 
the slidefilm budget still usually re- 
mains from 1% to 44 that of a mod- 
est motion picture. 

With the increase in competition, 
the greatest need for persuasion is 
in the field of everyday selling. 
Sound slidefilms now play a leading 
role in this selling. The slidefilm’s 
ability to bring demonstrations 
right into the prospect’s office is 
perhaps one of its greatest advan- 


tages. It is a positive aid to the 
salesman and often accomplishes re- 
sults that he alone could not achieve. 
The salesman must rely on his oral 
persuasiveness, but the slidefilm can 
picture vividly a wide variety of 
subjects. Photography and artwork 
made up of graphs and humorous 
cartoons can be combined with true- 
to-life recordings to dramatize a 
subject in a genuinely interesting 
way. 
Slidefilms Command Belief 

The slidefilm commands concen- 
trated eye-ear attention. The sound 
slidefilm implants facts and ideas 
one at a time, just fast enough for 
the average mind to grasp them. 

The sound slidefilm is essentially 
a factual medium, and for that very 
reason it commands belief. Its form 
is particularly well adapted to re- 
peating, summarizing, and _high- 
lighting main points. It can make 
your story stick; and it will be re- 
membered long after the salesman 
has packed up his wares and gone 
home. 

Many executives are putting this 
powerful tool in the hands of their 
every day. Many 
would like to, but do not realize 
that a slidefilm’s cost is usually 
within the reach of most sales budg- 
ets. 

You've Hired a Super Salesman 

Once you have a_ professionally 
produced slidefilm in your posses- 
sion, have 


salesmen more 


you hired yourself a 
super salesman that will never tire, 
become nervous, forget, or have a 
bad day—but will consistently give 
a polished, colorful, vital, and in- 
presentation that will 
please prospective buyers and bring 
home sales and greater 
profits. Ly 


* at * 


teresting 


increased 


Ted Morehouse to Direct 

Sales for Audio-Master 

* Ted C. Morehouse, Jr., has joined 
the Audio-Master Corp., New York 
City, as director of sales. 

In his new capacity, Morehouse 
will direct all sales activities. It is 
his intention to develop the Audio- 
Master line into a major factor in 
the audio-visual equipment field. 

ao * * 
Sealright Sponsors Color Film 
A 14-minute color film in anima- 
tion, sponsored by the Sealright 
Corporation of Fulton, New York, 
is being produced by Warren R. 
Smith, Inc., Pittsburgh studio. Re- 
lease date will be about December 


15. 





WHAT DO YOU 
SELL? 


Machinery, clothes, insurance, 
automobiles, services? Well... 
maybe, 


BUT you REALLY sell what your 
product or service will do for 
your customer in terms of his 
needs, wants and desires. 


You sell the benefits, advan- 
tages and values of your prod- 
uct or services in terms of gain 
to the customer. 


Help your men develop the 
techniques of selling benefits 
and advantages by 


Showing them: 


“WHAT DO YOU SELL?” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 


Write for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 
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ONE-STOP SOURCE for FILM PRODUCTION EQUIPT. 
YOUR BEST DEAL Edit Your Film Safely with 


The ALL NEW EDIOLA ACTION 
“AURICON PRO-600” || VIEWER AND 


for 16mm Optical Sound-On- Film SOUND READER 


















Professional ; 
« i A LOW priced protessiondi optical |omm 
Picture Camera with Action Viewer projects a BIG, CLEA 
Built-in Features AERIAL IMAGE—3” x 4”, no flicker. ~~ 





rolier-smooth action, left to right, is posi 








tive insurance against film scratching — 

, rr + ; ; ~ } ] ¢ } - 

iamage flim sprocket holes. synchron 

ized with Precision Readers on Special l mbination: Action Viewer, Sound 

Base—sturdily constructed. Designed t Reader and Bass $347.45 

view film easily and clearly—for editors S.0.S. Ediola Action Viewer 124.95 
iboratory workers, animators and TV ptical Sound Reader 185.00 

technicans. Write for brochure. S.0.S. Ediola Base only 49.50 




















The Perfect All-Purpose 
FILM PROCESSOR 





“Auricon Pro-600” with Lens 
Blimping Hood, Auto Parallax 
Finder with Magazine, Tripod 








“Auricon Pro-600” with Single- 
Lens “C” Mount, Tele-Finder 
Objective, View Finder, Magazine 
This Automatic 16mm 


} 
* Self-blimped for completely BRIDGAMATIC JR. |e iN Wi | Wad ul 
quiet studio operation. The si- ° 
lent film flow of The “Auricon Reversal Developing 
Pro-600" is proof of precision Machine assures quality 
design. Your sound-recording P ° P 
microphone never picks up pictures in minutes 


“Pro-600" Camera noise! 
Spot news & sports events 














* 600 ft. film Magazines with can be shown immediately 
Auricon-Electromatic Take-up, after they occur. Reversal 
for 16 minutes of continuous speed 1000’ per hour — also 
“Talking-Picture” filming. does negative and positive “ 
g g 3 
, film. Light-Tight compart- 
%* Synchronous Motor Drive for ment for daylight operation 
“Single-System” or ‘‘Double- —8 stainless steel tanks — MODEL R $1995 Includes basic Bridgamatic fe res 
- . — —~ System” Recording. completely automatic “Dry such as overdrive, nylon bearings, air squeegee, built-in dry 
Auricon Pro-600” with Critical te + ee ¢ <a lower. he » elements ft ‘ in cniahiiee ; 
‘ : * Avai ‘ o-Dry and at a price box, blower, heating elements, 400 ft. enclosed magazine and 
Ground-Glass Focusing, 3-Lens Turret vailable at added cost is “ ‘ Sard F , : aon hin 
g “SingleSystem” equipment for myone can afford. For TV daylite compartment. 
rt . stations, Photo-finishers, In 
Optical Sound-Track-On-Film. dustrial or Documentary Pro MODEL RA $2495 Same basic features of Mode 
SPECIAL OFFER to * Sold with 30 day money- ducers, Microfilmers, Small plus continuously variable speed control, 1200 ft 


AURICON-PRO won wementen, you must be Labs., Etc. magazine, feed-in and takes iF elevat 
OWNERS satislied! ni 
$.0.8. will accept your old camera PRICES START AT $1165 Take Advantage of $. 0. S. Time-Payment Plan 


as a trade-in for the “ALL WEW 








Auricon Pro-600”. Time Payments, Too! ce lag My awed Convenient payment terms arranged. You may apply 
and price schedule. your idle or surplus equipment as a trade-in. 
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Sound Volume Stepped Up 

on Filmosound Specialist 

*A more powerful model of the 
Bell & Howell Filmosound specialist. 
heavy-duty 16mm sound motion pic- 
ture projector, has been announced 
by Carl Schreyer. B & H vice-presi- 
dent of merchandising. 

The new Filmosound Specialist 
produces four times as much sound 
volume at low voltage as the previ- 
ous model. The added power, not 
needed for normal operation, pro- 
vides “reserve gain” to compensate 
for variations in film prints and to 
assure full sound volume in low 
voltage areas. 

Except for the Bell & Howell Com- 
mercial JAN and the new Filmo- 
sound 385, it is the only standard 
l6mm projector which meets the 
stringent JAN (Joint-Army-Navy) 
amplifier electrical specifications. 
The Specialist also meets Society of 
Motion Picture & Television Engi- 
neers Review Room Standards and 
is approved by the Underwriters 
Laboratories. 

Increased sound volume is pro- 
vided by a completely new 15-watt 
amplifier, a new voltage regulator 
which keeps the voltage to the 
photocell constant, and an 8-inch 
speaker. Two case units with 12- 
inch and power speakers are avail- 
able. The 12-inch speaker can be 
plugged into the single case model 
and both speakers used simultane- 
ously. 

The new case of molded plywood 
has a scuff-resistant spatter finish 
in two tones of gray, acoustically 
treated aluminum doors and _ the 
projector has a 10-degree elevation 
tilt control. 

The unit’s tone control is cali- 
brated with white dots, the largest 
dot indicating “12 o'clock” or the 
“flat” position, half-way between 
bass and treble. Because of the wide 
range of frequency response, the 
tone control compensates for fre- 
quency deficiencies in film and poor 
acoustical conditions such as hard, 
plastered walls, the company notes. 

Now available from Bell & Howell 
Audio-Visual Dealers, the new 
Filmosound Specialist 385-CR 
(single case model) retails at 
$479.95, with a 2-inch f/1.6 Super 
Proval lens, 1000-watt lamp and 
AC-DC motor. Led 


* # a 


American Optical Announces 
a 500-Watt Slide Projector 
A new 500- watt, combination 
35mm single frame filmstrip and 2 x 
2 slide projector the “AO Pro- 
ducer 500” 
by the American Optical Company, 
Chelsea, Mass. 

Weighing 6 lbs., the Producer 500 
utilizes a 500-watt lamp and a pres- 


has been announced 
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NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for Reproduction and Projection 





The New “AO Producer 500” 
surized cooling system. A removable 
filmstrip unit is featured. Ceramic 
stripped glass pressure plates with 


beveled edges are designed to assure 


accurate projection with no damage 


to film. The Producer 500, complete 
with filmstrip and 2 x 2 slide changer 
sells for $69.50; complete with 
carrying case for $74.50. 

& + Bod 
“Seoscope” Is Acquired by 
Society for Visual Education 
* Universal Seoscope Company, 
Oklahoma City, has been acquired 
by The Society for Visual Educa- 
tion, Inc., Chicago, a subsidiary of 
General Precision Equipment Cor- 
poration, W. H. Garvey, Jr., S.V.E. 
president has announced. 

Universal Seoscope manufactured 
and distributed a low powered mag- 
nification unit for the viewing and 


projection of animate and inanimate 


slides. The “Seoscope” unit now will 
be manufactured by S.V.E. 


CAPITAL 
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Radiant’s “Colormaster” Screen 


Radiant “‘Colormaster” Screen 
for Color, Stereo Projection 

® Introduction of a redesigned and 
improved screen for color and stereo 
projection has been announced by 
Radiant Manufacturing Corp., Chi- 
cago. 

The new 1956 “Colormaster” fea- 
tures a functional “teardrop” design 
case, said to provide maximum 
strength and stability. An all-metal 
roller and automatic safety roller 
lock are designed for instant ten- 
sioning of the screen fabric, result- 
ing in a flat, smooth projection sur- 
face; a new roller action known as 
“Easy-Glide” has been incorporated. 
Instant, effortless leg opening in 
setting up the screen is assured by 
an “Atom-Action” leg lock. the 
manufacturer says. 

The screen features a silver sur- 
face fabric and is available in four 
sizes: 30° x 40° through 50° x 50°. 

a % * 
Camera Optics Corp. Offers 
Lightweight Table Viewer 
*A new COC Projection Table 
Viewer has been announced by Cam- 
era Optics Corp. 

The compact, lightweight unit 
takes all 2x2 mounts and is said to 
render a brilliant 6x6 picture on a 
screen made from an unbreakable 
Plexiglass composition. It is de- 
scribed as giving even, edge-to-edge 
illumination, permitting group view- 
ing from all sides without distortion 
in picture clarity. 

The viewer features an automatic 
slide changer that holds and restacks 
up to 36 slides. It has a conveniently 
located fingertip focusing knob and 
an on-off switch. The unit’s 50-watt 
projection lamp operates on 110 
volt AC-DC current. 

The viewer folds flat into a self- 
contained, luggage-type, all-steel, 
wrinkle-finish carrying case. Addi- 
tional information can be obtained 
from the company at 101 W. 47th 
St., New York, N.Y. 

Epiror’s Note: Additional data on 
new equipment and audio-visual ma- 
terials appears on page 50 of this 


issue. 
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The following are some 


of the Producers of 
Industrial Films who 
used the facilities of 
Langlois Filmusic, Inc. 


during the last year. 





PRODUCTIONS 
by these Producers 





: , Score your next 
B= . picture at 


Langlois Filmusic, Inc. 


619 WEST 54TH STREET 
NEW YORK 19, N. ¥ 
JUdson 6 4155 


Hollywood - Toronto - London - Paris 
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It Sells— 
On Sight 


THE COMPLETELY 
DEPENDABLE SALESMAN 
SELLING YOUR PRODUCT— 
YOUR STORY—ENDLESSLY 
WITHOUT SUPERVISION 


@ Self-contained speaker 
@ 800-foot continuous film reel 


Direct sales are easier . . . promotion more potent . . . training work 
simpler . . . operating costs dramatically lower with the Busch CINE- 
SALESMAN 16mm continuous movie projector on your staff. Hundreds 
of CINESALESMAN projectors are now selling for scores of national 
concerns everywhere. Look for the CINESALESMAN, it’s sure to catch 
your eye and ear at conventions, sales presentations, displays, point of 
sale locations, trade shows . . . in fact, anywhere and everywhere that 
sound and motion are combined for more effective, potent sales impact. 
Color or black and white, sound or silent, any 16mm film works al- 
ways in the CINESALESMAN .. . and the Busch CINESALESMAN 
always works for you! 





Performs in 
lighted room 


@ Self-contained screen 
@ Pre-threaded film 





BUSCH FILM & EQUIPMENT COMPANY 


212 South Hamilton Street Saginaw, Michigan 








More Than 10,000 Principal Users of Audio-Visual Media 
in Business, Television, Government and Education Will 
Use Business Screen’s 6th Annual Production Review in ‘56 


— 
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Sylvania Engineering Keeps 
Projection Lamps Light, Bright 
* The buyer of projection lamps 
for the extensive field programs of 
industry or for constant daily class- 
room use will be interested in de- 
tails of a recent projection lamp 
improvement made by the engineer- 
ing staff of Sylvania Electric Prod- 
ucts, Inc., New York. 

Much of the progress in supply- 
ing increased screen brightness has 
been through the concentration of 
the filament coils of a projection 
lamp so they can be used to form 
a compact pattern around the opti- 
cal axis of a projector. Formerly 
this meant that projector vibration 
frequently caused the coils to make 
contact resulting in a short circuit 
and shorter lamp life. 

Six years ago, Sylvania remedied 
this danger with a “filament stabi- 
lizer” which dampened or absorbed 
the vibration and kept the coils 
from shimmering. Slight bends were 
introduced into two pieces of thin 
molybdenum wire which are welded 
to the filament supporting frame in 
such a manner as to bring the 
rounded portion of each wire in 
firm contact with the glass bulb 
wall. In addition to reducing fila- 
ment vibration, the stabilizer helps 
to guard against filament damage 
or displacement due to shipment or 
rough handling. 

Recently the engineers have 
changed the form of the stabilizer 
for more effective results. Instead of 
the rounded wires pressing against 





““No Salesman Will Call’ 


refer you to any of them. 


guaranteed 
acceptability 


THE COMPLETE 





No salesman for our services will ever call on you. 
We don’t employ salesmen. Our clients sell us. 


When they see our work come to life on the screen, 

and get proof of the consistently effective results 

our staff method of operation assures, they naturally want 
to recommend us to others. And they do. 


So when you're ready to start your next motion picture, 
slidefilm, or meeting program, we'll be proud to 


FILM PLANNING SERVICE 


3408 Wrsconsin Avenue, Nortuwest « Wasnincton 16, D. C. « Emerson 2-4769 





the upper region of the bulb, sharp- 
ly bent molybdenum wires are in 
contact with the glass near the center 
of the bulb as shown in the accom- 
panying drawing. This provides a 
flexible yet substantial holding pres- 
sure opposite the point where it is 
needed most — the filament. 
a * * 

Economy TDC Slide Projector 

Announced by Bell & Howell 

* Bell & Howell Company has dis- 
tributed a new TDC Headliner slide 
projector to dealers. An economy 
model, the unit is similar in appear- 
ance and operation to the higher- 
priced TDC Headliner projectors. 

The new Headliner has a 5-inch 
helically focused anastigmat lens, 
blower cooling and the deluxe man- 
ual changer. It will also accom- 
modate the Selectron-Semimatic 
changer. 

A 200-watt lamp is provided, but 
a 300-watt lamp also may be used. 
(The unit has been approved by 
Underwriters Laboratories for oper- 
ation with either lamp.) The Head- 
liner handles all standard 2 x 2 
slides, has a dual tilt control and 
presents a clear, bright picture on 
the screen. 

Finished in maroon and _ black, 
the unit retails for $39.95. A case 
for the projector retails at $6.00. 

* * * 

Second “‘Long” Tape Offered 
by 3M Company; Lower Cost 
*A new “weather-balanced” mag- 
netic tape providing 50% more re- 
cording time than conventional tapes 
and featuring a more durable poly- 
ester backing has been announced 
by Minnesota Mining and Manufac- 
turing Co., Dept. M5-304, St. Paul, 
Minn. The firm also has announced 
reductions in the prices of its 
acetate-backed recording tapes rang- 
ing from 15 to 28% 

Introduction of the new tape — 
“Scotch” brand “Extra Play” mag- 
netic tape No. 150—enables the 
3M Company to offer a choice of 
two types of long-play tapes, the 
new polyester 150 and the acetate 
190, introduced last year. 

A major feature of the No. 150 
tape is its one-mil polyester 
“weather-balanced” backing made 
from duPont “Mylar” film for re- 
sistance to changes in temperature 
and humidity and also for greater 
strength. It is recommended for 
critical recording application where 
long-play is also a requirement. 

Both tapes feature 3M’s high po- 
tency oxide, the firm’s patented 
silicone dry-lubrication and a new 
seven-inch “loop-lok” reel for easier, 
faster tape threading. Both are ma- 
roon in color and are available in 
lengths of 900, 1800, 3600 and 7200 


feet. mg 
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Fast Kinescoping of Color TV 
Developed by Eastman Kodak 
* Development of a new system for 
speedy kinescope recording of color 
television programs has been an- 





nounced by Eastman Kodak Com- 
pany. The new system was demon- 
strated recently for representatives 
of major television networks at the 
Kodak Research Laboratories in 
Rochester, N.Y. 

The kinescope system makes it 
possible to record a color television 
| program on special black/white film 
: -called lenticular film— and to 
retelecast the program in color. The 
film can be processed in about an 
hour. In the past, filmed kinescope 
; recording of color telecasts have 
f been handled only on an experi- 
mental basis. The process has taken 
a day or more on this basis. 

This development is expected to 
i aid tv networks in making quick 
kinescope recordings of color pro- 
grams to help overcome problems 
resulting from time-zone differences 
between various sections of the 
country. An 8 p.m. color program 
telecast in New York could be 
kinescoped from a picture tube in a 
West Coast studio and processed for 
showing at 8 p.m. in the Pacific 
time-zone. 

The new system is said to give 
good quality reproduction at reason- 
able cost. Sound is recorded by 
conventional sound track methods. 

In recording a color program, a 
record of each color value is made 
on the black/white lenticular film 
when used in connection with suit- 
able light filters or other optical 
equipment. In retelecasting the color 
program, these black/white re- 
corded images effectively control the 
color signals in the color television 
transmitter. 

The special film employed in the 
system has a great number of tiny 
cylindrical lenticules embossed in 
the film base. These lenticules are 











signals in the trasmitter when the 

kinescope recording is telecast. 
Film processing procedures under 
this system are relatively simple. In 
| addition, 16mm Kodachrome prints 
| can be made from the 35mm em- 
bossed film original for later syndi- 
cation. Duplicate 16mm prints can 
also be made using other types of 
color films. a 








instrumental in recording the color. 





SPECIAL 
OPTICAL EFFECTS 
and TITLES by 


RAY MERCER & COMPANY 
4241 Normal Ave. « Hollywood 29, Callf. 
Send for Free Optical Effects Chart 
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From Park Avenue to Paris in an instant! That's Background Process 
Projection ...It offers you background action of any scene, season, or 
sport... right in New York...for your motion picture requirements. 

Permit your creative efforts the freedom 
which only rear screen projection offers. 


Further information on request. 


FILM WATS 


& 











WEST 54th STREET, 


NEW YORK 19, 


N. 
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Elliott Elected President 

of Young America Films, Inc. 

* Election of Godffrey Elliott as 
president and Fred T. Powney as 
vice-president for sales highlighted 
the election of officers held during 
the recent annual board of directors 
meeting of Young America Films, 
Inc. Announcement of the election 
was made by Stuart Scheftel, new 
chairman of the board. 

Elliott succeeds Scheftel who had 
been president of the company since 
its organization. Elliott has served 
the company in various capacities 
since 1945, first as editor-in-chief 
and most recently as executive vice- 
president. 

Powney has been with the Young 
America sales staff since 1946, serv- 
ing as assistant sales manager for 
the last several years and becoming 
sales manager in June of this year. 

Also promoted by the election 
was William J. Frazer, formerly 
office manager and assistant treas- 
urer, who now is treasurer of the 
Re-elected were J. R. 


Brewster, vice-president for produc- 


company. 


tion, and Richard Reiss, secretary. 

Young America Films, Inc., New 
York, produces and distributes edu- 
cational motion pictures and slide- 
films for instructional and training 
purposes. 


ae oo a 


William Muttitt Named Film 
Supervisor at Carborundum 

® William A. Muttitt has joined the 
public relations department of The 
Carborundum Company. He will be 
the film supervisor in charge of the 
department’s photographic section, 
doing both still and moving picture 
photography. 

A graduate of Rochester Institute 
of Technology, Muttitt was educa- 
tional coordinator for George East- 
man House Incorporated. Before 
coming to Carborundum, he was 
employed by Bell Aircraft as a 
photographer. 

& + te 

Three Sales Areas Covered by 
TS! Managerial Appointments 
® Appointment of three new assist- 
ant sales managers has been an- 
nounced by Technical Service, Inc.. 
Livonia, Mich. The new managers 
will handle the sale of TSI l6mm 
sound projection equipment. 

Francis Welsh has been appointed 
the assistant manager for the IIli- 
nois-[ndiana-Wisconsin territory. 

William Dute will cover Ohio, 
West Virginia and Western Penn- 
sylvania and Paul Ruedemann will 
handle sales in Michigan. 

Welsh formerly was with the 
American Optical Co., Dute with 
the DeVry Corporation. Ruedemann 
has been assistant sales manager in 
the home office of TSI. 
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EMC Recordings Corporation 
Adds Three Members to Board 
© Three new appointments to the 
board of directors of EMC Record- 
ings Corporation, 806 East 7th St., 
St. Paul, were announced recently 
by Laurence B. Lueck, vice-presi- 
dent and general manager. 


New board members named are 


S. McMillan Shepard, Jr., Frederick 
Weyerhaeuser and Allen D. Shores. 
Sheppard, in addition, was ap- 





IN 15 YEARS .. 
MOVIE-MITE . 


lf you need a 


pointed full-time treasurer and 
comptroller of the firm, effective im- 
mediately. 

Weyerhaeuser is a director and 
member of the Weyerhaeuser or- 
ganization, St. Paul; Shores is presi- 
dent of the Allen D. Shores Invest- 
ment Company, St. Paul; Shepard, 
prior to his appointment to the 
EMC board of directors, served as 
a tax specialist with the first Trust 
Company of St. Paul and, more re- 


. NO ONE HAS DUPLICATED THE 
.. IN WEIGHT, SIMPLICITY, OR PRICE 


for information write to. . 


THE CALVIN CoO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 





cently, with George A. Mairs, Jr., 
Investment Counselors. 

Other board members are Dr. 
Norman J. DeWitt, Milford Gillett, 
Benjamin B. Kaplan, Bernard W. 
Lueck, Laurence B. Lueck and Her- 
man Delson. 





to Compco 


Harry Ellis... 


Ellis Appointment Signals 
Compco’s Strong Sales Push 

* Harry Ellis has been appointed 
sales manager of Compco Corpor- 
ation’s photographic division, S. J. 
Zagel, president, has announced. 

Ellis will carry on the Chicago 
companys more aggressive sales 
policy, including the introduction of 
two new lines of photographic prod- 
ucts to be made soon. 

Plans for a sales meeting of all 
Compco sales personnel are being 
formulated. Held in Chicago, this 
meeting will “kick-off” Compco’s 
sales promotion plans and new 
merchandise. Complete consumer 
advertising on these new products 
and Compco’s regular line will back 
up salesmen and dealer efforts. 

a 4 & 
Frank McGeary Joins Staff 
of Memphis Film Laboratory 
® Frank M. McGeary, color motion 
picture specialist, has joined Motion 
Picture Laboratories, Inc., 1672 
Union, Memphis, Tenn., as part of 
an expansion program. 

McGeary’s appointment was an- 
nounced following a meeting of Mo- 
tion Picture Laboratories’ board of 
directors who voted to install addi- 
tional equipment so that the two- 
year-old Memphis firm can “match 
the services offered in New York 
and Hollywood,” according to J. 
Walter Cobb, vice-president and 
general manager. 

In addition to Cobb, other officers 
elected at the meeting are: Burt 
Kauffman, president; Ralph Schu- 
ler, vice-president; John Apperson, 
secretary, and G. Gordon Meeks, 
treasurer. 

McGeary formerly was associated 
with Eastman Kodak Company and 
was president of McGeary-Smith 
Laboratories in Washington, now 
Capital Film Laboratories, Inc. & 
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of Ansco, has been appointed 
| coordinator of Bell & Howell's 

new professional equipment 
[ and instrument division at the 
new Skokie, Ill. plant. 


Traid Corp. Names Macintosh 

and Bontems to Executive Posts 
* Appointment of Mark MacIntosh 
as vice-president in charge of mer- 
chandising and James W. Bontems, 
Jr., as vice-president in charge of 
operations has been announced by 
Fred G. Roberts, Jr., president of 
Traid Corporation, Sherman Oaks, 
California. The appointments are 
part of the corporation’s reorgani- 


zation. 
Traid Corporation is the manu- 
facturer and national distributor 


for a line of high-speed and special- 
ized 16mm and 35mm motion pic- 
ture cameras and accessory equip- 
ment. The cameras are used 
primarily in aircraft and missle 
flight testing and in industrial re- 
search programs. 

The company’s reorganization is 
required because of the greatly in- 
creased demand for this type of 
equipment used in evaluating re- 
sults of government and industrial 
development, research, test and 
training programs, it 
nounced. 





was an- 


* * 
Florez Briefs Navy Personnel 

at Training Technique Seminar 
*G. A. Florez, president of Florez, 
Inc., Detroit, addressed a Navy 
seminar on training methods and 
techniques, held in the Pentagon 
Building, Washington, D.C., Octo- 
ber 17-19. The seminar was for area 


* 


inspectors and officers in charge of 
43 main Navy Recruiting Stations 
throughout the nation. 

The three-day meeting, directed 
by Vice Admiral James Holloway, 
Jr., chief of the Bureau of Person- 
nel, was opened with a keynote ad- 
dress by Admiral Arleigh Burke, 
chief of Naval Operations. Purpose 
of the seminar was to bring to the 
Navy recruiting program some of 
the training techniques now being 
successfully employed in business 
and industry. 
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The world’s finest on: Gall tascam : 
Se screen — 30” tion. New 
mildew soa instant tensioni apt -. i 
i - a - 
The only luxury screen In 8 sizes from 30” © fect fa ie ond. te and automatic safety — 
in the medium price x 40” to 70” x 70" opening. Modern roller lock - 
field—with continuous oF Be find tees flat, tight pro- 
height adjustability, case; “Easy-Glide” jection surface! 
pain fc pockst, Roller Action. 
ing and Be 00 





eeeeveveaeveeee ee ee eee eee oe eces 
~ 
is 


RADIANT 


wall 








An outstanding all purpose wall and ceil- 
ing screen at an economy price . . . for 


semi- and permanent installa- 
tion. in 11 sizes... 30°40" to 72”x96”". 
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The simplest and most efficient 
large audience wall and ceili 
screen of its type and size—in 
sizes from 6’ x 8’ to 12’ x 12’. 
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WIDE 
SCREENS 


There is now available a full line of 
Radiant Wide Screens for 16mm. projec- 
tion —in Tripod, Lace and Grommet 
(as illustrated), Wall and Wall-Ceiling 
Models. These wide screens embody every 
feature for the effective presentation of 
the new wide screen films. 
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EXACTLY what you need 


projection screens! 


No matter what type of Projection Screen you need — portable 
tripod, wall, wall-ceiling, table or wide screen — Radiant can furnish 
it in a wide variety of sizes to meet your exact requirements. 

Radiant is not only the world’s largest maker of Projection 
Screens — but also the producer of the most complete line of screens 
available anywhere! 

You will find in the Radiant Screen of your choice the rugged 
durability, the ease of operation — plus the most advanced reflective 
fabrics—that experience, research and manufacturing skill can produce. 

For complete specifications and prices, write today for the 
latest full-color illustrated Radiant Catalog and free Radiant Pro- 
jection Charts. 
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RADIANT MANUFACTURING CORPORATION 
CHICAGO 8, ILLINOIS 


1225 S. TALMAN 
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the mark of 
excellence in 


commercial films 





CATE & MCGLONE 


films for industry 


1521 cross roads of the world 
hollywood 28, california 
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For Greater Profits in 
Your Film Productions 


Use CINEKAD Motion Picture 
and TV Equipment 


Here are some of the many new products: 
MIKE BOOMS, 5 different models 

DOLLIES, 7 different models 

TRIPOD TRIANGLE with clamps 

TRIPOD TRIANGLE with wheels 

SWIVEL BALL JOINT for Pro-Junior Tripod 
SYNCHRONOUS MOTOR DRIVE, 16—35mm 


Projectors * 16—35mm Film Cameras 


BLIMP, HI-HAT AND LENS EXTENSION TUBES 


for the Arriflex Camera 


SHOULDER BRACE for all 16—35mm hand- 


held cameras 
ROOF TOP TRIPOD CLAMPS 
TV METAL TRIPOD with hand-operated hy- 


draulic elevator 


Write for our new illustrated catalog and price list 


CINEKAD 


ENGINEERING COMPANY 
500 West 52nd St., New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 





FILMS IN MEDICINE: 


attracted an estimated 1,500 doctors to the 
Wednesday afternoon exhibition in the Eighth 
Street Theatre—a greater than standing-room- 


only crowd. 4 


Pharmaceutical Advertisers Hear 
Useful Ideas on Medical Production 


* Many useful ideas on effective motion picture 
sponsorship and production for the medical field 
were offered by Ralph P. Creer. secretary of the 
Committee on Motion Pictures and Medical Tele- 
vision of the American Medical Association, in 
a speech to the Pharmaceutical Advertising Club, 
October 19, in New York. 

Audience and purpose should be considered in 
medical film production, Creer said, admonishing 
that in too many instances, the contemplated 
He described three 
types of medical films which may be used to 
interest doctors: the product film; a film on a 
basic subject in therapy, physiology or pharma- 


audience is too inclusive. 


cology which includes a product; a teaching film 
on a basic subject which does not mention any 
product. 


Films Like These Help the Doctor 


Of the product film, which can help in ex- 
plaining new products to the medical profession, 
Creer advised: it should be done in good taste, 
should not insult the doctor’s intelligence; it 
should be labeled a product film; it should men- 
tion significant side effects or contraindications 
“Our studies to date 
do not reveal any contraindications, etc.” When 
the film is misleading, it causes ill feeling toward 


or include the precaution, 


the product, the company and film as a medium 
of communications, Creer said. 

The second type of sponsored medical film 
Creer characterized as one which may start with 
a discourse on the autonomic nervous system or 
the etiology of a disease as a basis for using a 
given pharmaceutical product. This type of film 
is popular because it combines product informa- 
tion with basic scientific knowledge helpful to the 
doctor. 

The teaching film on a basic subject does a 
job of long-term professional relations, Creer 
pointed out, because doctors and medical students 


appreciate the contribution such a film makes to 
their medical education. This appreciation pays 
off when the sponsor’s detail men make their 
regular calls. Such a good will film serves as an 
excellent sponsor entree to many medical institu- 
tions. A number of leading pharmaceutical firms 
have testified to the effectiveness of films used in 
under-graduate and post-graduate education, 
Creer said. 


Notes Three Major Film Outlets 


Hospitals, medical schools and medical socie- 
ties are the three big markets for pharmaceutical 
films, Creer remarked. Measuring the potential 
audience, he noted that about 65% of all hos- 
pitals and about 95% of all hospitals with a bed 
capacity of 200 or more have motion picture 
projectors—36,000 new projectors are going into 
schools, churches and institutions each year. 
More national and state medical societies are 
using films as a regular part of their programs. 
The American Medical Association has experi- 
enced an increase of over 300% in films bor- 
rowed from its library in the past 10 years. 

Regarding a low rate of bookings per print 
reported in a pharmaceutical survey, Creer ad- 
vised pharmaceutical companies to set up a better 
system of reporting on film showings arranged 
by local salesmen and to increase promotion of 
films. There is no one effective way of communi- 
cating scientific information or promotional ma- 
terial to physicians, Creer said. Since doctors are 
motivated to adopt products in response to the 
combined stimulus of several forms of advertising 
or communication, motion pictures should be a 
part of a well balanced program, he said. yp 


Closed Circuit TV Aids Surgeons 


* A complete circle of audio-visual media served 
to aid medical education when more than 350 
experts attended scientific discussions during the 
opening of the new Hospital for Special Surgery 
building in New York City, September 29 
through October 1. 

Although only 125 of the visiting confrees 
could be accommodated in the hospital’s audi- 
torium, the others, meeting in halls and class 
rooms, had front row seats. As outstanding 
specialists from all over the world discussed 
orthopaedic problems, illustrating their topics 
with motion pictures and slides, the proceedings 
were simultaneously repeated on closed-circuit 
television screens set up for extra groups. me 
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Quick Footage Insert Method 
Depicted in Animation Film 
*A “loose-leaf-book” format was 
combined with motorized animation 
equipment to produce Animation 
Techniques, a half-hour industrial 
film recently produced for the Ani- 
mation Equipment Corporation of 
New Rochelle, N.Y., by Animated 
Productions, Inc., N.Y. 

In demonstrating the Oxberry 
Animation Stand, the sales promo- 
tion film makes use of techniques 
which gear industrial film produc- 
tion to the requirements of publi- 
cizing rapid changes in plant, tool 
and product design. 

The expository technique em- 
ployed in the film makes full use of 
animation though the film was a 
low-budget production. This was 
possible because the Oxberry stand 
is completely motorized. Zooms and 
pans, for instance, were shot at live- 
action speed instead of a frame at 
a time, effecting a considerable time 
saving. On the Oxberry stand, a 
machine part under consideration 
can be animated onto a photograph 
of a machine, arrows or outlines can 
be “popped on” to keep pace with 
the narration. 

a u % 

Audit Bureau Slidepix Points 

for More Agency Memberships 
® Adventure into Space, anew sound 
slidefilm, is being used to increase 
advertising agency membership by 
the Audit Bureau of Circulation. 
The slidefilm was introduced at the 
annual ABC convention, October 20. 

Adventure into Space shows how 
verified circulation statements guide 
agencies in selecting media. The 
film points out that buyers of ad- 
vertising have the majority of bu- 
reau board members but most of 
the costs of operation are paid by 
publisher members. 

The film was shown Nov. 6 to 
business publications representatives 
at a meeting of the Dotted Line 
Club. James F. Devine, bureau 
representative, presented the film 
and explained business paper audit- 
ing procedures. J. Walter Thompson 
Co. cooperated in preparing the 
slidefilm. 

tt tt oo 
Skinner Completing Phone Film 
* A new interdepartmental informa- 
tion film for the New York Tele- 
phone Company has gone into pro- 
duction at the industrial films 
branch of Charles E. Skinner Pro- 
ductions in New York. 

The film is in Kodachrome color 
and is being directed by Albert 
Kelley. The script was written by 
Basil Beyea who recently completed 
the atomic energy films for Warner 
Brothers. Raymond J. Rand is the 
associate producer. 
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we depend on 
AMPRO projectors 


—Gloria Allen 
Sales Training Director, Sportswear Divisions 
Jantzen, Inc. 


Vivid training films boost Jantzen sales, 
but tight travel schedules leave no 
room for equipment failures, resched- 
uled runs. Every showing must tell the 
story in fast and foolproof fashion, so 
on the road, Jantzen uses Ampro pro- 
jectors. In the Jantzen plant, Ampro’s 
brilliant screen image and faithful 
sound reproduction bring all the 
message of industrial training films to 
everyone who sees them. 

Jantzen is one of the thousands of 
companies who use Ampro projectors 
. . . each one to tell a story, present an 
idea or solve a problem. Consider the 
many ways in which motion pictures 
can perform for your organization. 
Call your Ampro audio-visual dealer 
to arrange for a no-obligation demon- 
stration of how Ampro projectors can 
serve your needs. 


Frog “Screen Adventures" booklet lists no- 


cost and low rental films you can use! 325 ideas 
for business, clubs, education. Mail coupon for 
your free copy now. 


Ampro Corporation 
2835 N. WESTERN AVENUE 
CHICAGO 18, ILLINOIS 
Gentlemen: 


Without obligation, please send me a copy of ‘Screen 
Adventures,"’ your picked list of 325 16mm films with synopses, 
running times and suggestions for use. 
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the projector! 


WHERE OUR 16MM LAB AND SOUND 
RECORDING SERVICES ARE CONCERNED 

















Expert printing and processing 
comes to life in the projection room. 








Let us handle your next job 








and prove that this personalized 





attention costs no more. 





write today for detailed description 
of our services and prices. 


FISCHER 


PHOTOGRAPHIC 
LABORATORY, Inc. 





























1731 No. Mobile Ave., Chicago 39, Ill. ME-7-5316 
























RIGHT OFF THE REEL: 


(CONTINUED FROM PAGE SIX) 
ters in San Diego where the Hornet has been 
stationed. Navy officers have informed Wolff that 
the picture is “an outstanding contribution to 
morale and welfare” of the service. 


¥ * * 


in Which Our Reviewer Grinds His Gears 
Over (or Because of) Some Ever-Lovin’ Oil 
* We've been looking at oil company pictures 
for the past fifteen years. One thing that always 
puzzles me is the great difference between Our 
oil and the competitors’ oil. Our oil is always a 
beautiful golden yellow color; the other fellows’ 
oil looks like road tar. 

We always take a long trip with dozens of 
cars in a caravan when we make movies about 
Our oil. We travel zillions of miles through the 
hottest deserts and the snowiest mountains. Our 
oil is still golden yellow, we never use a drop. 
Our piston rings shine, our valves come out like 
pure burnished silver. But the other fellows’ oil? 
Gunk! All the other oil companies make oil that 
is full of grit — it corrodes your engine, leaves 
deposits like a mighty flock of guano-bearing 
birds, and we use gallons of it. 

All the oil companies make movies and all of 
them have beautiful, golden, shining, oily motor 
oil. Who supplies movie producers with the ever- 
present competition Gunk? 


~ - * 


May We Introduce Jos. E. Henabery, Author 
of Our Recent Piece “The Director's Role?” 
* A couple of issues ago, BusINEss SCREEN car- 
ried a speech abstract article titled “The Direc- 
tor’s Role” which briefly set forth the activities of 
a motion picture director and indicated his pre- 
requisities and responsibilties. Retread gremlins 
played hob with two letters in the name of the 
author of this piece, an error we hereby rectify: 
the author’s name is Joseph E. Henabery. We are 
happy to report that Mr. Henabery is preparing 
detailed information on the specific nature of 
factual motion picture production. 

Checking pitfalls, the new material will de- 
velop yardsticks which will be useful in script 
selection and production. Writes director Hena- 
bery, “Yardsticks will prove helpful in 
guarding against fly-by-night producers who are 
(CONCLUDED ON PAGE FIFTY-EIGHT) 
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Ad agency execs attending film clinic at Consolidated Film Industries watch 
as CFI vice-president Sid Solow explains optical effects (story below). 


California Ad Agency Men 
Learning Film Lab Facts 

*A program to acquaint advertis- 
ing personnel with basic techniques 
of film processing has been in- 
augurated by Consolidated Film In- 
dustries, Hollywood. The “Agency 
Film Clinic” is a three-hour course 
which includes a lecture on film pro- 
cedures, laboratory inspection tour, 
projection demonstration and dis- 
cussion forum. 

Sid Solow, CFI vice-president and 
general manager, conducts the ses- 
sions with emphasis on film tech- 
nology and techniques that most 
directly concern the advertising 
agency. Solow has lectured in cinema 
arts at the University of Southern 
California for the past eight years. 

Since originating the program 
several months ago, CFI has hosted 
virtually every major agency in 
Southern California. Upon comple- 
tion of the program in November, 
CFI plans to institute a “slightly 
advanced” course for those who 
have attended the initial meetings. 

The clinic sessions will be con- 


tinued during coming months, 


according to CFI announcement. 
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TELEVISION 


TEN years experience in syndicating films to 
television stations guarantees the best 


coverage that can be obtained for your films. 


INDUSTRIAL FILM DIVISION 


STERLING TELEVISION €0., INC. 


205 EAST 43rd STREET NEW YORK 17, N.Y. 


rec. * 


Commercial TV Net Names 
Officers; Plan Closed Circuit 
® Lloyd W. Durant has been elected 
president and William F. Hogan 
vice-president of Commercial Tele- 
cast Networks, Inc. 

Prior to assuming his new post, 
Mr. Durant spent a number of years 
in the advertising field as a radio- 
television exectuive with Compton 
Advertising, Inc. and Biow, Biern, 
Toigo, Inc. Before this he was a 
motion picture producer and direc- 
tor with such companies as March 
of Time, RKO Pathe, Inc. and Louis 
de Rochemont. 

Mr. Hogan was formerly presi- 
dent of Commodity News Services, 
Ine. 

Commercial Telecast Networks, 
Ine., organized earlier this year, 
provides an audio-visual service to 
business in the closed circuit tele- 
vision field. In addition to program- 
ming, production and supplying of 
TV circuits and large screen view- 
ing facilities in theatres and hotels, 
the company produces television 
programs and industrial motion pic- 
tures through its CTN Film Produc- 
tions division. 





HERE IT 1S....... 


me DUAL READER 


PATENT 
PENDING 





Price: $195.00 
(less viewer) 


@ NOW YOU CAN HEAR SOUND 
with any silent picture viewer! 


@ SINGLE and DOUBLE SYSTEM! 
@ HI-Fi LIP-SYNC SOUND! 
@ SEND FOR DESCRIPTIVE LITERATURE! 


THE CAMERA e MART, INc. 


1845 Broadway at 60th St. 
NEW YORK 23, NEW YORK 


Phone: Circle 6-0930 
CABLE: CAMERAMART 














1955 





ae 


GIVES YOU THE IMPACT, MOVEMENT AND FLEXIBILITY 
PRESENTATION BUDGET 

Cellomatic offers you a complete visual staff. Art, 
color photography, photo processing, typography and 
creative production departments are all under one 
roof. This insures your sales meeting the ideas, eye 
appeal, visual impact and professional showmanship 

it must have. 
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FROM PAGE SIX) 
long on promises and short on performance. They 
will make it clear that films cannot be bought on 
the basis of price alone; that the experience and 
integrity of both producer and director are vital 
to the making of a successful picture.” Ua 
7 * * 


New York’s Governor Harriman Cites 
Films’ Value in State Catalog Foreword 


* The New York State Department of Commerce 
has announced the publication of a new 70-page 
Film Library Catalog listing several hundred 
16mm sound films available from the headquar- 
ters and 13 regional offices of the department. 

“In the realm of modern communication and 
education, motion pictures — which combine 
visual presentation, sound and action — are one 
of the most effective media,” Governor Harriman 
declares in a foreword to the catalog. 

“Films are an important aid in scores of learn- 
ing situations — for school children studying our 
nation’s history, for industries examining new 
manufacturing sales techniques, for farmers 
adopting new machinery or methods, for house- 
wives interested in new cooking or child care 
procedures or for civic groups launching new 
community projects.” 

The catalog lists motion pictures under 12 
major classifications: Agriculture and Farm 
Products, Education and Information; Aviation; 
Business Education and Training; Commerce 
and Industry; Community Education, Informa- 
tion, Planning and Housing; Conservation; Con- 
sumers Education and Information; Family Edu- 
cation and Information; Industrial Education 
and Training; Safety Education and Training; 
Transportation and Communication, and Travel 
and Recreation. 

Groups desiring free copies of the catalog may 
obtain them by writing the New York State De- 
partment of Commerce, 112 State Street, Albany 
7, New York. Ve 


* * * 


Ernest Black to Exec Post at Technicolor 
* Ernest L. Black has joined the Technicolor 
Motion Picture Corporation in a top executive 
position. He assumed his new duties November 1. 
Black comes to Technicolor from Borg-Warner 


STATEMENT REQUIRED BY THE ACT OF AUGUST 
24, 1912, AS AMENDED BY THE ACTS OF MARCH 3, 
1933, AND JULY 2, 1946 (Title 39, United States Code, 
Section 233) SHOWING THE OWNERSHIP, MANAGE- 
MENT, AND CIRCULATION OF Business Screen Maga- 
zine, published eight times annually at Chicago, Illinois, for 
October 1, 1955. 

1. The names and addresses of the publisher, editor, man- 
aging editor, and business managers are: Publisher and 
Editor, O. H. Coelln, Jr., 7064 Sheridan Road, Chicago, III. ; 
Managing Editor, Edward McGrain, 7064 Sheridan Road, 
Chicago, I 

2. The owner is: Business Screen Magazines, Inc., 7064 
Sheridan Road, Chicago, Ill.; O. H. Coelln, Jr., 7064 Sheri- 
dan Road, Chicago, Ill.; Robert Seymour, Jr., P.O. Box 398, 
Southampton, New York; James E. Almond, 221 N. LaSalle 
Street, Chicago, Ill.; Dale McCutcheon, Evanston, Illinois; 
May D. Speer, Laguna Beach, California; Mrs. C. Sherwood 
Baker, Evanston, Illinois. 

3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 percent or more of total amount 
of bonds, mortgages, or other securities are: None. 

4. Paragraphs 2 and 3 include, in cases where the stock- 
holder or security holder appears upon the books of the 
company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is 
acting ; also the statements in the two paragraphs show the 
affiant’s full knowledge and belief as to the circumstances 
and conditions under which stockholders and security holders 
who do not appear upon the books of the company as trustees, 
hold stock and securities in a capacity other than that of a 
bona fide owner. 





0. H. COELLN, JR., Publisher 
Sworn to and subscribed before me this 11th day of Octo- 
ber, 1955. 
ROBERT F. DREYER 
(My commission expires January 27, 1959.) 


(SEAL) 









Corporation where he served with distinction as 
vice-president and general manager of the Petro- 
Mechanics Research Division. He has extensive 
industrial experience in technical matters relating 
to product engineering, production costs and 


manufacturing plant operation. 
* © ~ 


Chicago Sun-Times Headlines State Safety 
Film Project Promoted by Texan Roy S. Sims 
* The Sunday, November 6, front page of the 
Chicago Sun-Times, leading metropolitan daily, 
headlined “Link State Police, Ex-Con In Road 
Film Shakedown” and followed its exposé with 
two subsequent daily features on the curious case 
of Public Safety Pictures, Inc. and Roy S. Sims 
of Dallas, Texas, promoter of “syndicated” safety 
motion pictures for which donations from busi- 
ness firms are sought on behalf of state highway 
departments. 

The Sun-Times’ story makes capital of the fact 
that state highway policemen solicited dona- 
tions on behalf of these films in Illinois; that 
$38,542.50 was raised for an 18-minute black 
and white 16mm film it estimated to cost half 
that amount to produce. But it also revealed that 
the states of Illinois, Michigan, Kentucky, Missis- 
sippi, Tennessee, Georgia, the City of New 
Orleans and Dade County, Fla. have been doing 
business with an ex-convict whose record of con- 
victions includes five-year terms in the Texas 
State Prison and at Fort Leavenworth, Kan. 

An analytical article on this kind of film pro- 
motion is being carefully documented for an 
early issue of Business SCREEN. ye 


William Kilpatrick says: 
“Please accept my sincerest congratula- 


tions for the music score you provided for 
our new film made by Marathon TV News- \] 
| 








reel. . . Your music selection indicated 
great discretion and the effect you 
achieved made it a very definite and || 
complete job of motion picture crafts- i 
manship.”’ | 
William Kilpatrick 
Public Relations Manager 
Sikorsky Aircraft 


corelli - jacobs 


FILM MUSIC Inc. 
1600 BROADWAY 


] NEW YORK 19, N.Y. 
|| FELM MUSIC Ine. JUdson 6-6673 











LAB-TV 


PROFESSIONAL 
16mm Black and White 


REVERSAL PROCESSING 








Processing on hourly schedules 
for leading TV Stations and Producers 


FASTAX SPECIALISTS 


Write for Circular 
247 West 46th St. New York 36, N.Y. 











BUSINESS SCREEN MAGAZINE 


Paradox of Chicago’s Growth & 
TV Production Fall Appraised 


* Frank appraisal of Chicago’s fail- 
ure to get a respectable share of 
currently zooming television produc- 
tion volume was made by Fred 
Niles, Kling Film Productions vice- 
president, in a recent speech before 
the Chicago Chapter of American 
Women in Radio and Television. 

“Chicago is the nation’s railroad 
center, hub of the trucking industry,” 
Niles declared. “It leads all other 
industrial areas in the making of 
steel, housewares, radio and tv sets, 
electrical machinery. It leads in 
meat packing; in industrial re- 
search. And the future will be even 
greater with the St. Lawrence Sea- 
way making Chicago an inland port. 
Paradoxically, while the city of Chi- 
cago—and the television industry— 
grow and climb upward, the tele- 
vision here 
ward.” 


business slides down- 

Niles saw several reasons for Chi- 
cago’s lack of radio-tv-film business 
and business-loss to New York and 
Hollywood, a chief one being that 
“We have a defeatest attitude and 
won't fight for our share of the 
business which goes to either coast.” 

Other reasons: failure to recog- 
nize good talent; high union rates 
which tend to inflate prices; low 
salaries paid to creative people; 
critics who slam Chicago theatrical 
organizations of any type; lack of 
support for industry organizations 
due to little imagination exercised 
in finding stimulating industry lead- 
ers to speak at meetings; lack of 
trade press support in other cities. 

By thinking in bigger terms, new 
ideas and utilizing the new technical 
developments which allow for tre- 
mendous flexibility, Niles believes 
Chicago can regain its position in 
the industry. 

He cited as relatively undeveloped 
fields, geriatrics, farm and Negro 
markets, conventions, industry, crim- 
inology and film distribution. 

“Chicago is the convention center 
of the nation,” Niles said, “yet I 
know of no one who is doing an 


outstanding job in capitalizing on 
conventions.” 

Niles further suggested vertical 
programming, specialized programs 
slanted to smaller audience seg- 
ments—programs aimed at mothers 
of the very young, at older members 
of society, Chicago industry, Chi- 
cago itself as a place for business. 
“Though we might never be the 
night-time origination center,” he 
declared, “I say that Chicago can 
be a daytime programming mecca.” 


Editing Facilities 
Hollywood Film Company 
956 N. Seward St., Hollywood 38 
Phone: HOllywood 2-3284 
Date of Organization: 1938 

Ben Teitelbaum, Partner 

Harry Teitelbaum, Partner 
Services: Manufacture and distribute 
precision editing equipment and sup- 
plies, reels, cans and shipping cases. 
Sell editing supplies and equipment, 
motion picture reels, cans, cases. 
Facilities: 


Synchronizers, automatic 


film splicers, film racks, rewinds, 
flanges, film edge numbering ma- 
chines. 


Special Services: Available for rentals 
—cutting rooms, 90 film vaults, Movio 
las, and all other types of editing 
equipment. 

References: Consolidated Film In 
dustries; Metro-Goldwyn-Mayer Stu- 
dios; Twentieth Century Fox Film 
Co.; General Film Laboratory, Film- 


service Laboratories; Warner Broth- 
ers; Republic Studios; Paramount 
Studios. 


Lawrence F. Sherman, Jr. 
Motion Picture Editorial Service 
630 Ninth Ave., New York 36 
Phone: JUdson 2-2988 
Date of Organization: 1948 
Lawrence F. Sherman, Jr., Owne 
Services: Complete editorial service 

and production supervision. 
Facilities: Complete equipment for 
editing 35mm and 16mm film. 
Special Services: Complete studio fa- 
cilities in Winter Park, Florida. 
References: New York Telephone 
Co., Bakelite Corp., Dept. of State, 
American Cyanamid Co., Young & 
Rubican. 











COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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lighting problems? 


call Jack Frost 


Any time the job calls for extra light 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem- 
porary lighting facilities. 


Our complete equipment and expert 
skills in lighting have been used for 
years on some of the country’s top 
shows, movie sets and TV productions. 


Rental Equipment at low cost. Service 
includes installation and removal all at 
the one low cost. 





Department BS 
234 Piquette Ave., Detroit 2, Mich. 


Biggest Event in Film Publication: The 6th Annual Production Review 
Issue of Business Screen Magazine Appears Next February, 1956! 





! either by remote control or set avto- 
1 matic controls, to run confinuously. 


SELECTROSLIDE helps you sell 
ideas, products, facilities... we will 
be glad to send you the name of our 
nearest dealer to demonstrate the 
new TWIN-SELECTROSLIDE or any 
of our other excellent models. Write 
for illustrated literature. 


TWIN-SELECTROSLIDE 

WITH 96 SLIDE CAPACITY 
Here’s an unbelievably versatile 
automatic slide changing projector 
using 2x2” slides. (These can be 
made from natural color or black- 
and-white 35mm film). Here’s projec- 
tion as you want it—and need it, with 
scientific precision and accuracy, 


@ Greater 
flexibility 
and efficiency 


@ Can be used 
for Stereo 
Realist or 
Leica Stereo 


@ New control 
unit mounted 
in rear 


@ Endless sound 
adaption 
is possible 


Spindler & Sauppe ESTABLISHED 1924 


2201 Beverly Blvd, Los Angeles 57, Calif., Phone: DUnkirk 9-1288 
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Yes, film-art service 
renders your animation 
faithfully and in any 
technique. 


For Inking, Painting and 
Pre-Camera check call 


CIRCLE 6-2426 





film-art SERVICE 


41 WEST 47TH STREET 
NEW YORK 36, N.Y. 


Acetate renderings for Animated Cartoons, Visual Aids, 


Slidefilms. 











PRODUCERS 


OF 


MOTION PICTURES 
FOR 


CANADIAN 
INDUSTRY 


EDUCATIONAL 
AND TRAINING FILMS 


TELEVISION PRODUCTIONS 


THEATRE TRAILERS 


SLIDEFILMS 


TRANS-CANADA 
FILMS LTD. 


1210 Burrard Street 


VANCOUVER, B.C. 








First All-Color Television Station Is 
NBC’s Chicago Outlet, WNBQ 


* The first all-color television station in the world 
is scheduled to start operation in mid-April, 1956 
when WNBQ, the National Broadcasting Co. key 
Chicago outlet, is totally converted from black, 
white transmission. 

All-color-WNBQ will serve as a major bridge- 
head in the effort of the Radio Corp. of America 
and NBC to decisively change the complexion of 
cathode tubes across the nation. 

Augmenting network color programs, all live 
programs originating at WNBQ will be in color. 
This means the station will broadcast about 10 
hours of color presentations daily. The color will 
be telecast in RCA compatible color television 
which will allow the programs to be received in 
black/ white on present black/white receivers. 

Brig. General David Sarnoff, chairman of the 
boards of RCA and NBC, described plans for the 
color conversion in a dramatic closed-circuit 
tv press interview originating in the Colonial 
Theatre, New York. During the interview, Sarnoff 
told public officials and newsmen gathered in 
WNBQ’s studios in the Chicago Merchandise 
Mart that NBC-RCA know-how —and everything 
learned in the coming Chicago experiment — will 
be made available to the tv industry in order to 
prompt widespread participation. 

“We are now set up to produce color receivers 
and color tubes in quantity,” Sarnoff said. RCA 
is installing color sets at a rate of 1,000 a week, 
according to Sarnoff, who anticipates an RCA 
sale of 200,000 tint sets in 1956. 

Among WNBQ shows originating in Chicago 
which will serve in the tv color campaign are 
John Ott's “How Does Your Garden Grow” 
series; “Zoo Parade” and weatherwizard Clint 
Youle. Ott’s color films were used to convince 
the Federal Communications Commission of the 
RCA system’s merit when the corporation was 
pleading for a governmental go-ahead. 

WNBQ’s facilities will be remodeled by April 
15, it is planned. These facilities will consist of 
three color studios with five live cameras and 
two film cameras. The color set-up will cost 
$1,250,000. 

More than 40 hours of network color tv pro- 
graming a month are being transmitted to NBC 
stations. The 104 NBC outlets now equipped to 
transmit color network shows are said to cover 
90° of the country's tv homes. Ud 
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films 





of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 





211 w. cumberland 
t 


F knoxville, tenn. 


7 
Fs 116 nw. 2nd street 


7 
s oklahoma city, okla. 























GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE* CHICAGO 6 
TELEPHONE STATE 2-7316 


16mm 
SERVICES 














Serving the EPaleotidess 
Gndustry “Wiel, the 


“Finest of ‘Filmed 
ESI A ca 2 | 


... always budget-minded 






CURRENT PRODUCTION: 





AMANA REFRIGERATION 
INCORPORATED 
FOR THE | 
PHIL SILVERS’ SHOW 

















RUBY TV FILM 
PRODUCTIONS, INC. | 


729 Seventh Avenue * New York 19 
Circle 5-5640 
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Association of Cinema Laboratories Completes First 
Three Reports of Committee on Pre-Print Preparation 


NDIVIDUALITY is one of the 
prime assets of the 16mm motion 
picture industry. Individual con- 

cepts of purpose and production, 
original techniques adapted to par- 
ticular goals are the ingredients 
which separate this diffuse industry 
from the glamour world which 
specializes in filmed entertainment. 
At creative and managerial levels, 
this individuality remains the in- 
dustry’s chief asset, In the exacting 
science of processing levels, it has 
become an all-too-open-end head- 
ache. 

Producing companies and their 
processing helpmates, the film labo- 
ratories, have become increasingly 
aware that individuality in the me- 
chanical preparation of film hampers 
the efficiency of their maturing in- 
dustry. Through recent efforts of 
the Association of Cinema Labora- 
tories, Inc. the lack of a common 
language and operational disicipline 
among companies engaged in the 
very business of translation is being 
pursued with sound remedy. 


Circulated to 16mm Producers 


This Autumn, the Association of 
Cinema Laboratories started circu- 
lating to 16mm producers its recom- 
mendations for the preparation of 
A & B rolls, the preparation of 
16mm printing leaders and method 
of marking work prints to indicate 
effects. Perfected and adopted, these 
and the recommendations of other 
Association committees will serve to 
standardize the pre-print prepara- 
tion of 16mm motion picture film 
and will help establish a universal 
working custom and language be- 
tween producers and laboratories. 

The Association’s efforts toward 
standardization are a practical ex- 
ample of industrial unity as the 
laboratory organization’s commit- 
tees seek to supplement and 
strengthen the larger framework of 
the Society of Motion Picture and 
Television Engineers which is con- 
cerned with standardization in all 
phases of motion picture production. 
The Association of Cinema Labora- 
tories, in fact, began its formation 
at the 1952 SMPTE Washington 
convention. From the early discus- 
sions of six laboratory representa- 
tives at that time, the Association 
has grown into a force of over 30 
member laboratories. 

To “best promote its own aims,” 
the Association works with the 
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SMPTE through the Society’s com- 
mittees and under its general leader- 
ship. The Association means to 
adopt, publicize and utilize existing 
SMPTE-ASA standards that apply 
to the needs of the Association’s 
members. The Association will work 
through the SMPTE to modify exist- 
ing standards which do not fit the 
facts of laboratory practice. When 
the Association agrees on technical 
material, it plans to submit its sug- 
gestions to the SMPTE’s Laboratory 
Practice Committee for further 
work and wider application. The 
Association endeavors to bring ad- 
ditional laboratories into the 


SMPTE. 
Three Committees Are Active 


Labors of the Association of 
Cinema Laboratories at present are 
divided among three industry com- 
mittees: Nomenclature, headed by 
Russell Holslag of Precision Film 
Laboratories, Inc.; Customer Rela- 
tions, headed by George Colburn of 
Colburn Laboratories, Pre - Print 
Preparation, headed by Byron Rou- 
dabush of Byron, Inc. In developing 
standards, these committees try to 
harmonize 35mm and 16mm stand- 
ards, recommending separate 16mm 
standards only when it is felt that 
35mm practices “are and should be 
different for good reasons.” 

The Nomenclature Committee’s 
projects include reviewing SMPTE- 
ASA definitions to avoid duplication 
on a term already set; promoting 
use of these definitions among As- 
sociation members; work on terms 
“commonly used, commonly con- 
fused, and not yet defined.” Vo- 
cabulary and definitions are being 
established for words to describe 
different types of 16mm original 
camera and printing materials; vari- 
ous types of splices and splicers; the 
first print provided for producer ap- 
proval, workprints used in editing 
and release prints. 


Work on Customer Relations 


The Customer Relations Commit- 
tee is attempting to aid the producer 
in his laboratory relationship. To 
laboratory members, this committee 
has recommended for consideration 
and adoption these lab rules: 

No separate charge to be made 
for short ends in either black-and- 
white or color 16mm printing. (The 
cost of necessary footage waste to 


(CONTINUED ON PAGE 64) 
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Organized Effort at Laboratories ‘METHOD OF MARKING WORK PRINTS 
Works for Uniform Practices 


TO INDICATE EFFECTS 


Recommendations of the Committee on Pre-Print Preparation of The 
Association of Cinema Laboratories, Inc.: 


Fade-In: A fade-in should be marked by two straight lines forming a long 
“V". These two lines run diagonally for the length of the effect from the edges 
of the film and converge at the center of the frame at the scene change. 


Fade-Out: ‘The fade-out should be the reverse of the fade-in, the lines extend. 
ing for the length of the effect and meeting at the center of the frame at the 
scene change to indicate where the screen will be totally dark. 


Dissolve: A dissolve is in actual practice a fade-in of one scene superimposed 
over a fade-out of another scene. To indicate a dissolve on the work print, the 
markings should be the same as those used for a fade-in and a fade-out, but 
they should in this case overlap each other. The mid-point of both markings 
should occur at the splice in the work print and the markings should extend 
an equal distance into both scenes. 


Double Exposures: Double exposures, superimposed titles, etc., should be 
indicated by cutting into the background scene of the work print a few inches 
of edgenumbered work print of the new superimposed scene, to indicate where 
the double exposure begins. Several inches of the superimposed scene should 
then be cut in to indicate the end of the double exposure. These two pieces 
should be connected together by a wavy line. 

lo insure proper matching, it is essential that one of these small pieces of 
work print be edgenumbered or identified in some way. 


Extended Scenes: Scenes to be extended in matching that are indicated in 
the work print by leader should be marked with a long arrow, the shaft of 
which is drawn through the leader and the head of which comes up to the last 
frame of the leader to indicate the length of the extension. 


Unintentional Splices: Splices occurring in the work print that are to be 
disregarded in matching should be indicated by two short parallel straight lines 
drawn through the splice and at right angles to it. This would mean that the 
scene is not to be cut at that point. 


Note: It is suggested that markings on the work print be made with a yellow 
grease pencil. This color is recommended because it shows up well on both 
color and black and white. If any cues are made on the work print for record 
ing or mixing it is suggested that a red grease pencil be used. 


Below: these markings interpret the recommendations of the 
Committee on Pre-Print Preparation, adopted August 1, 1955. 
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STANDARDS FOR PREPARATION OF ORIGINAL 16MM A & B ROLLS 








Recommendations of the Committee on Pre-Print Preparation of The 
Association of Cinema Laboratories, Inc.: 


Black Leader: i: is recommended that only black leader be used between 
scenes. To insure that the leader is opaque, it is suggested that the black leader 
be made by fully exposing a positive stock and developing in a positive bath. 
If the black leader is old, it is also wise to check it for shrinkage. Use black 
leader for negative A&B rolls also. 


Double or Single Perforated Leaders: 1: is recommended that only double 
perforated leader be used when all the original is double perforated. When 
some or all of the original is single perforated, the use of single perforated 
black leader is recommended to prevent possible future damage to the original. 
The perforations in the black leader should, of course, be on the same edge 
as the perforations in the original. 


invisible Splices: In order to make 16mm splices invisible, it is recommended 
that the A&B rolls be prepared using the “checker board” technique. This 
technique is accomplished by alternating the scenes back and forth on the 
A&B rolls. The splices should be made in a splicer that makes one of the cuts 
on the frame line and the other cut in the picture area. When splicing the 
scene to black leader, the scene should be placed in the splicer in such a 
manner that the scraped portion and visible cut of the splice occur only in the 
black leader. After splicing the head of the scene in this manner, you will note 
that in order to correctly make the splice at the tail of the scene, it will be 
necessary to turn the scene around in the splicer. 


It is recommended, however, that the producer consult his laboratory before 
preparing the A&B rolls, for a few laboratories request that a number of extra 
frames be left on the head and tail of each scene in matching. 


Fades: When a fade-out is followed by a fade-in, it is recommended that the 
fade-in scene be carried across to the other roll without any overlap. The 
preparation is the same as that used in preparing for “invisible splices.” In 
structions must be given so that the fades will be printed in at the desired 
places 


Dissolves: 1: is suggested that 48 frames be used as a standard overlap in 
preparing A&B rolls for dissolves. This does not necessarily mean that the 
length of the printing effect would be 48 frames, but it will permit laboratories 
to make dissolves of varying lengths up to two seconds. 

A few laboratories request that a number of extra frames be left on the head 
and tail of each scene in matching. In such cases, it is necessary to follow the 
particular laboratory's recommendations. 


Series of Effects: When dissolves or fades follow each other at very short 
intervals, caution should be exercised. The editor should remember that on 
a single roll, no new effect can be started before the last effect is over. It 
would be impossible to start a fade-out after a fade-in, until the fade-in cycle 
had been completed. With a standard of 48 frames overlap, it is recommended 
that the minimum length of a scene that incorporates an effect at each end be 
no shorter than 108 frames in the original A&B rolls; 48 frames for the fade-in, 
48 frames for the fade-out, leaving 12 frames as a safety factor. This scene in 
the cut work print would then be no shorter than 60 frames. 


Dissolves Following Cut-Across: If a dissolve or fade follows black leader 
after a cut-across scene in the original A&B rolls, it is recommended that the 
black leader be no shorter than 54. frames. This allows 48 frames for the 
mechanical fader to fade-out in order to be ready for the fade-in on the begin 
ning of the following effect scene. The 54 frame length allows 6 frames as a 
safety factor. The same recommendation applies when the effect precedes the 
cut-across. 


Marking Dissolves: 1: is suggested that the middle of each dissolve be marked 
by making a small “x” in each of two adjacent frames in the center of each 
fade, on both the A and the B roll. These two small “x's” should be made on 
the emulsion side of the film outside the picture area. They will appear in the 
center of the effect on the perforated edge of the film (not the track edge). 
The two “x's” in the A roll will then be exactly opposite the two “x's” in the 
B roll when both rolls are placed correctly in a synchronizer. Thus, the dissolve 
overlap can be easily checked and correct synchronization of the rolls verified. 
The emulsion can be scraped by a scriber to form the “x’s” or they can be 
made with a pen using a white, waterproof, quick-drying ink. 


Splices: Original should be spliced with the utmost care. It is recommended 
that before splicing any original several test splices be made to check the 
correct alignment of the splicer, and the depth and width of the scraped area. 
Use only enough cement to insure a good splice. Avoid winding a wet splice 
onto the roll because it may mark the next layer of film. 
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Above: these markings interpret the recommendations of the 
Committee on Pre-Print Preparation, adopted August 1, 1955. 


instructions to the Laboratory: Instructions should accompany each pro- 
ducer’s film when it is sent to the laboratory. Instructions should indicate in 
detail all special effects. When footages are used to indicate where effects are 
desired, measure the footage from the printer start mark in the head leader. 
Do not use paper clips, grease pencil, Scotch Tape, string, etc., to indicate 
where effects are desired. Kum Kleen labels can be used on the film itself with 
safety. It is recommended that the Kum Kleen label be placed on the black 
leader rather than in the scene, and on the emulsion side of the film. 





PREPARATION OF 16 MM PRINTING LEADERS 


Recommendations of the Committee on Pre-Print Preparation of The 
Association of Cinema Laboratories, Inc.: 


The following is a description of how the leaders are prepared 
and attached to the rolls of film. In actual practice a great deal 
of time can be saved by preparing the leaders separately, then 
splicing on to the rolls. The following procedure is, therefore, 
recommended. 


Head Leaders: Head leaders are prepared in the following manner: To a 
piece of double perforated white leader approximately 8 feet long (use single 
perforated leader if any of the original in the A&B rolls is single perforated), 
splice about 21% feet of double perforated black leader (use transparent clear 
leader in place of the black leader when preparing negative picture rolls). 
Make one of these for each picture roll. 

Prepare the sound track leader by splicing a piece of single perforated white 
leader approximately 8 feet long to a 21% foot piece of single perforated black 
leader. Place the picture and sound leaders in the synchronizer, emulsion up, 
so that the splices are opposite each other. From this point measure two feet 
into the black leader and make crayon marks on the corresponding frames in 
each black leader. These marks will indicate where the splices should occur 
when joining the leaders to the picture and sound rolls. 


Now, turn the synchronizer back to the original splices, and measure one 
foot forward into the white leader. Editorial (even) sync should be here identi- 
fied by making marks in the white leader. Three small x’s should be placed 
lengthwise in a single frame in the sound area of the track so that it will print 
through to the composite print. Three round dots should be placed running 
across the film in the corresponding frames of both picture rolls. When the 
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STANDARDS FOR THE PREPARATION OF 16 MM PRINTING LEADERS 





frames with the three dots in the picture rolls are opposite the frames with 
the three x's in the track, the rolls will then be in “editorial sync.” 


Now to establish the projection (advanced) sync marks on the picture rolls. 
In the picture leader, counting the next frame preceding the editorial 
sync mark as number one, count forward exactly 26 frames toward the head of 
the white leaders. The 26th frame is then marked with two large X’s going 
across the frame in the picture area. This mark is the “projection sync.” There 
should be 25 blank frames between the “editorial sync” and the “projection 
sync” marks. Now remove the track from the synchronizer and advance it to a 
position so that the sync marks on the track leader (the frame with the three 
small x’s) are opposite the projection sync marks (the frame with the two large 
X’s) in the picture leaders. The track is now in its advanced position and the 
rolls are in projection synchronization. 

Now with the track in this advanced position, measure toward the head of 
the white leaders two more feet and mark the corresponding frame in the 
leaders of all rolls to establish the “PRINTER START” marks. 


It is recommended that these marks be indicated by boxing off the frame 
with an ink line and making a large X covering the entire frame, and placing 
a punch mark in the middle of the frame. Now measure off four more feet of 
additional white leader and then cut off the excess at the ends. 


Now proceed with identification of the leaders. In order to identify the 
leaders properly, the white leaders should be placed across the table in front 
of you, emulsion up, so that the ends of the white leaders will be on your right. 

It is recommended that all identification be placed on the leaders so that if 
the original film is held in the left hand, head out, and emulsion out, you can, 
with your right hand, pull off a foot or two of the leader and read the identifica- 
tion from left to right, right side up, when the emulsion is toward you. 

Ihe leader identification on the print could also be read correctly when 
standing in the projectionist’s position in front of a standard projector merely 
by pulling off several feet of the film from the supply reel. 

Identification on the leaders should be made with a quick drying India ink 
on the emulsion side. It is suggested that the word “HEAD” be placed at the 
end of the white leader. To the left of this we suggest that you write the type 
of film and roll identification, such as “Original Kodachrome,” “A Roll.” To 
the left preceding this, we suggest that you write the title, producer’s name 
and the footage. 

It is recommended that the footage figure used here be measured from the 
head printer start mark to the tail printer sync mark. This is not the billing 
footage, for to this figure must be added the footage used for head and tail 
printer thread-up. 


All footage measurements referring to special effects, timing notes, reprints, 
etc., should be made from the head printer start marks on the picture rolls. 


Similar identification should be made on the remaining picture leader and 
on the track leader. We suggest the track read “Head,” type of track such as 
“Direct Positive” or “Track Print,” “Title,” “Producer’s Name” and “Foot- 
age.” It is suggested that the start mark be identified in large letters by writing 
the word “PRINTER” to the left of the frame and the word “START” to the 
right. 

It is suggested that in the 25 frames of picture leader between the editorial 
sync mark and the projection sync mark, should be placed all the identification 
that is required to be printed through to the final print, such as the “Name 
of the Show,” “Producer’s Name,” and “Screen Time.” 


This completes the preparation of the head leaders. 
. * * 

Tail Leaders: Now to prepare the tail leaders. Splice approximately a 21 foot 
piece of black leader to a 6 foot piece of white leader for each roll, as we did 
for the head leaders. Place these leaders in the synchronizer so that the splices 
are opposite each other. Roll forward into the black leader two feet and make 
crayon marks to indicate where the black leader will be spliced to the picture 
and sound rolls. Turn the synchronizer back so that the splices are again 
opposite each other. Then measure into the white leader exactly one foot and 
establish the editorial sync marks. This is done by placing three small x’s 
lengthwise in a frame of the track and three round dots in the corresponding 
frame of the picture leaders. 

Now in the one foot of the white leader on the picture rolls between the 
editorial sync mark and the black leader we should establish our projection 
synchronization marks. This is done by counting 26 frames from the editorial 
picture sync mark forward toward the black leader. 

Start counting the frame next to the editorial sync mark as number one, then 
on the 26th frame place two large X’s crosswise in the film to indicate the 
projection sync mark. 

There should be 25 blank frames between the editorial sync mark and the 
projection sync mark. Now the frame with the small x’s in the track is advanced 
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Above: these markings interpret the recommendations of the 
Committee on Pre-Print Preparation, adopted August 1, 1955. 


in the synchronizer to a position opposite the frame with the two large X's in 
the picture, and the rolls are now in “projection” synchronization. With the 
rolls in this position, measure down two feet from the editorial sync marks 
toward the end of the leader and establish tail printer sync marks. This frame 
should be marked off the same as in the head leaders, but it is not recommended 
that the frame be punched nor identified except by the lab itself. 


In the event the rolls are being printed from the tail, it would, of course, 
be necessary to punch these frames and identify with the words “PRINTER 
START.” Now measure two more feet of white leader and make crayon marks 
on all leaders. Remove the leaders from the synchronizer and splice two feet 
of black leader to each of the leaders at the point we have marked with the 
crayon. 

Of course, use single perforated leader for the track and double perforated 
leader for the picture. 


The two feet of black leader at the end of the white leader is used to indicate 
the tail of the show. Whenever black leader is on the outside of the roll, the 
roll is then “Tail Out.” Identification of the tail leaders should now be done. 
The information to be printed through to the print should be placed in the 
blank 25 frames on one of the picture rolls between the editorial and projection 
sync marks. The other identification should be placed in the white leader 
adjacent to the two feet of black leader at the tail. 

You will note that the track and picture leaders will be slightly different in 
length. This is accounted for by the 26 frame advance. 


Splicing Leaders to the Roll: Place the matched A&B original picture rolls, 
emulsion up, in the synchronizer with the accompanying sound track in edi- 
torial (even) sync. Turn the rolls in the synchronizer to a point a few frames 
in advance of the first picture or sound, whichever occurs first. Make marks on 
corresponding frames on all rolls at this point and then splice on the head 
leaders at the indicated marks. The head leader identified as “A Roll” should 
be spliced onto the roll that has the first frame of picture. Roll down to the 
end of the film to the last picture or sound, whichever occurs last. A few 
frames beyond this point make marks on all the rolls and splice on the tail 
leaders at this point. 

Preparing standard leaders in advance and then splicing them to the rolls 
when the rolls are in editorial synchronization practically eliminates the possi- 
bility of error, either by the editorial department or by the lab. 

It is recommended that the use of the old so-called “Academy Leader” be 
discontinued. If the film is to be used on television, or if the client wishes to 
have leaders with cue numbers, then it is recommended that the SMPTE. 
“Society Leader” be used. The Society Leader would then, of course, precede 
the picture and the two feet of black leader would not be necessary. 


Byron RoupasusH, Chairman 
Committee on Pre-Princ Preparation 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 










CAMERAS 
MITCHELL 


16mm 


LIGHTING 


Mole Richardson 
Bardwell McAlister 


EDITING 


Moviolas ® Rewinders 
Tables ® Splicers 














35mm Standard Colortran Viewers (CECO) 
35mm Hi-Speed Century 
35mm NC ® 35mm BNC Cable 


GRIP EQUIPMENT 
Parallels © Ladders 

2 Steps ® Apple Boxes 
Scrims ® Flags 


Spider Boxes 

Bull Switches 

Strong ARC-Trouper 

10 Amps 110V AC 5000W- 


BELL & HOWELL 


Standard © Eyemo ® Filmo 









ARRIFLEX 2000W-750W Gobo Stands 
lémm © 35mm CcECO Cone Lites Complete grip equipment 
WALL (shadowless lite) 


Gator Clip Lites SOUND EQUIPMENT 


35mm single system 








Barn Doors Magnasync-magnetic film 
Diffusers Reeves Magicorder 
—s — Dimmers Mole Richardson Booms and 
_— (ssam Reflectors Perambulators 


Combination 


AURICONS 
all models single system 
Cine Kodak Special 
Movrer ® Bolex 
Blimps ® Tripods 











Portable Mike Booms 
Portable Power Supplies to 
operate camera and recorder 


WE SHIP VIA AIR, 
RAIL OR TRUCK 









ee ee 8 SY 


GAMERA EQuipment ©. 





DOLLIES 
Fearless Panoram 
Cinemobile (CRAB) 
Platform © Western 
3 Wheel Portable 








ALL 
STEEL 


MM-119 
A practical 
storage cabi- 
net for the 
varied film li- 
brary. Holds 
400, 800, 1200, 
1600 ft. reels; 
100 filmstrip 
cans plus util- 
ity drawer in 
base. Overall 
size: 30” wide, 
70” high, 16” 
deep. 

OVER 
50 MODELS 





FILM RACKS 


ALL SIZES—ALL TYPES 
RK-250 (shown) Ideal 
for Film Libraries. 
Seven tiers of Separ- 
ator Racks hold 250- 
400 foot 16mm reels. 


MANY MODELS TO 
CHOOSE FROM 


SEND FOR CATALOG 


Nowmade 
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(CONTINUED FROM PAGE 61) 


be covered by each laboratory’s in- 
dividual basic printing charge per 
foot or per section). 

The laboratory to provide the 
printing stock, whether or not the 
customer prepays the stock cost. 
(The lab has primary responsibility 
to the customer for the character- 
istics of the dupe stock used, and 
represents the customer in any dis- 
cussion with the film manufacturer) . 

The Laboratory to carry legal 
liability insurance to cover normal 
business hazards, not specific title 
coverage. (There is no clear-cut in- 
surance coverage of exposed or 
processed film in existing standard 
insurance contracts). 

The laboratory (should) request 
confirmation in writing of all verbal 
orders. (As a means of reducing the 
possiblities of minunderstanding) . 

The development of a standard 
order form, as a model for member 
laboratories’ own individual order 
forms. 

Definition of pre-print materials 
length as “sync-to-syne plus print- 
ing leaders” is another recommen- 
dation. Other areas under study are 
the maximum number of splices 
allowable in the release print as 
made by the laboratory, a simple 
method for measuring and ordering 
replacement sections, and further 
work on a standard order form. 

Work of the Pre-Print Prepara- 
tion Committee, begun under the 
chairmanship of John Stott (now 
of Eastman Kodak) when he was a 
vice-president of Du Art Film Labo- 
ratories, Inc., has been organized 
and submitted in detail to members 
of the industry for their annotation 
by the present chairman, Byron 
Roudabush. Complete text of these 
recommendations is presented by 
BUSINESS SCREEN in these pages. 
FILM HANDLING 
Services Offering Shipping Facilities 
and Handling of Television Films 

Barnett International 
Forwarders, Inc. 

723 Seventh Ave., New York 19 
Phone: Circle 5-6080 
Cable: BARINTFOR 
Established 1887 

William Barnett, President 

Norman Barnett, Vice-President ¢ 


Secretary 
Alan Barnett, Treasure? 


Services: International shipping agents 
and custom house broker, specializing 


for the motion picture and TV in 


dustries. 
Facilities: Shipping rooms for export 
packing of film, equipment and ac- 


cessories. Vaults. Airport office at 


Idlewild. Hollywood office. 

Special Services: Experienced and all 
inclusive service available for special- 
ized needs of motion picture and TV 


industries. “Worldwide” network of 
agents. 
References: Metro Goldwyn Mayer, 


Leviton Manufacturing Co., Official 
Films, J. Walter Thompson, Colum- 
bia Pictures International Corpora- 
tion, William Morris Agency, Trans- 
film, Inc. 


Bonded TV Film Service 
630 Ninth Avenue, New York 36 
Phone: JUdson 6-1030 
904 North LaCienega Boulevard, 
Los Angeles 
Phone: CR 4-5847 
Cable: New York 1-4254; 
Bev. Hills 7682 
Date of Organization: 1928 
Chester M. Ross, President 
Emanuel Kandel, Vice-President 
Don McClure, General Sales Mer. 
Stanley Halperin, V.-P., California 
Services: Film shipping, inspection, 
routing and scheduling. Film storage. 
Consolidating film shipping for ty 
stations. 
Facilities: Film depots and ware 
houses in Los Angeles and New York 
to perform all services. 
References: Available upon request. 
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Modern Talking 
Picture Service, Inc. 
45 Rockefeller Plaza, N.Y. 20 
Phone: JUdson 6-3830 
Date of Organization: 1934 
Frank Arlinghaus, President 
Richard Ritenour, Vice-President 
Services: Scheduling and shipment of 
television and all sponsored films 
from specializing depots centrally lo- 
cated in all principal citizes; includes 
inspection, checking and complete 
services. 
Facilities: Well-equipped film ex- 
changes in 28 cities; electronic film 
inspection equipment, experienced 


film handling personnel. 






Plus features never before 

offered! 

o Instant Selection from 
Wide Choice of 12 Slides 
in Full View — (Finger 
slits). 

4 Safely Holds & Displays 
12, 2x2” (card mounted) 
Slides on 1 page! 

Fits Standard %-ring Binder or in 8%x11" 

File =Sturdy mounting board constr. 

Great for INDUSTRY, INSTITUTIONS, ete. 


Only $8.75 for Pack of 25! GUARANTEED! 
Order Direct or Thru Your Dealer 


BURKE G JAMES. Inc. cuicac 
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Acme Film Laboratories, Inc. 


1161 N. Highland Avenue, 
Hollywood 38 
Phone: HOllywood 4-7471 


Date of Organization: 1946 

Samuel Sawelson, President 

David Christopher, Secy., Ofc. Mgr. 

Melvin G. Sawelson, Plant Suprvr. 
Services: Complete 16mm black and 
white printing (including reversal 
processing and reversal work prints); 
complete 35mm _ black and _ white 
printing; 16mm color printing. 
Facilities: Equipment for 16mm and 
35mm black and white developing 
and printing (including reversal); 
and 16mm Kodachrome printing. 
Special Services: Printing from A & 
B Roll negatives. 
References: North American Avi- 
ation, Lockheed Aircraft, Armed 
Forces Radio & Television Services, 
U.C.L.A., John Sutherland. 


Alpha Film Laboratories 
Falls Road, Baltimore 9 
Phone: VAlley 3-6617 
Date of Organization: 1919 
W. Ernest Wood, Owne? 


% this symbol, appearing 
over listings on these pages, indicates 
display advertisement offering addi- 
tional and useful data elsewhere in 
this issue. 
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FILM LABURATOURY SERVICES 


* 
Byron, Inc. 


1226 Wisconsin Avenue, 
Washington 7, D.C. 
Phone: DUpont 7-1800 
Date of Incorporation: 1938 

Byron Roudabush, President 
Dudley Spruill, General Manage 
George T. Merriken, Prod. Mgr. 
Joe Hooper, Laboratory Manage 
Services: Color-Correct print; black 
and white printing and developing; 
Eastman negative-positive color proc 
essing of 35mm and 16mm using Arri 
equipment; reduction printing; step 
printing; continuous printing; sound 
and silent photography; titles; art; 
animation; sound recording; music 
library; sound effects; editing; mo 
tion picture consultation service. 
Facilities: 2 separate positive develop 
ing machines; 2 separate negative 
dev. machines; reversal dev. ma 
chine; 35 to 16 reduction printers; 
2 step printers; 12 continuous print 
ers; special negative-positive colot 
printers; edge numbering machine; 
animation stand; complete 16mm 
sound system; Reeves magnetic and 
J. A. Maurer optical; Reeves mag- 
netic sound striper; 35mm and 16mm 
film phonographs; sound stage; Hous- 
ton-Fearless dolly; Mole-Richardson 
microphone boom; multi-cameras for 
stage or location. 
Special Services: Color-Correct* 
prints; Color-Correct answer prints 
in 8 hours. BkW film processing capa- 
city of 14 million feet per working 
day. Fades and dissolves from camera 
negative. Printing timed picture and 
sound simultaneously from same aper- 
ture. 
References: Available upon request. 
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% 
The Calvin Company 


1105 Truman Road, 
Kansas City 6, Mo. 


Phone: HArrison 1230 
Organized: 1931; Incorporated: 1945 


Forrest O. Calvin, President 
Lloyd Thompson, Exec. V.-P. 
Larry Sherwood, V.-P. & Gen. Mgr. 
Betty C. Calvin, Secretary-Treasure) 
Neal Keehn, V.-P., Services 

Frank Barhydt, V.-P., Production 
James Y. Hash, Comptroller 
Leonard Keck, Operations Manager 
Richard Bulkely, Production Mer. 
William Hedden, Laboratory Supt. 
Allen Jacobs, Director, Sound De pt. 
Robert Sutton, Chief Engineer 


Services: 16mm _ black-and-white and 
color printing and processing. Four 
music libraries, sound effects library, 
recording or re-recording (7 chan 
nels), titles, artwork, animation, silent 
and synchronous photography, com 
plete editing services (13 rooms), 
script writing and revision. 
Facilities: Calvin automatic printers; 
Calvin Kodachrome processing ma 
chine; rear view projection; two 
sound stages; 13 editing rooms; pro 
jection rooms; re-write rooms, etc. 
Special Services: Complete 16mm sery 
ices all within one organization. 
Counseling service in the develop 
ment of new motion picture depart 
ments or programs. 


References: Caterpillar Tractor Co.; 
Aluminum Company of America, 
Training Division; Ford Motor Com 
pany, Tractor Division; Burroughs 
Corp.; Gardner-Denver Co.; Procure 
ment Office, United States Air Force, 
Wright-Patterson Air Force 
Ohio. 


Base, 
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Capital Film Laboratories, Inc. 
(Formerly McGeary-Smith 
Laboratories, Inc.) 


1905 Fairview Ave., N.E., 
Washington 2, D.C. 
Phone: LAwrence 6-4634 


Date of Organization: 1949 
James A. Barker, President 
William Brooks, Executive V.-P 

Production Manage? 

Alfred E. Bruch, Sound Chief and 

Treasure) 

Russell N. Jenkins, Lab. Manage 
Arthur Rescher, Secretary 
O. D. Safford, V.-P. & Sales Mgr 


Services: 16mm film printing, color 
and black and white. 16mm negative 
and positive film developing. 35mm 
to lomm reduction printing. RCA 
Sound System. Complete sound sery 
ices including location 


recording, 
studio narration, 


mixing, dubbing 
and re-recording, 35mm or l6mm 
Complete editorial services, 35mm 
and l6mm. Music library services. 
Rental sound stage. Scotch-track mag 
netic laminate striping. Titles. 

Facilities: 10,000 square feet of total 
plant area and all necessary equip 
ment, including l6mm_ continuous 
contact printers, 16mm double head 
printer, 35mm to l6mm_ reduction 
picture printer, 35mm to l6mm re 
duction track printer, 16mm_ positive 
sprocket driven processing machines 
l6mm negative sprocket driven pro¢ 
essing machines, Vacuumating facili 
ties, 16mm and 8mm ScorTrcuTRaAck 
magnetic laminate, laboratory hot 
splicers. Three 35mm dubbers, 16mm 
RCA dubbers, Ampex magnetic 14 
inch tape recorder with Rangerton: 
sync head, Rangertone magnetic 14 
inch tape sync-signal playback, 16mm 
RCA optical film recorder, 35mm 
optical RCA film recorder, 5 position 
mixing console, 35mm RCA portable 
(LISTING CONTINUES ON NEXT PAGE) 
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Capital Film Labs: Continued 

magnetic channel, Selsyn interlock 
system; Playback and transfer facili 
ties for magnetic Y4-inch tape, 16mm 
magnetic film, 1714mm magnetic film 
or 35mm magnetic film. Individual 
editorial rooms, each equipped with 
Moviolas, synchronizers, hot splicers, 
rewinds, sound reader; both 35mm 
and l6mm editing. Rental sound 
stage—all necessary production equip 
ment available for rent—lights, Mole 
Richardson mike boom, Fearless dolly, 
cameras, set construction, arrange 
ments for production personnel. 

References: Available upon request. 
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Circle Film Laboratories, Inc. 
33 West 60th Street, New York 23 
Phone: COlumbus 5-2180 


Date of Organization: 1942 
Herbert R. Pilzer, President 
Joseph M. David, Plant Supervisor 
Fred Todaro, Color Plant Suprvr. 
George Perno, TV Serv. Dept. 
Emmett R. Salzberg, Sales Manage? 
Joseph Riveria, Quality Control 
Salvatore Natoli, Developm’ t Dept 

Services: Developing and printing of 
35mm and l6mm black and white 
and color motion picture film, reduc 
tion printing, complete film editorial 
service, sound recording and cutting 
rooms. 

Facilities: Bell & Howell, Houston, 
De Pue, Herrnfeld, Maurer, Union, 
Debrie printing and developing ma 
chines; Moviolas; Bell & Howell 
splicers, cutting rooms. 

Special Services: One day service on 
any laboratory work. Film counseling 
given to Industrial Producers. 
References: Official Films, ABC Film 
Syndication, Information Produc 
tions, Wilding Picture Productions, 
Allied Artists, Douglas Fairbanks, 
Ltd., E. I. duPont de Nemours & Co. 
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George W. Colburn 
Laboratory, Inc. 

164 N. Wacker Drive, Chicago 6 
Phone: STate 2-7316 
Cable: COLAB 
Date of Organization: 1936 
George W. Colburn, President 

John E. Colburn, Executive Vice 
President and Treasurer 
Robert A. Colburn, Vice-President, 
Laboratory Operations 
Francis W. Colburn, V.-P. & Secy 
Henry Ushijima, Dir. of Prod. Serv. 
R. Robert Luce, Assoc. Director, 
Production Services 
Clyde Ruppert, Supervising Editor 
Rene G. Mathieu, Lab. Supt. 
Robert S. Throop, Jr., Mgr. Slide 
& Filmstrip 
Services: 16mm Production Services: 
Planning; script; photography; sound 
recording and rerecording, magnetic 
and optical; editing; music library; 
titles and animation. 
16mm Laboratory Services: Color 
and b/w work prints; color and b/w 
release prints; b/w processing; special 
optical prints; color masters; dupe 
negatives; enlargements from 8mm; 
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FILM LABORATORY SERVICES 


Colburn Laboratory: Continued 
Vacuumating; edge-numbering; mag- 
netic sound striping. 

35mm Slide & Filmstrip Services: 
Color and b/w duplicates; slidefilm 
animation and printing; contrast 
masking; copy work. (No motion pic- 
ture service in 35mm film.) 
Facilities: Sound stage and recording 
studios; Mitchell, Maurer, Arriflex 
and Cine Special cameras; Mole- 
Richardson lighting equipment; 
Maurer 16mm film recorders; Ranger 
tone 14” tape recording and _ play- 
back consoles; Maurer film phono- 
graphs; 16mm magnetic film record 
ers; Presto turntables; Colburn multi 
ple-head contact printers and optical 
printers; E.D.L. processing machines; 
Reeves Magna-stripe equipment; East 
man edge-numbering machine; Vacu 
umate machine. 
Special Services: Preparation of opti 
cal-soundtrack prints from original 
picture and magnetic recordings made 
on 16mm magnetic strip or 14” tape. 
\ print booking, shipping and in 
spection service is provided to clients. 
References: American Petroleum In 
stitute; Evinrude and Johnson Mo 
tors; Chrysler Corporation; Mervin 
W. LaRue, Inc.; Barber-Greene Co.; 
U. S. Corps of Engineers; Standard 
Oil Co. (Indiana); International Har 
vester Co.; Bell Aircraft Co.; Illinois 
Agricultural Assn.; Funk Bros. Seed 
Co.; Gulf Oil Corp.; Minneapolis 
Moline Co.; A. O. Smith Co. 
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Color Reproduction Company 


7936 Santa Monica Boulevard, 
Hollywood 46 
Phone: HOllywood 4-8225 
Cable: COLRE 
Date of Organization: 1939 
Larry E. Layos, President 
Forrest Jennings, Vice-President 
Don W. Weed, Sales Manager 
Max Worley, Laboratory Supt. 
Reginald Dunn, General Manager 
Services: 16mm color printing. 
Facilities: Color printing machines 
and Eastman Kodak color negative 
developing machine. 
Special Services: Dissolve mechanism 
for variable length dissolves and 
fades. Magnetic cueing systems. Yel 
low edge numbering machines. Color 
specialists. 
References: Jam Handy Organiza- 
tion, Inc., U.S. Government, North 
American Aviation, Inc., Douglas Air- 
craft Co., Lockheed Aircraft Corpor- 
ation 
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Color Service Co., Inc. 
115 West 45th St., New York 35 
Phone: JUdson 6-0853 
Date of Organization: 1948 
Robert Crane, President 
Nathan Sobel, Secretary-Treasurer 
Robert B. Pell, Sales Manager 


Jack Safran, Plant Mgr. 
Hal Burnett, Service Mgr. 





Color Service Company: Cont'd. 
Services: Process and print all types 
of 16mm and 35mm color, including 
Kodachrome, Ansco, Eastman Nega- 
tive-Positive, Ansco Negative-Positive. 
Scene to scene color correction and 
automatic printer effects. B&W re- 
versal printing, negative matching 
and edge numbering. 

Facilities: Complete laboratory facili- 
ties for the above services; scene to 
scene color correction printer; nega- 
tive-positive processing equipment. 
Special Services: One of a very few 
color labs handling 16mm Eastman 
negative positive color corrected re- 
lease printing. 

References: American Telephone & 
Telegraph; Jam Handy Organization; 
General Motors; United Artists; Gen- 
eral Electric; M.P.O. 


Colorfilm, Inc. 


520 North Barry Avenue, 
Mamaroneck, N.Y. 
New York Phone: WE 3-3322 
Date of Organization: 1950 
Richard N. Jayson, President 
Services: Color slidefilm specialists, 
printing and processing E.K. color 
negative-positive, slidefilm animation, 
duplicate negatives and E.K. prints 
from color masters, slidefilm canning, 
packaging and shipping services. 
Facilities: T'wo complete high speed 
processing machines for flexibility 
and peak load capacity; step and con 
tinuous printing equipment, sensito- 
metric and chemical control labora- 
tory, animation camera department. 
Special Services: Same day answer 
print service; pick-up and delivery in 
New York City. 
References: Available upon request. 


* 

Consolidated Film Industries 
959 Seward Street, Hollywood 38 
Phone: HOllywood 9-1441 
Complete Laboratory Facilities Also 
in New York City and Fort Lee, N.J. 

Sidney P. Solow, V.-P. & Gen. Mgr. 
Ted Hirsch, Supervisor—35mm 
Ted Fogelman, Supervisor—l16mm 
Richard Rodgers, Sales Manager 
Ira M. Johnson, Comptroller 
George Crane, Associate Supt. 
Edward H. Reichard, Chief Engr. 
Services: Film developing and print- 
ing (35mm and l6mm), color and 
b&w; titles; optical effects; slidefilms; 
registration printing; reduction print- 
ing; blow-ups from 16mm to 35mm; 
film storage. 
Facilities: Eastman Kodak & RCA 
Sound Reduction printers; Bell & 
Howell contact printers; DePue pic- 
ture reduction printers; ERPI Densi- 
tometers; CFI developing machines; 
Kodak l6mm_ projectors; Simplex 
35mm projectors; cutting rooms; stor- 
age vaults. 
Special Services: Can 
laboratory services. 
References: Desilu Productions; En- 
cyclopaedia Britannica Films; RKO 
Radio Pictures; Roland Reed Pro- 
ductions; Revue Productions (MCA). 
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Crescent Film Laboratories, Inc. 
7510 N. Ashland Ave., Chicago 26 
Phone: AMbassador 2-5000 


Date of Organization: 1948 
Ellis Smith, President 
Owen White, Treasurer 
Murray Chikofsky, Secretary 
Myron L. Freedman, Vice-Presi- 
dent, General Manager 
Services: Developing, printing, 16mm, 
35mm, b&w, color, filmstrips; optical 
effects. 
References: Available upon request. 
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Custom Film Laboratory 
1780 Broadway, New York 19 
Phone Circle 5-4830 


Date of Organization: Originally as 
Color Lab, Inc.: 1945; name changed 
in 1954 
Victor Kayfetz, General Manager 
Muriel Friedman, Cust. Relations 
Kenneth Moore, Lab. Supervisor 

James Lewis, Asst. Supervisor 

Bertil Carlson, Engr. & Maint. 
Services: Color slidefilm developing 
and processing. 35mm Eastman nega- 
tive-positive. Ansco 844 to Eastman 
positive. Shooting slidefilm “masters.” 
Duplicate color negatives. 2 x 2 slide 
duplication, slide mounting. Slide 
film canning, labelling, shipping. 
Facilities: Five copying and anima 
tion stands, B & H continuous and 
stepprinters, C.F.L. Processing Ma- 
chine, packing and shipping equip 
ment, slide mounting presses, ma 
chine maintenance shop. 
Special Services: Custom color serv 
ices specializing in slidefilms and 
slides. This is our only service — we 
do not accept motion picture work. 


De Luxe Laboratories, Inc. 
850 Tenth Avenue, New York 19 
Phone: Circle 7-3220 
Date of Incorporation: 1932 

Alan E. Freedman, President 

Owen White, Treasurer 

Ellis Smith, Secretary 

Edmund A. Bertram, Lab. Supt. 

Samuel R. Schlein, Prod. Mgr. 
Services: Film developing and print 
ing. Design and construction of mo- 
tion picture laboratory equipment. 
References: Available upon request. 


%* 
Du Art Film Laboratories, Inc. 


and 


Tri Art Color Corp. 
245 W. 55th Street, New York 19 
Phone: Plaza 7-4580 


Cable: DUAFILM - TRIARTCOLR 


Date of Organization: 1923 

Al Young, President 

Paul Kaufman, Vice-President 

Irwin Young, Secretary 

Jack Fellers, Treasurer 

Louis Feldman, Sales Manager 
Services: Processing and printing 
l6mm and 35mm black and white, 
contact or reduction; processing and 
printing 35mm _ Eastman _negative- 
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Peerless 
Services 
include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TY Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negatives, Masters, Originals, 
Filmstrips, Transparency Slides, 
Microfilm 


Film Reconditioning 


Shrinkage Reduction 
Scratch Removal 
Rehumidification 

Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 
to Stations, Booking Records, 
Follow-up, Inspection on Return, 
Cleaning, Repairs, Replacements, 
Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 


Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 


Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 
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A Message of interest to: 


Motion Picture Producers, 
Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 


V/ TV Film Producers and Distributors . . . 


protection, your film is much more 
susceptible to damage ... and damaged 
prints can distract audiences. “Peerless Treatment” 


is a good specification to include in all your purchase 
orders for new prints. 





And, if some of your prints have had hard use, call on 
PEERLESS RECONDITIONING to salvage them. Our 
skilled staff and special equipment can do wonders to 
restore them to good condition . .. not only your prints, 
but also your negatives and originals. 

Inspection « Cleaning « Scratches removed 


Perforations repaired eS plices remade ¢ Curl or Brittleness remedied 
Shrunken ori ginals restored to printing tolerance 


EERLESS 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


22 YEARS EXPERIENCE IN SAFEGUARDING AND RECONDITIONING FILM 





PEERLESS TREATMENT ovailable also through Official Licensees in 
CHICAGO e DALLAS e DAYTON e DETROIT ¢ HOLLYWOOD e KANSAS CITY 


NEW YORK e PORTLAND. e SAN FRANCISCO e ST. PAUL e WASHINGTON 
Berne @ Brussels @ London and Denham e Mexico City @ Sydney @ The Haque e Toronto 
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Du-Art and Tri-Art Labs: Cont'd. 


positive color; Kodachrome printing, 
contact or reduction; reduction print- 
ing from Eastman color negative to 
l6mm color positive. 

Facilities: Four b&w processing ma 
chines; multi-purpose color process 
ing machine; 35mm and 16mm con 
tact printers, bkw and color; 16mm 
reduction printers, b&w and color; 
cutting rooms. 

Special Services: Optical effects, bkw, 
Eastman Color or Kodachrome. Cut 
ting rooms. Complete titling service, 
b&w and color. 

References: Columbia Broadcasting 
Co.; Columbia Pictures Corp.; Jam 
Handy Organization; U.S. Army; 
Wilding Picture Productions, Inc. 


Eagle Film Laboratory 
6417 N. California, Chicago 45 
Phone: ROgers Park 4-0700 
Date of Organization: 1951 

Robert J. Yuskaitis, Owner 

Roy W. Eggert, Jr., Lab. Mar. 

John J. Kuehn, Sound Engineer 
Services: We specialize in 16mm Ko 
dachrome production printing, sound 
or silent, with automatic printer ef 
fects. Creative timing of the original 
film and personalized custom services. 
Optical and magnetic sound record 
ing from tape, sprocket or optical. 
Music library. 
Facilities: Bell & Howell printer with 
Peterson sound head and automatic 
fader. Variable area_ recorders, 
Rangertone, Magnacord, sprocket re 
corders. Optical printers, 8mm_ to 
lémm and l6mm to 8mm. 8mm con 
tact printer. 
Special Services: Our “XR” Koda 
chrome Print Process enables us to 
obtain release prints of a superior 
quality, not achieved by standard 
printing techniques. The “XR” Proc 
ess is exclusive with Eagle Film 
Laboratory. 
References: Gilbert Altschul Produc 
tions, Jack Lacy Sales Institute, Mer 
vin W. LaRue, Pilot Productions, 
Zenith Cinema Service. 


% 


Escar Motion Picture 
Service, Inc. 

7315 Carnegie Ave., Cleveland 3 
Phone: ENdicott 1-2707-08 
Date of Organization: 1912 

Ernest S. Carpenter, President 
Virginia Carpenter, Office Manage 
\. L. Cope, Editorial Director 
Lester Whitney, Laboratory Mer. 
H. B. Armstrong, Service Manage 

Services: 16mm and 35mm black and 
white processing; extended range 
color printing, printer fades; anima 
tion; complete sound recording facili 
ties, l6mm and 35mm. Pro tape re 
cording for playback. Re-recording 
from l6mm and 35mm film, tape or 
disc. Music library. 

Facilities: Air conditioned lab for 

l6mm and 35mm processing, Bell & 

Howell printers; optical printing 35 

to 16 & 16 to 16, picture and sound; 

color printing, 16 & 35mm _ lacquer 
coating, Sensitometrical quality con- 
trol, cinex machines for 16 & 35mm. 

Complete editing equipment, anima 

tion and slidefilm departments, air 
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FILM LABORATORY SERVICES 





conditioned screening room. 16mm 
and 35mm developing machines. 
Special Services: Lacquer coating. 
Commercial Kodachrome specialists. 
References: Oster Manufacturing Co., 
City of Euclid Board of Education, 
Ohio Department of Health, Radio 
Station WGAR, Cleveland Clinic 
Foundation, Republic Steel, Nelson 
Stud Welding. 


% 


Filmeffects of Hollywood 
1153 N. Highland Avenue 
Hollywood 38 
Phone: HO 9-5808-09, 5800 
Cable Code: FILMFEX 
Date of Organization: 1946 

Charles S. Leeds, General Manage) 
Services: Specialized laboratory serv 
ices: 35mm color theatre prints from 
16mm color originals via 3 methods; 
Ansco direct reversal, Eastman or 
Ansco color negatives, 3-separation 
negatives. 16mm Kodachrome optical 
printing masters with special effects. 
Special photographic effects for tele 
vision producers. Reduction optical 
dupe negatives. 

Facilities: Complete optical and print 
ing equipment. 

Special Services: Eastman and Ansco 
color dupe negatives. Top quality 
separation positives and color inter 
negatives with effects, made on new 
specially designed precision contact 
printer. World-wide service to pro 
ducers. 


Filmlab Incorporated 
130 West 46th St., New York 36 
Phone: JUdson 2-2863 

Organized: 1918; Incorporated: 1924 

Joseph H. Bursch, Pres. & Gen. Mgr. 

Grace C. Westberg, Secretary 

Edward C. Naylor, Lab. Supt. 
Services: Photographing filmstrip 
negatives, either “single” or “double” 
frame from client-prepared copy; de- 
veloping and printing filmstrips in 
small or large quantities. Limited 
quantity 16mm silent printing. 
Facilities: Complete equipment on 
premises to handle photography, de 
veloping, printing, Vacuumating, cut 
ting and canning of filmstrips. 
Special Services: Developing unusual 
types and widths of film such as 
l6mm, 35mm, 70mm, aerographic 
film, unperforated film, or any inter 
mediate sizes. 35mm contact pape 
prints for filmstrips or identification 
photos. Special handling procedures 
to produce thousands of prints from 
Original slidefilm negative without 
resorting to dupe negatives. 
References: Church - Craft Pictures, 
Inc., McGraw-Hill Text Films, Sarra, 





Inc., Life Filmstrips, United Nations 
Films and Visual Information Di- 
vision, Young America Films, Inc. 


. . 
Fischer Photographic 
Laboratory, Inc. 

1731 N. Mobile Ave., Chicago 39 
Phone: MErrimac 7-5316 
Date of Organization: 1948 

Eugene J. Fischer, President 
Donald F. Fischer, Secretary 
Joseph E. Fischer, Treasurer 
Benjamin W. Weisbach, Lab. Mgr. 
Services: Film processing: negative, 
positive, reversal and sound track. 
Printing: Color and black and white, 
16mm optical printing, 16mm contact 
printing. Enlargement, reduction, 
optical effects, matte rolls, reverse 
emulsion, etc. Editing, conforming, 
sound recording, music libraries, edge 
numbering, Vacuumating. 





Facilities: Continuous processing ma- 
chinery, Bell & Howell and DePue 
continuous printing machines, Peter 
son Optical 1:1 step printer. 

Special Services: Enlargement or re- 
duction of frame, horizontal and 
vertical displacement of frame, opti- 
cal effects, matte rolls, reverse emul- 
sion, etc. 

References: Bureau of Indian Affairs, 
U.S. Gov't; International Harvester, 
Armour & Company, Mall 
University of Illinois. 


Tools, 


Film Services, Inc. 


113-19 West Hubbard Street, 
Chicago 10 
Phone: SUperior 7-0735 
Date of Organization: 1953 

Lawrence S. P. Hanchek, President 
John W. Katz, Vice-President 
Kenneth V. Hanchek, Secy.-Treas. 
Services: Film processing and _ print- 
ing, b/w, l6mm. Color printing 
l6mm. Title service, hot press and 
artist. 35mm reduction to 16mm; 
l6mm to 35mm blow-up, b/w and 
color. Sound studio for “voice over” 
with interlocked control, etc. Re- 
recording from any type sound to 
16mm optical-area track. 
Facilities: EDL processing unit, cus 
tom unit, rack and tank units; Bell & 
Howell printers, 16mm; Peterson 
(Motion Picture Printing Equip. Co.) 
35-16, etc.; reduction printer; mag- 
netic film equipment for recording 
and Maurer for optical-area record- 
ing. 
Special Services: Special handling of 
news and special events films, process 
and print; camera rental service; 
sound equipment, tape or magnetic 
film rental. 
References: CBS-TV: news service 
and syndication; Telenews, Movie- 
tone, Kling Studios, Inc., Vogue- 
Wright Studios, Lewis & Martin 
Films, Inc. 


Guffanti Film Laboratories, Inc. 
630 Ninth Avenue, New York 36 
Phone: COlumbus 5-5530 
Date of Organization: 1929 


Paul Guffanti, President 


BUSINESS SCREEN MAGAZINE 
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General Film 
Laboratories Corporation 


1546 North Argyle Avenue, 
Hollywood 28 
Phone: HOllywood 2-6171 

Night Calls: HOllywood 2-6349 
Date of Organization: March 1953 

G. Carleton Hunt, President 

Hans de Schulthess, Vice-President 

Robert G. Goodwin, Vice-President 

Alton A. Brody, Sales Director 

Stacy O’Brien, Production Supt. 

W. E. Gephart, Plant Supt. 
Services: Complete 35mm and 16mm, 
b/w, developing and printing, plus 
16mm Kodachrome duplicating, mag- 
netic striping. 
Facilities: Complete developing and 
printing equipment with facilities for 
35mm release printing. 
References: American Broadcasting 
Co., National Broadcasting Co., Para- 
mount Pictures, Inc., Twentieth Cen- 
tury-Fox Film Corp., Walt Disney 
Productions, Warner Brothers Pic- 
tures, Inc., Metro-Goldwyn-Mayer. 
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Hollywood Film Enterprises, Inc. 
6060 Sunset Bivd., Hollywood 28 
Phone HOllywood 4-2181 
Cable: HOLLYFILM 
Date of Organization: 1907 

Mickey Kaplan, President 

Robert Warde, Vice-President 

r. H. Emmett, Secretary-Treasurer 
Services: Complete 35mm, 8mm and 
l6mm film developing and printing, 
color printing, dailies and release 
printing, and an extensive home 
movie library of diversified subjects 


for education, entertainment and 
sundry uses. 


Facilities: Complete laboratory facili 
ties, cutting rooms, and all equipment 
necessary for such operations, projec 
tion rooms. 

Special Services: Complete coordina 
ting facilities for producers; transfer 
ring tape or track to final sound 
track; editing and supervisory facili- 
ties for production, once film is com- 
pleted. 

References: Jerry Fairbanks Produc- 
tions, Various departments of U.S. 
Navy, Walt Disney Productions, Cate 
& McGlone, Boeing Aircraft Corp., 
Douglas Aircraft. 
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Frank Holmes Laboratories, Inc. 
7619 Sunset Bivd., Los Angeles 46 
Phone: HOllywood 4-0176 
Date of Organization: 1948 

Frank A. Holmes, President 
Harry H. Baskerville, Jr., Tech. Dir. 
Florence Katz, Production Manager 
John R. Wolber, Jr., Megr., Slide 
Film Department 
Services: Duplicate 35mm color slides, 
slidefilm masters and prints, dupli- 
cate stereo prs. 
References: Atkins Travel Slides, Inc.. 
Los Angeles City Schools, Rocket Pic- 
tures, Inc., Graphic Films, Minnea- 
polis-Moline Co. 


















So You Need a 
eoink Shot... 


Now, your most unusual, most difficult, most 
exacting film requirements — for establishing 
and native action scenes — can be photographed 
on assignment in any part of the free world. . . 
promptly, skillfully, economically. Photographics 
International has expert cameramen stationed 

in all of the areas shown below, ready to execute 
your orders with intelligence and dispatch . . . 
to deliver 16mm black and white or color footage 


of top professional quality. 


The next time your scripts call for shots in a foreign 


land or at an obscure location in this country . . . 


WRITE, WIRE, PHONE OR CABLE 


Photographics 
EBmtermational 


\ Division of Raphael G. Wolff Studios, Ince 


5631 HOLLYWOOD BOULEVARD, HOLLYWOOD 28, CALIFORNIA 
PHONE: HOLLYWOOD 7-6126 + CABLE, ADDRESS: INTERFOTO 





CAMERAMEN IN: ASIA CENTRAL AMERICA Guam NORTH AMERICA 
asmeea pow & WEST INDIES Hawaiian Islands Alaska 
Algeri Ceylon Bahamas Bermuda 
. geria Formosa Barbados EUROPE Canada 
gypt Hong Kong Canal Zone Austria Iceland 
Ethiopia - Costa Rica Cc Mexico 
French Somaliland India uba ml 
Libya Iran Dominican Republic altel SOUTH AMERICA 
Morocco — Israel Guatemala Finland Argentina 
South Africa Japan Haiti France Bolivia 
South Rhodesia Java Honduras German Brazil 
Tunisia ; Lebanon Jamaica Ital * Chil 
Union of South Africa Malaya Nicaragua irolend Colon bi 
Pakistan Panama Norway is 2 
AUSTRALIA Philippines Puerto Rico Portugal Venezuela 
Aetieaiin a Virgin Islands Spain 
New Zealand Tuckey CENTRAL PACIFIC Sweden AND ALL AREAS OF 
‘asmania Sean Fiji Islands Switzerland THE UNITED STATES 


COMPLETE LIBRARY OF FOREIGN AND DOMESTIC 


NUMBER 
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.. or a kitten on the Eiffel Tower 





FILMS ALSO AVAILABLE 








. of a small fry eating an ice cream 
cone by the Taj Mahal 


SKENE eo SB 





, 





\ = ~ 
: gRoe “. — 


...or a herd of long horns in Texas 
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Houston Color Film 
Laboratories, Inc. 
230 W. Olive Ave., Burbank, Calif. 


Phones: THornwall 2-8188 
Victoria 9-4627 


Martin Stone, President 

Robert F. Burns, Vice-President 
Services: Printing and processing of 
Eastman and Ansco Color Negative 
Positive. Printing and processing of 
Ansco 35mm reversal. 
References: MGM _ Studios, Loew’s, 
Inc., Reid H. Ray Film Industries, 
Inc., Society for Visual Education, 
Air Force. 


Lab-TV 
247 West 46th St., New York 36 
Phone: JUdson 6-2293 
Date of Organization: 1952 

Jack Asher, Partne? 

C. W. Gibbs, Partner 

Ken Williams, Laboratory Foreman 

Earl Jewell, Jr., Technician 
Services: |6mm black and white re 
versal developing only. 
Facilities: 3 Houston-Fearless 11B ma- 
chines. 
Special Services: Professional work 
only; fast delivery on hourly sched- 
ules; maintenance of tv quality to 
H& D specifications. 
References: CBS Television News, 
Chrysler Corp., Yale University, Du 
Mont, WROW, WKNY, WPIX, 
Movielab, DeLuxe, DuArt, Circle, 
U.S. Signal Corps, U.S. Coast Guard, 
lelescene, Bass Films, and numerous 
others. 


Lakeside Laboratory 
5929 E. Dunes Hwy., Gary 5, Ind. 
Phone: Gary, YEllowstone 8-1114; 
Chicago, SAginaw 1-4600 
Wm. H. Smith, Manage 


Manhattan Color Laboratory, Inc. 
254 West 54th St., New York 19 
Phone: Circle 6-4460 
Date of Organization: June 1952 

Diego Daniello, President 

Selwyn Robbins, Laboratory Mer. 
Services: 35mm Eastman negative 
positive color; filmstrip printing and 
processing; stereo and slide duplica 
tion. 
Facilities: Automatic processing ma 
chine; duplex and Bell & Howell 
printers; automatic optical printer 
lor stereo and slide duplication. 
Special Services: Filmstrip printing 
and processing. 


References: Transfilm, Inc., Caravel 
Films, Inc., Depicto Films, Inc., 
Fletcher Smith Studios, Inc., United 


Artists Gorp., McGraw-Hill Book 
Publishing Co., National Film Board 
of Canada. 


Mecca Film Laboratories, Inc. 
630 Ninth Avenue, New York 36 
Phone: Circle 6-5289 
Date of Organization: 1936 

Harry Glickman, President 
John N. Weber, Secy.-Treas. 
Ida Vomero, Assistant Treasurer 
Sam Breitenstein, Plant Supt. 
Jack Haber, Asst. Plant Supt 


Services: Developing and printing of 
motion picture film in standard and 
sub-standard sizes, also Kodachrome. 
Facilities: Latest type developing and 
printing equipment. Plant is entirely 
air conditioned. 

References: American Telephone & 
lelegraph Co., Columbia Broadcast 
ing System, American Broadcasting 
Company, Western Electric Com 
pany, The Jam Handy Organization, 
Inc., Audio Productions. 


Motion Picture Laboratories, Inc. 
1672 Union Ave., Memphis, Tenn. 
Phone: BRoadway 6-8775 
Date of Organization: 1953 

Burt Kauffman, President 


J. W. Cobb, Jr., Vice-President 
Ralph Schuller, Vice-President 
Services: Film developing and print 

ing; music library. 
Facilities: Complete laboratory. 


References: Fotovox, Videtone, 


KTVS-TV, KNOE-TV. 
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Movielab Film Laboratories, Inc. 
619 West 54th St., New York 19 
Phone: JUdson 6-0360 
Date of Organization: 1930 

Saul Jeffee, President 

Frank Berman, Production Mer. 

Ben Bloom, Asst. Production Meg) 
Services: Negative picture and sound 
track developing; dailies and _ first 
print department; 16mm and 35mm 
printing; Kodachrome and 
Ansco Color printing; title depart 
ment; ultra violet and flash patch 
track printing. 


release 


Facilities: Modern and complete film 
laboratory; 65 cutting and editing 
Preview theatre featuring 
CinemaScope, tv aperture, 3 channel 
interlock, 16mm, 1714mm and 35mm 
tape interlock and 16mm 
interlock projection. 


rooms. 


optical 


Special Services: Personalized service 
for television producers on a round 
the-clock basis. 


References: Available on request. 


Multichrome Laboratories 
760 Gough Street, San Francisco 2 
Phone: HEmlock 1-6567 
Date of Organization: 1938 

Herbert B. McKenney, Owner and 

Manager 

Services: 35mm and l6mm negative 
positive printing and developing; 
16mm reversal processing; 35mm re 
duction to 16mm b&w; |l6mm blow 
up to 35mm b&w: 16mm and 8mm 
Kodachrome duplicating; 16mm and 
8mm reversal duplicating; 35mm 
Kodachrome transparencies duph 
cating; titles, color or b&w: sound re 
cording; Vacuumating; l6mm and 
35mm _ perforated or unperforated; 
microfilm developed and printed. 
Facilities: Automatic developing ma 
chines and automatic printers. 
References: Cutter Laboratories, Den 
ver & Rio Grande Western R.R.., 
Douglas Fir Plywood Assoc., Mather 
\ir Force Base, Southern Pacific Co. 


FILM LABORATORY SERVICES: 


% 
Pathe Laboratories, Incorporated 
105 East 106th St., New York 29 
Phone: TR 6-1120 


6823 Santa Monica Boulevard, 
Los Angeles 38 


Phone: HOllywood 9-3961 
Date of Organization: 1946 


Kenneth M. Young, President and 
Chairman, Hollywood 
W. C. McMillen, Jr., Vice-Chair- 
man, New York 
J. L. Wolcott, Executive Vice-Presi- 
dent, New York 
D. J. Melamed, Treas., New York 
O. W. Murray, V.-P., Hollywood 
Martin Horner, Secy., New York 
A. Johnson, Asst. Treas. & Secy., 
Hollywood 
Sales Managers: 
Kurt E. Kanis, New York 
James S. Burkett, Hollywood 
Services: Processing of motion picture 
and slidefilm; 35mm and l6mm, b&w 
and color. 
Facilities: Complete lab facilities, 
complete optical division and edi- 
torial rooms, editorial equipment; re- 
cording studios and sound stage on 
premises. Also complete equipment 
for color processing. 
Special Services: Special high-speed 
service for TV and newsreel accounts. 
References: American Broadcasting 
Company, National Broadcasting 
Company, Columbia Broadcasting 
Company, Universal Pictures, Inc., 
United Artists, RKO-Pathe, Warner 
Brothers News. 
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Precision Film Laboratories, Inc. 
21 West 46th St., New York 36 
Phone: JUdson 2-3970 
Cable Cede: PRECISFILM 
Date of Organization: 1937 

John A. Maurer, President 

Russell C. Holslag, V.-P. & Mer. 

Frank V. Papalia, Prod. Supervisor 
Services: Processing, printing and 
duplicating 16mm and 35mm. Dupli- 
cating 16mm sound and color. Sound 


transfer from magnetic materials to 
optical track. Electronic Printing. 


Facilities: Unique laboratory ma 
chinery, operated by personnel of 
long experience in this field. 
Special Services: TV film and kine- 
scope processing. 

References: Available upon request. 
Southeastern Film Processing 
Company 
1305 Geiger Avenue, 
Columbia 2, S.C. 

Phone: 4-3574 
Date of Organization: 1953 
S. Bernard Lever, Owner & Mer. 

Florence M. Lever, Asst. Manager 

John B. Mercer, Laboratory Mgr. 
Services: Film 
printing. 


developing — 16mm; 


Facilities: Processing machine, auto- 
matic, temperature control; Bell & 
Howell Printer JA. 


References: 


Walter J. Klein Co., 





BUSINESS SCREEN MAGAZINE 





WFBC-TV, WJBF-TV, WIS- TV, 
WBTYV, Leslie Productions, Inc. 


Southwest Film Laboratory, Inc. 
2015 Young St., Dallas 1, Texas 
Phone: Riverside 6782 
Date of Organization: May 1950 
Irvin Gans, President, Sales Mer. 
Jack A. Hopper, V.-P., Lab. Mgr. 
Robert E. Rogers, Editorial Sprvr. 

Hal DeSylva, Lab. Supervisor 

Curt Poe, Production Manager 

Lloyd B. Abernathy, Director of 

Photography 

Oliver H. Oliver, Sound Recording 

Hope Peters, Printing, Kodachrome 

George Peters, Printing, B/ VW 

Jim Dungan, Processing Foreman 

Bob Duncan, Script Department 
Services: 16mm b&w negative and re- 
versal picture processing; 16mm sound 
recording and processing; re-record- 
ing from 14” magnetic tape and 16mm 
magnetic film; Music Library (scoring 
to picture) B&W and Kodachrome 
printing, 16 to 16 optical printing; 
editing, conforming, key numbered 
workprints. Complete film produc 
tion department. 
Facilities: Reversal and negative proc 
essing machines; positive and sound 


track processing machine, Maure1 
Multiple track sound recorders; 
Rangertone Synchronous Playback 


for 14” tape; DePue Custom-built 
16mm to lomm optical step printer; 
Bell & Howell Continuous printers; 
Scene-to-scene additive color printing 
process. 

Special Services: T'V program release 
printing; special handling for TV 
work; installation of Synchronous 60 
cycle pulse “head” on mag. tape re 
corders; 16mm optical printing (ef 
fects, reversal of emulsion positions, 
etc.) and motion picture equipment 
sales. 

References: Southwestern Bell Tele 
phone Company, Bud Wilkinson Pro- 
ductions, Gardner Advertising Com 
pany, Magnolia Petroleum Company, 
Facts Forum, Inc., “Texas Rasslin’”; 
others on request. 


. . 
Superior Bulk Film Co. 
442 North Wells St., Chicago 10 
Phone: SUperior 7-4448 
Date of Organization: 1939 

\. S. Flank, President 

R. S. Flank, Vice-President 

S. Kale, Laboratory Manager 
Services: 16mm _ reversal processing, 
negative processing, black and white 
and color printing. 
Facilities: Air-conditioned labor: ‘ory, 
three automatic processing machines 
for reversal, negative and_ positive, 
Bell & Howell printers, Peterson elec- 
tronic cueing, fader and sound head. 
References: Illinois Bell Telephone 
Company, The Visking Corporation, 
\rmour & Company, Sonic Film Re- 
cording, Inc., Bry Kinescope Labora- 
tory. 


Swift Motion Picture 
Laboratories, Inc. 
161 Union Place, New York 52 
Phone: CYpress 3-2400 
Date of Organization: 1951 
Walter G. Snowden, President 


G. Peter Forenza, Laboratory Supt. 
(LISTING CONTINUED ON PAGE 72) 









WE'VE COME A LONG WAY! 


The charging boar of this astonishingly precise and beautiful painting is man’s first 
effort to depict motion. Today the marvel of motion, captured on film, reaches heights 
of realism that excites the imagination of peoples the world over. 

We at GENERAL FILM LABORATORIES are proud to have contributed new precision 


techniques, bold and far reaching advances, worthy of your effort. 


GENERAL FILM casBoratories corp. 


1546 NO. ARGYLE - LOS ANGELES 28, CALIF. - HO 2-6171 


COMPLETE 16MM AND 35MM SERVICES INCLUDING 16MM COLOR 
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grit ner eran: Com FTE LABORATORY SERVICES 


color printing: 35mm, 16mm, reduc 





tion and blowup; scene-to-scene color Facilities: Camera department and Video Film Laboratories 
ction: . inting, etc. Prints film laboratory with capacity in ex- 

correction; step printing, etc. Prints ' map ed Boing Po I Fes ' 350 West 50th St., New York 19 

projector-inspected at standard speed; cess of 200,000, eet of color re 

“Peerless” treatment available; repair lease prints per year, located in Phone: JUdson 6-7196 

and shipping service; special atten England. Date of Organization: 1949 

tion to rush orders. References: Available upon request. Hugh H. Gwynne, Owner 

Facilities: Arri and Bell & Howell =a . Services: Complete 16mm reversal de 

printers with control-strip equipment; Société Technicolor 


oe veloping and reversal prints, also 
animation stand; editing and inter- 


lock screening facilities 49 Avenue Montaigne, Paris 8, _— 16mm negative and positive 
~ + ed » France developing. 

Special Services: Animation; editing; eo, nn ee 

ioe narration recording, etc. Phone: ELYsées 55-26 Facilities: Complete developing and 


printing equipment for 16mm. Three 





References: E. R. Squibb & Sons, En- . Cable: developing machines. Three printers. 
cyclopaedia Britannica gr Ameri- Technicolor Joinville-le-Pont Special Services: Special development 
can Cyanamid Company, Conserva- Date of Organization: 1954 facilities to increase EK Tri-X to 
tion Foundation. rs Gerard Monod, President ASA 1,000 (special charge). Special 
Vechaioeter Miatten Pltere Serpent of the Ba of Decors ae) 
reside tf 4 ° , « . 
6311 Romaine St., Hollywood 38 Kay Harrison, Director References: Precision Film Labora- 
Phone: HOllywood 7-1101 Andre P. G. Colling, Gen. Mer. tories, DuMont TV-Network, CBS 
Bernard de Lavalette, Plant Mgr. Newsfilm, Dynamic Films, Inc., Barry 
Pierre Diard, Chief Accountant Enright and Friendly. 
. , N.Y. : Pala : . 
Services: Similar to above. os 
Phone: Cl 7-7934 Facilities: Film laboratory with capa Western Cine Service, Inc. 
Cable: Hollywood: TECHNICOLOR city in excess of 70,000,000 feet of 114 E 8th ie Dien D Colo 
New York: TECNICOLOR color release prints per year, located 5 =~ x 
Date of Incorporation: 1915 in Joinville (near Paris), France. Phone: TAbor 5-2812 
Dr. Herbert T. Kalmus, President References: Available on request. Date of Organization: 1952 


and General Manager ars 
John R. Clark, Jr., Executive V.-P 


David S. Shattuck, Treasurer 


Robert Riley, V.-P., Charge Holly- 
wood Sales & Studio Operations Cu/— sy L 
Kay Harrison, Director of Foreign 
Relations & Sales 


Leland B. Prentice, Plant Manager 
Donald G. Smith, Assistant Sales 
Manager, Hollywood 


Charles W. Carpenter, Manager, 
New York Office 
Services: Color motion pictures—live 
action or animation—Entertainment 
and Industrial films. Slidefilms. Studio 
Services: Cameras, film, cameramen, 
color consultants, camera technicians 
and camera crews. Laboratory Serv 
ices: Film developing, processing and 
printing for color and sound. 35mm 
color release prints manufactured 
from 35mm _ three-strip negative, 
35mm successive exposure negative, 
$5mm color negative, or 16mm color 
positive. 16mm color release prints 
manufactured from 35mm three-strip 
negative, 35mm _ successive exposure 
negative, 35mm color negative or 
$5mm color positive. 























—pne ofthe g test prajection 
lamp developm in 
the last decade 














Facilities: Camera department and 

film laboratory with capacity in ex 

cess of 600,000,000 feet of color re 

lease prints per year, located in Holly 

wood, California. Brighter—Ceramic Blue Top won’t scratch, chip or peel like 

References: Available upon request. ordinary painted tops . . . filaments are machine made 
x — for brighter pictures. 


Cooler—Ceramic Blue Top is bonded to the glass . . . improves 
heat dissipation. 


Technicolor, Limited 
Bath Road — Harmondsworth 
West Drayton — Middlesex 







England Longer Lasting—Cooler operation of Ceramic Blue Tops as- 
Phone: West Drayton 2211 sures longer lamp life. Another plus: exclusive Sylvania 
Cable Codes: TECNICOLOR, West shock absorbers protect filaments in larger lamps from 
Drayton; Telegraph Code: vibration. 
TELEX 2404 LA 
Date of Organization: 1935 ay Ask tor a Sylvania’ Blue Top tor your projector today 





Dr. Herbert T. Kalmus, Chairman 


—— lk menage anaving Director | Sylvania Electric goes Inc., 1740 ee New one TS , 5 
wa! - ) ee ws Lighting + Radio « lectronics «+ vision « mic Energy 
Leslie W. Oliver, Plant Manager 


Albert Allan, Secretary 


» 
F. George Gunn, Director of Studio \ j VANIA t 
Operations v S ... fastest growing name in sight! 


Services: Similar to above. 







... your slides and movies deserve the best! 










Western Cine Service: Continued 


Noel L. Jordan, President 

John I. Newell, Vice-President 

Herman Urschel, Secy.-Treas. 
Services: Complete 16mm laboratory 
facilities; process all types of black 
and white films, print b/w and color. 
Sound studio and recording equip 
ment for l6mm magnetic, Maurer 
optical, Y4-inch tape, disc. Original 
photography—color and b/w, titling, 
editing, scoring, stop-motion. Immedi- 
ate service on sports film, 3-hour serv- 
ice processing reversal, 12-hour nega 
tive, 48-hour service on prints. 
Facilities: Three Houston 16mm proc 
essing machines, Bell & Howell 
printer; complete sound studio with 
Maurer optical, Magnasync magnetic, 
tape, disc, etc. Editing room. 
References: University of Colorado, 
National Broadcasting Company, Co- 
lumbia Broadcasting System, United 
Airlines, Colorado State Racing Com- 
mission, Air Force Academy. 


CANADIAN LABORATORIES 
Crawley Films Ltd. 


19 Fairmont Ave., Ottawa, Can. 
Phone: 8-8144 
Cable: CRAWFILMS, Ottawa 
F. R. Crawley, President 
Graeme Fraser, Vice-President 
Donald Carter, Director of Prod. 
Arthur Hindrichs, Producers’ Ser 
ice Division Manage 
Jack Walsh, C.A., Comptroller 
Services: 16mm lab—color printing, 
b/w printing and processing, reversal 
processing, 35mm b/w _ processing, 
edge - numbering. Sound recording 
and re-recording from optical and 
magnetic film, disc or any form of 
sync tape. Animation. 








Facilities: Sound stage with mixing 
booth and sound suite consisting of 
re-recording theatre with 8-channel 
console, voice studio with 4-channel 
console, transfer room with Maurer 
16mm recorder, disc recording room, 
dubber and recorder room. 

Special Services: Titling service, Vacu 
umate process. 

References: United States Air Force, 
Canadian Navy, National Film Board, 
Imperial Oil Limited, Canadian Na- 
tional Railways. 


Northern Motion Picture 
Laboratories Ltd. 


10 Dell Park Avenue, 
Toronto 10, Ontario 
Phone: RE 5218, RE 6540 
Date of Organization: 1949 
Stanley L. Clemson, President and 
Technical Supervisor 
David J. Wansbrough, Vice-Presi- 
dent and General Manager 
Norman A. Gunn, Lab. Supt. 
Robert W. C. Winter, Production, 
Editorial Supervisor 





Services: 16/35mm developing; 16mm 
black/white and color printing; sound 
transfer and recording and editing. 
Facilities: All equipment necessary to 
perform the above mentioned serv 
ices. 

References: Imperial Oil Ltd., Avro 
Aircraft Ltd., Robert Lawrence Pro 
ductions, Ontario Hydro Commission, 
T. Eaton Co. Ltd. 
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with 


soundproof 
blimp and 


synchronous 
motor... 


For little more than the usual rental charges 
for equipment, you can own a complete Arri- 
flex 35 Model IIA sound outfit, including the 
variable speed motor, Synchronous Motor and 
Soundproof Blimp. As a result, more and more 
studios and cameramen are recognizing this 
fact and are buying Arriflex. 


The Arriflex 35 Model IIA offers many 
advantages over other 35mm cine cameras. For 
example, without the Blimp and with battery- 
operated variable-speed motor, the Arriflex is 
an unusually light and easy camera to handle 
— ideal for location shots under the most diffi- 
cult conditions — even for handheld filming. 
With the Soundproof Blimp and Synchronous 
Motor, it becomes the perfect camera for lip- 
synched sound — both in the studio and out. 


The Arriflex 35 IIA features a 180° Mirror 
Reflex Shutter for through-the-lens viewing and 
follow focus. A new type of intermittent mech- 
anism with registration pin action assure abso- 
lutely rock-steady pictures in perfect register. 


Many other improvements have made the 
Model IIA the most desirable camera in the 
field. In fact, every important feature you 
would expect in a camera designed for first 
rate filming has been incorporated in the Arri- 
flex 35 Model IIA. 


Write for complete information to: 


EZ E.ENG photo corporation 
235 FOURTH AVE., NEW YORK 3, N.Y 
7303 MELROSE AVE., HOLLYWOOD 46, CAL 
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May cost you less to own 


MODEL 


ARRIFLEX 35 Model llA 
in SOUND-PROOF BLIMP 


Blimp housing is cast 9 
sium alloy, finished crackle 
. Accom amera, 
Synchronous Motor Unit and 
400-foot Magazine. Internal 
walls are lined with corduroy 
velvet over six alternate layers 
of foam piastic and lead. Doors 
are sealed with foam-rubber 
ets, and close by means of 
eavy, ‘knee-action’ clamp 
locks. Camera is cushion- 
mounted. 








than it costs to rent other equipment 


MARELEN 39 


ILA 
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ARRIFLEX 35 Model liA with 
SYNCHRONOUS MOTOR UNIT 


Provides absolutely uniform and con- 
stant speed. Motor is mounted on 
base-plate ing taining gear 
chani which cts directly to 
remy Bowes + seed of camera. Motor unit 
ilt-in footage counter and tripod 
socket. Safety clutch automatically dis- 
engages motor should film ‘jam’. 
Designed for 115-volt, 60-cycle AC 
operation. 
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CANADIAN LABORATORIES 
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Rapid, Grip & Batten, Ltd. 
1640 The Queensway 
Toronto 14, Ontario 

Phone: CL 1-5291 
Hdq. Office: 300 Bay St. 
R. A. Batten, President 
J]. H. Batten, V. P., Man. Director 
Gerald J]. Keeley, General Manage? 
Frank E. O'Byrne, Sales Manager 
Facilities: 16mm laboratory, Oxberry 


ianimation stand, 16 and 35mm. 16 


and 35mm sound equipment for re 
cording. 


(see listing in Annual Prod. Review) 


Are 


cay 


Trans-Canada Films Ltd. 


Burrard at Davie St., Vancouver, 
B.C., Canada 


Phone: PA 1458 
Date of Organization: 1946 


E. W. Hamilton, President 
Orville Burrell, Production Mer 
Catherine M. Burdick, Office Mgr 
Charles Bray, Laboratory Supt 
Beatrice Bray, Editing 

L. Ornik, Quality Control 
George Allen, Accounting 


Services: Producers of motion pic 
tures for Canadian business, educa 
tion and training films, television pro 
ductions, theatre trailers, slidefilms, 
sound recording, complete laboratory 
service (l6mm and 35mm). 


Facilities: Complete and up-to-date 
equipment for laboratory service: 
generator and lights for 16mm and 
$5mm productions; 35mm screening 
room and facilities for screening any 
i6mm films; chemical laboratory tor 
analysis, etc.; music library. 


Special Services: Services and rental 
ot generator and lights for 16mm & 
ssmm productions; screening of 
45mm and |l6mm films; music library 
service 


References: British Columbia Gov 
ernment, CBC Television (CBUT 
Channel 2—Vancouver), Lew Parry 
Film Productions, Famous Players & 
Odeon Theatre Chains, Macmillan & 


Bloedel Ltd. 





ADDITIONAL LISTING 
Add: U.S. Laboratory Sources 


Pacific Title 


and Art Studio . 
6350 Santa Monica Bivd. 
Hollywood 38 
Phone: HO 3-5611 
Date of Organization: 1925 


Larry Glickman, Executive Manager 
Services: Laboratory service for 35mm 
and |l6mm, as well as wide screen 
processes; designing, lettering, illus 
trating and typography services. 

Facilities: Camera; projection room 
with arc and 16mm projection; sound 
stage for production of inserts; print 
ing room; optical department; hot 
press title equipment; staff of 70. 


References: Available upon request. 
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UPTICAL EFFECTS 


Cineffects, Inc. 
115 West 45th St., New York 36 
Phone: Circle 6-0951 


Date of Organization: 1939 

Nathan Sobel, President 

Isaac Hecht, Secretary-Treasure? 
Services: Producer's aids — special ef 
fects, art, animation, lettering, in 
serts, table top photography, 3-D or 
flat, l6mm-35mm, b&w or color. 
Facilities: Complete machine shop; 
four self-contained optical benches, 
copying cameras; enlargers, etc., for 
inserts; 14 B&H motion picture cam 
eras; turn table and other mechanical 
set-ups; three completely equipped 
animation stands; rotoscope anima 
tion equipment. Permanent staff of 
51 employees, including 20 in the 
animation department, and six in the 
machine shop. Also a separately ope! 
ated color laboratory with personnel 
ot 40 
References: Pathescope Productions, 
RKO-Pathe Warner-Pathe, U.S. 
Navy, U.S. Air Force. 








% 


. . 
Cinema Research Corporation 
7000 Romaine St., Hollywood 38 
Phone: Oldfield 4-4117 
Date of Organization: 1947 

Harold A. Scheib, President 

Ernest W. Arcella, Vice-President 

George B. Ross, Jr., Secretary 
Services: Optical printing; 16mm to 
l6mm, l6mm to 35mm, 35mm to 
l6mm, 35mm to 35mm; registration 
contact printing; animation camera 
photography, 35mm and l6mm; title 
photography, 35mm and 16mm. 
Facilities: 4 .Acme optical printers, 
\cme Matte printer, Acme registra 
tion printer, tithe camera. 
Special Services: Specializing in opti 
cal printing, related to color work; 
complete duplicating service on East 
man and Ansco color negatives; East 
man and Ansco color separations and 
internegatives; also specializing in 
16mm blow-ups to 35mm color. 
References: Consolidated Film In 
dustries, Wilding Picture Productions, 
Reid H. Ray, Frank Capra Produc 


tions, Color Service Corp. 


wey If you're in the 
MOVIE business 


... and want 
EVERYTHING 


in 16mm. sound 


oe 


he 


Calvin Pe 


\s 


= Q-=— 


Complete Services . 


. . Color Processing & Printing, 


B/W Processing & Printing, Recording, Editing, 
Optical Effects, Animation, Titles and Magnetic 


Sound Striping 


THE CALVIN CO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 
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Eastern Effects, Inc. 
333 West 52nd St., New York 19 
Phone: Circle 5-5280 
Maurice Levy, President 
Samuel Levy, Vice-President 
Services: Producer’s aids — optical ef- 
fects, special effects, art and anima- 


tion. Complete service from art to 
film — consultant service. 

Facilities: Complete staff in all de- 
partments. Most modern equipment 
custom built especially for Eastman 
Effects for fast quality service. 


Consoiidated Film Industries 
959 Seward Street, Hollywood 38 


See complete listing under 
“Laboratories” 


Du Art Film Laboratories, Inc. 
and 
Tri Art Color Corporation 
245 West 55th Street, New York 19 


See complete listing under 
“Laboratories” 


Francis Lee Studios 
479 Sixth Avenue, New York 11 


See complete listing under 
“Animation” 


% 


Ray Mercer & Company 
4241 Normal Ave., Hollywood 29 
Phone: NOrmandy 3-9331 


Date of Organization: 1928 
Ray Mercer, Dir. of Photography 
James Handschiegl, Asst. Dir. of 
Photography 
Paul D. Korb, Sales Manage 
George Rohan, Optical Dept. 
Ernest Klein, Art Department 
Services: Optical effects; titles; anima- 
tion and art work. 
Facilities: Full staff of 
optical engineers. 


artists and 


Special Services: Special effects chart 
with 92 effects free of charge. 
References: Allied Artists Studio: 
Columbia Pictures; National Pictures; 
Kling Studios, Wild Bill Hickok 
Show: TV Spots Studio. 


Screen Opticals, Inc. 
333 West 52nd St., New York 19 
Phone: Plaza 7-7994 
Date of Organization: 1950 

Morris Rosensweig, President 

Morris H. Jacks, Vice-President 

Arthur J. Jacks, Secy.-Treas., Gen. 

Manager 

Services: Optical effects, 35mm _ black 
and white and Eastman Color 16:35 
blowups, bkw and Eastman Color 
title photography. 
Facilities: 35mm optical effects printer; 
16:35 blowup printer; 35mm anima- 
tion stand. 
References: Tri-Art Color Corp., Mel 
Gold Productions, Inc., Knicker- 
bocker Productions, Inc., Columbia 
Pictures Corporation, Sound Masters, 
Inc. 








SOUND RECORDING 


(MOTION PICTURES & SLIDEFILMS) . t th 
Acme Film Laboratories, Inc. | In 16mm color prin S c 


COLOR QUALITY § 


1161 N. Highland Ave., Hollywood 38 | 


See complete listing under 
“Laboratories” 


Byron, Inc. 
1226 Wisconsin Avenue, 
Washington 7, D.C. 
See complete listing under 


paca can’t be imagined...it 


<= fy MUST BE SEEN! | 


1105 Truman Road, Kansas City, Mo.° | 
(see listing under “Laboratories”) 


Cinesound Company 
1037 North La Brea Ave., 
Hollywood 38 
Phone: Oldfield 4-3004 
Date of Organization: 1944 
Rose Layos, Owner-Operaton 
Ken Miura, Dubbing-Mixer 
Irwin Nafshun, Music Scoring 
Services: Recording and dubbing fa 
cilities, transfers, electro - printing, 
music library for dubbing, titles. 
Facilities: 16mm and 1714mm mag 
netic recorders and playback units, 
l6mm Western Electric optical re- 
corder, S5uam optical playbacks. The production cost of your 16mm color motion 
Special Services: We specialize indub- | 


bing with an excellent variety of | YOUR ASSURANCE OF picture, alone, warrants the extra quality guar- 


music libraries from which to score. anteed by Color Reproduction’s 17-years of 





References: White Sands Proving | ; z zy lig aioe 
Contain. Richie Ainteai Caspar: BETTER 16mm PRINTS experience and “know how” in specializing 
ation, Northrop Aircraft, Inc., Los | exclusively in color film printing. Color Repro- 
Angeles Fire Department. 


duction Company has earned a reputation for 
guaranteed film quality which is the standard 
of the 16mm Motion Picture Industry. Nexi 
time you order release prints be sure Color 
Reproduction Company makes them for you! 


Circle Film Laboratories, Inc. | 
33 West 60th Street, New York 23 | 
(see listing under “Laboratories”) 


(SOUND SERVICES CONTINUE ON P. 76) 
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motion picture production 


HLM ASSOCTATES 
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610 NORTH WOODWARD AVENUE 


BIRMINGHAM, MICHIGAN 


TELEPHONE MIDWEST 44-3619 


ASSOCIATED STUDIOS 
DETROIT — 


IN 
CHICAGO 
BALTIMORE 
WASHINGTON — ST. LOUIS 
NEW ORLEANS — HOUSTON 
SAN FRANCISCO — LOS ANGELES 


NEW YORK — 


JAMES E. 


EXECUTIVE 
21 


experience in 
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PRODUCER 


years professional 


film production 


Eastern... Finest and 
The Fastest in the East! 
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ART TO FILM 
FINEST—FASTEST 











Sastern Lf fects, INC. 


333 WEST 52ND STREET 
NEW YORK 19, N.Y. 
Circle 5-5280 
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SOUND RECORDING 


(CONTINUED FROM PAGE 75) 


Columbia Transcriptions 
A Service of 
Columbia Records, Inc. 
799 Seventh Ave., New York 19 
Phone: Circle 5-7300 


Albert E. Shulman, 
Transcriptions 
Girard D. Ellis, Mgr., Chicago Ofe. 
Andrew J. Schrade, Mgr., Holly- 
wood Office 
Calvin Roberts, Account Executive, 
New York Office 
Floyd S. Glinert, Account Execu 
tive, New York Office 
Services: Sound recording studios, 
matrix processing, manufacturing and 
shipping facilities for all type record- 
ings located in New York, Chicago, 
and Hollywood. Transcription serv- 
ice; custom records. 





Director of 


Facilities: Sound effects, music li- 
braries and special equipment for 
automatic projection available. 
Special Services: Professional, confi 
dential consultation on all produc- 
tion matters. Full selection of record 
ing studios in New York, Chicago and 
Hollywood. (N.Y.) Ampex Tape Ma 
chines; eight disc-mastering channels; 
Scully Disc Recorders and Columbia 
Custom-type Recorders. 

References: Available upon request. 





George W. Colburn 
Laboratory, Inc. 
164 N. Wacker Drive, Chicago 6 


See complete listing under 
“Laboratories” 


Don Dunn’s El Rancho Audio 
26246 Fairview Ave., 
Lomita, Calif. 

Phone: DAvenport 6-4925 
Date of Organization: 1954 


Donald E. Dunn, Owner and Audio 
Engineer 
June L. Dunn, Secretary 





Services: Narration recording, setting 
up music and effects dubbing tracks. 
Editing work print, original and 
16mm magnetic center position sound 
tracks. Music available that can be 
cleared for television. 

Facilities: Mixer, 16mm and 1714mm 
magnetic film recorders, tape record 
ers, 78 rpm disc recorder and syn 
chronous drive projec tor. 

Special Services: Jet Aircraft sound 
effects. 

References: Globe Photos, Inc., Don 
MacNamara, V.-P., Carl Dudley 
Prods., Ed-Venture Films, Jyn 
Webster Productions and Tahoe 
Films, Janda Productions, Pastushin 
(Aviation, Compass Films. 


Escar Motion Picture Service, Inc. 
7315 Carnegie Avenue, Cleveland 3 


See complete listing under 
“Laboratories” 


Pathe Laboratories, Inc. 
105 E. 106th Street, New York 29 
6823 Santa Monica Blvd., Hollywood 


See complete listing under 
“Laboratories” 


Radio Corporation of America 
Engineering Products Division 
1016 North Sycamore Ave., 
Hollywood 
Phone: OL 4-1660 


J. Watson Jones, Manager, Film 
Recording Sales 

Earl Spicer, Producers Rep. 
Services: Sound recording and re- 
recording music scoring. 
Facilities: 35mm and 16mm _ photo 
graphic recording and _ re-recording 
equipment. 35, 1714 and 16mm single 
track, magnetic and 35mm _ triple 
track recording and re-recording 
equipment. Transfer equipment, mu- 
sic scoring stage. 
Special Services: Engineering con- 
sultant services available for all phases 
of recording operations. 
References: Available upon request. 


RCA Film Recording Studios 
411 Fifth Avenue, New York 16 


Phone: MUrray Hill 3-7611 


Everett Miller, Manager, Film Re 
cording Sales, New York 





Services: Sound recording and re 
recording music scoring. 

Facilities: 35mm and l6mm_ photo 
graphic recording and re-recording 
equipment; 35mm and 16mm single 
track, magnetic recording and re 
recording equipment; transfer equip 
ment; music scoring stage. 

Special Services: Engineering con 
sultant services available for all phases 
of recording operations. 

References: Available upon request 


RCA Victor 
Custom Record Division 
155 East 24th St., New York 20 
Phone: MUrray Hill 9-7200 
Date of Organization: 1929 


Branches: Recording studios also lo- 
cated in Chicago, Hollywood. 
James P. Davis, Manage) 
David J. Finn, Sales Manager 
Ben Selvin, Artist, Repetoire Mgr 
Frank O'Donnell, Advertising, Pro 
motion Manager 
A. E. Hindle, Chicago Manager 
Richard Bucholz, Hollywood Mer. 
Geoffrey C. Bennet, Nashville Mgr. 
William C. Leonard, Chicago Sales 
Representative 
New York Sales Representatives: 


Ralph C. Williams, Phonograph 


Records 

Marjorie B. Tahaney, Slidefilm 
Recordings 

James R. Cunnison, Phonograph 
Records 


Peter M. Rogers, Transcription 
Carl Reinschild, Phonograph 
Records 

Services: Recording and pressing for 
slidefilm recordings, premium and 
promotion records and transcriptions. 
Facilities: Completely equipped re- 
cording studios and most modern 
processing and pressing operation. 
Special Services: Extensive slidefilm 
music library. 
References: Depicto Films, Inc., The 
Jam Handy Organization, Ross Roy, 
Inc., Transfilm, Inc., Wilding Pic 
ture Productions, Inc. 
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Reeves Sound Studios, Inc. 
304 East 44th St., New York 17 
Phone: ORegon 9-3550 
Date of Organization: 1933 

Hazard E. Reeves, President 
Chester L. Stewart, V.-P., Gen. Mgr. 
Richard J. Vorisek, Mgr., Film De pt. 
John F. Vorisek, Mgr., Disc Dept. 
Lyman J. Wiggin, Chief Engineer 
Services: Complete services in sound 
for motion picture, television, radio 
and phonograph records. 
Facilities: Largest independent sound 
service studio in the world. Entire 
five story building devoted to the re- 
cording of sound on optical and mag- 
netic film, magnetic tape and disc. 
Fairchild Pic-sync tape recorders and 
the latest RCA and Western Electric 
film equipment including 16 and 
35mm negative-positive recorders. 
Negative development laboratory. 
Special Services: One-stop sound serv- 
ice, from mike to finished negative. 
References: J. Walter Thompson, Co- 
lumbia Broadcasting System, United 
States Information Service, General 
Motors, National Broadcasting Com- 
pany, Jackie Gleason Enterprises. 





Sonic Film Recording, Inc. 
548 Lake Shore Dr., Chicago 11 
Phone: WHitehall 3-1440 
Date of Organization: 1946 

Jack H. Lieb, President 

Walter A. Hotz, Chief Sound Engr. 

Larry Johnson, Musical Director 

Warren H. Lieb, Prod. Sprvr. 
Services: 35mm and 16mm magnetic 
and optical recording. Transfer to 
optical from all magnetic tapes in- 
cluding sound striping. 
Facilities: Editing facilities for 35mm 
and 16mm; sound Moviolas; Bell & 
Howell peddle splicer; two sound 
stages; 16mm and 35mm Mitchell 
sound equipment for synchronous 
sound work; station wagon for loca- 
tion work. 
Special Services: Complete music li 
brary and sound effects. 
References: State of Illinois, U. S. 
State Department, Gene K. Walker 
Productions, Sarra, Inc., Vogue- 
Wright Studios. 

Sound Masters, Inc. 
165 W. 46th St., New York 36 
Phone: Plaza 7-6600 
Date of Organization: 1937 
Robert Rosien, Recording Engr. 
Paul Field, Director of Television 
Production 

Services: All sound services. 
Facilities: Sound stage, fully equipped 
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with 35mm and 16mm cameras, com- 
plete lighting equipment, sound re- 
cording facilities and dolly, mobile 
cameras and sound equipment for 
location use. Two recording studios 
fully equipped for 35mm and 16mm 
optical tracks, 16mm and 14-inch tape 
recording. Projection facilities for 
35mm and l6mm interlock. Cutting 
room service: Moviolas; sound read- 
ers—film, tape. 

Special Services: Complete sound serv- 

ice. 

References: American Telephone & 

lelegraph, General Motor Corpor- 

ation, Pan American World Airways, 

United States Rubber Company, U.S. 

Government. 

. 
Sound Services, Inc. 

1021 Seward St., Hollywood 38 
Phone: HOllywood 3-1136 
Date of Organization: 1933 

G. R. Glennan, President 
R. W. Wight, Vice-President 
H. J. Herles, Secretary-Treasurer 

Services: Sound recording, re-record- 

ing and scoring facilities for 35mm, 

174mm and Il6mm, both photo- 
graphic and magnetic film. 

Facilities: Western Electric and West- 

rex sound recording and re-recording 

equipment for portable, mobile or 
fixed set usage. 

Special Services: Magnetic and photo- 

graphic sound release prints, both 

35mm and 16mm. 





Titra Sound Corporation 
1501 Broadway, New York 36 
Phone: PE 6-4535 


Abraham Rozenfeld, Owner 

David Opochinsky, Owner 
Services: Sound recording, editing, 
cutting, spotting, synchronization, 
dubbing. 
Facilities: Complete 14-inch, 16mm 
1714mm tape sound recording equip- 
ment; 35mm-l6mm film and tape 
moviolas and editing equipment. 
References: Loews International, 
Warner Brothers. 


%*% 
Universal Recorders, Inc. 


6757 Hollywood Boulevard, 
Hollywood 28 
Phone: HOllywood 9-8282 

Date of Organization: Aug. 1946 

Arthur B. Hogan, President 

Roger LeFont, General Manager 

Virginia Cotterell, Traffic Manager 

DeWitt Morris, Chief Engineer 
Services: Complete sound service for 
16mm motion pictures, special slide- 
film equipment, radio transcription, 
phonograph records, television, rec 
ord processing and pressing, music 
library and scoring. 
Facilities: Four studios; 8 channels — 
magnetic reversible interlock system; 
projected footage counter; electronic 
signal inserter, for slidefilm; Scully 
lathes, all speeds and cuts; packing 
and shipping service. 
Special Services: Complete 16mm 
service from original recordings to re- 
lease prints, slidefilm production 
from script, vinylite pressings. 
References: Ford Motor Co., Gen- 
eral Motors Corp., U.S. Navy, Cate & 


McGlone, United Productions of 
America. 
362° 19355 






























RAPID treatment saved 
thousands of water-soaked 
films in recent floods! 


After the recent floods in the Northeast we 
were deluged -with thousands of water-soaked, 
hopeless looking, expensive films from that 
area. Fortunately, our RAPIDWELD process 
was able to restore almost all to original con- 
dition. The really hopeless cases had been 
badly handled with the best intentions. In 
case of water damage remember: (1) DON’T 
re-wind wet film on reel; (2) carefully re-wind 
film that is thoroughly dried out. 








But why take chances? Call us immediately 
when you need ““THE FILM DOCTORS.” 
Our RAPIDWELD process is practically fool 
proof for any film emergency. 

The low cost of keeping films new will 
surprise you. 

16 and 35mm 


ORIGINALS e NEGATIVES e KODACHROMES e PRINTS 


For details write Dept. B 





























For the finest quality in 


16MM COLOR PRINTS 


Come to Hollywood Film... 
The Leading Film Lab since 1907! 


The OLDEST 16mm Film Laboratory COMPLETE 16mm 


is now first with the NEWEST! Laboratory Service... 
Hollywood Film offers the newest facilities @ Reduction and Contact Printing 


Negative Developing and 
Reversal Processing 


@ Release Prints in Color or 
Black-and-White 


Kodachrome Duplicating 
Shipping & Receiving Service 
Free Projection Service 


Free Editing Rooms and 
Storage Vaults 


in the 16mm field, with advanced methods and 
special equipment thot enable us to offer 
quality and service unequalled anywhere. 
Included among our new editing services are 
zero cuts and variable length dissolves from 
12 to 96 frames to provide perfect fades and 
dissolves, without cutting the original scene. 





The Oldest 
and Most 


HOLLYWOOD FILM 


Experienced ENTERPRISES, INC. 
16mm Film 6060 SUNSET BOULEVARD 
Laboratory HOLLYWOOD 28, CALIFORNIA 
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ART & ANIMATION 


Animation, Inc. 

8564 Melrose Ave., Hollywood 46 
Phone: CRestview 4-5821 
Date of Organization: 1955 

Earl Klein, Produce? 

Rod Scribner, Director 

\l Shean, Story Department 
Don Ruch, Production Mer. 

Services; Animated television film 

commercials, complete production 

and release print service, animated 
industrial films. 

Special Services: Original storyboards, 

lyrics and musical sound tracks. 

References: Warwick & Legler, Inc., 

Campbell-Ewald Company, Grant 

Advertising, Inc.. W. B. Doner & 

Company, MacManus, John & Adams, 

Inc. 


% 
Animation Service 


(A service facility of 
Mervin W. La Rue, Inc.) 
159 E. Chicago Ave., Chicago 11 
Phone: SU 7-8985 
Date of Organization: 1955 

Mervin W. La Rue, Sr., President 

Charles H. Hard, Secy.-Treas. 
Services: Medical art and animation 
facilities and services available to 
other film producers exclusively; com- 
mercial and non-medical work for 
producers only. 
Facilities: Modern and up-to-the-min- 
ute animation stands and facilities; 
supplementary facilities of Mervin 
W. La Rue, Inc., available; complete 
production facilities macro and 
MUCTOSCOp IC 
Special Services: Scientific animation 

a service to other producers in addi 


tion to animation department ol 
Mervin W. La Rue, Inc. 


Cartoonists, Inc. 
100 East Ohio Street, Chicago 11 
Phone: SU 7-2755 
Date of Organization: 1948 
Ross Wetzel, President 
William Langdon, Vice-President, 
Charge of Production 
Roger Sloan, Vice-President, 
Charge of Sales 
Services: Handle complete produc 
tions, specializing in animation. 
Facilities: Two animation stands, 
Westrex Editor, Moviola, optical 
printer; all lights; cameras, dolly. 
Special Services: Do live action and 
animation combination effects. 
References: Young & Rubicam, Inc., 
Needham, Louis & Brorby, Inc., 
Weiss & Geller, Inc., Batten, Barton, 
Durstine & Osborn, Knox Reeves, 
Inc. 


Cineffects, Inc. 
115 West 45th St., New York 36 
See complete listing under 
“Optical Effects” 


Film-Art Service 
41 West 47th St., New York 36 
Phone: Circle 6-2426 

Date of Organization: Dec. 1951 

Neil Sessa, President 

Margaret Sessa, Art Director 
Services: Animation Services—Inbet 
weening inking, painting, photostat 
mounting, air brushing, dry mount- 
ing. 
References: John Sutherland Produc- 
tions, Partens Corp.; Pelican Films, 
Technical Films, Lars Colonius 
Productions, Chad, Inc., Transfilm, 
Screen Gems, Wilbur Streech Produc 
tions, Inc., Fletcher Smith, Sturgis 
Grant. 


Graphic Films Corporation 


1618 North Las Palmas, 
Hollywood 28 
Phone: HO 7-2191 
Date of Organization: 1941 
Lester Novros, President 
William B. Hale, Vice-President 
Julius Berlfein, Secretary-Treasurer 
Services: Complete live action and 
animation production services. 
Facilities: 35mm and l6mm Arriflex 
cameras; electrical equipment; re- 
cording equipment; complete editing 
facilities — cutting rooms, Moviolas, 
etc.; complete animation equipment. 
References: U.S. Air Force, Rand 
Corp., Union Oil Company of Cali 
fornia, Stanford Research Institute, 
Lockheed Aircraft Corp. 


Kleidon Animation Studios 
159 East Chicago Ave., Chicago 
Phone: SUperior 7-8886 

Richard W. Kleidon 


Francis Lee Studios 
479 Sixth Avenue, New York 11 
Phone: CHelsea 3-8914 
Date of Organization: 1948 
Francis Lee, President 
Thomas M. Cestone, Bus. Mer. 
Emmett L. Edwards, |r., Produc 
tion Manager 
William Turner, Art Department 
William Heins, Camera Dept. 
Services: Motion picture producers’ 
service specializing in: Animation 
(technical animation and _ photogra- 
phy), optical printing, special effects, 
experimental film work. 
Facilities: One 16mm and one 35mm 
complete animation stand; still cam 
eras and dark room; cutting and edit 
ing room; art department. 
Special Services: Animation produc 
tion and experimental animation. 
Have evolved new techniques in ani 
mated films. 
References: Columbia University, Sci 
ence Pictures, International Film 
Foundation, Sound Masters, Inc., 
Herbert Kerkow, Inc., Affiliated Film 
Producers, Inc., United Productions 
of America, Robert Yarnall Richie 
Productions, Museum of Modern Art, 
MPO Productions, Con Edison. 


Note: for additional data on anima- 
tion studios offering complete film 
service consult the 5th Annual Pro- 
duction Review Issue of Business 
Screen, published February, 1955. 









K & W Film Service Corp. 
1657 Broadway, New York 19 
Phone: Cl 5-8081 
Date of Organization: 1954 

Norman Witlen, President 

Ralph Koch, Vice-President 

Jack Granato, Camera Dept. Head 

Manny Casiano, Head, Optical 

Layout, Film Editing 

Services: Motion picture animation 
photography, special effects, optical 
and slidefilm photography; table top 
and inserts for motion pictures. 
Facilities: 2 Caesar-Saltzman Special 
Effects Camera Stands for 16mm and 
35mm photography (color and black 
white), optical effects printer, editing 
and layout facilities and art facilities. 
References: ATV, NBC, MPO Pro- 
ductions, Inc., Sam Orleans, Inc., 
Pelican Films, Inc. 


Ray Mercer & Company 
4241 Normal Avenue, Hollywood 29 
See complete listing under 
“Optical Effects” 
Spinn & Associates, Inc. 
623 So. Wabash Ave., Chicago 6 
Phone: WE 9-7334 
Date of Organization: 1940 
L. M. Spinn, President, Art Dir. 
William McHugh, Production 


Paul Kellogg, .:rt Department 
Richard Grant, Art Department 
Services: Building special projection 
equipment, camera equipment; ani 
mating slidefilms; slidefilm produc 

tion. 


References: Standard Oil Co. of In 
diana, Super Market Institute, U.S. 
Gypsum Co., Zenith Radio Corp., 
Illinois Central Railroad, National 
Film Board of Canada. 


% 
Videart, Inc. 
343 Lexington Ave., New York 16 
Phone: LE 2-7378-9 
Date of Organization: Jan. 1951 


Joe Zuckerman, President 

Florence Hartman, Secretary 
Services: Art work, animation, titles, 
slidefilms, optical effects, 35mm and 
16mm; black and white and color. 
Facilities: Three Bell & Howell stand- 
ard cameras, two 35mm animation 
stands, one 16mm animation stand, 
35mm optical bench. Fully staffed art 
and animation department. 


References: Customers number more 
than 35 motion picture producers in 
the New York area. 


TITLE SERVICES 


Cineffects, Inc. 
115 West 45th St., New York 36 
See complete listing under 
“Optical Effects” 


Graphic Arts Workshop, Inc. 
12 East Grand Ave., Chicago 11 
Phone: DElaware 7-7471 
Date of Organization: 1952 


BUSINESS SCREEN MAGAZINE 





Joseph Eto, President 
Services: Photographic title overlays. 
Line drawings and composition 
placed photographically on clear 
acetate in opaque, b&w and color. 
Facilities: Complete facilities for pro- 
duction of acetate overlays. 
Special Services: 12-minute color mo- 
tion picture, designed to aid in pro- 
duction of motion picture and slide- 
film title overlays. 
References: |. Walter Thompson, 
Kling Film Enterprises, Sarra, Inc., 
Needham, Louis & Brorby, Coronet 
Instructional Films. 


F. Hillsberg, Inc. 
421 West 54th St., New York 19 
Phone: Plaza 7-1525 
Date of Organization: Jan. 1951 
Frank Hillsberg, President 
Services: Hand lettered titles; printed 
titles; backgrounds; air brush; re- 
touching; slidefilms; technical anima- 
tion; charts; presentations. 
Facilities: Art dept. and Hotpress 
printing dept. 
References: Film Opticals, R. Law- 
rence, Kenco Films, Film Graphics, 
Willard Pictures. 


% 
Knight Studio 
159 E. Chicago Ave., Chicago 11 
Phone: SUperior 7-5069 
Date of Organization: 1942 
Ivend H. Krohn, Owner and Mgr. 
Arthur F. Krohn, Sales Director 
Services: Hot stamping of motion pic- 
ture, slidefilm and tv titles in b&w 
and color. 
Facilities: Ludlow and Linotype cast- 
ing equipment; Foundry type; Van- 
dercook Precision Proof Press for 
black on white proofs; hot stamping 
equipment. 
References: Atlas Film Corporation, 
Cinecraft Productions, Department 
of Interior, Bureau of Indian Affairs, 
Sarra, Inc., Vogue-Wright Studios. 


Knight Title Service 
524 West 25th St., New York 1 
Phone: WAtkins 4-6688 

Date of Organization: 1938 

Robert B. Knight, Sole Owner 
Services: Printing of hot press type 
titles for motion pictures, slidefilms, 
television and filmstrips. 
Facilities: Complete assortment of 
type styles and special hot press print- 
ing presses for long TV “crawlers” 
and rolling titles for motion pictures. 
Special Services: Specialists in foreign 
languages and hot press color work. 
References: C & G Filmeffects, Cine- 
effects, Inc., Fordel Lab., DeLuxe 
Lab., State Dept. 


Ray Mercer & Company 
4241 Normal Avenue, Hoilywood 29 


See complete listing under 
“Optical Effects” 


QQ Motion Picture Titles 
1243 Sixth Ave., New York 19 
Phone: Circle 7-2126-7 
Date of Organization: 1915 














QQ Motion Picture Titles: Cont'd. 
Irving Sheib, President & General 
Manager 
Services: Titling for motion pictures, 
television, slidefilms. 
Facilities: 2,000 styles of type in cabi 
nets; 5 hot and cold presses; art equip 
ment; photography units. 
Special Services: Complete art service 
and titling service for the screen in 
any form and photography of same. 
References: 20th Century Fox Film 
Corporation, News of the Day News 
reel, Columbia Pictures, U.S. State 
Dept., United Nations, Creative Arts. 


Titra Film Laboratories 
1501 Broadway, New York 36 
Phone: PE 6-4535 
Date of Organization: 1943 


Videart, Incorporated 
343 Lexington Avenue, New York 16 
See listing under “Animation” 


MUSIC for FILMS 
% 


. . 
Audio-Master Corporation 
17 East 45th St., New York 17 
Phone: OXford 7-0725 
Cable: AUDMASTER 
Herbert Rosen, President 

Services: Servicing commercial film 
and tv producers with a mood and 
bridge library. The BG-Library was 
specifically created for professional 
use and offers background music 
varied in scope and selection. 
Facilities: All records pressed of pure 
red vinylite, RCA pressings, 10” discs, 
lateral cut 78 rpm; no background 
noise at 12,000 cycles. Library is also 
available on tape. 
Special Services: All music is avail 
able on a per use basis music clear 
ance fee. Special unlimited use plan 
offers library in its entirety for all 
production needs against set fees, de- 
pending upon scope and type of 
production. Recording requests for 
specialized recordings, as well as 
scoring service available. 
References: Don Brice Productions, 
Hughes Sound Films, Dallas Jones 
Productions, Inc., Photo-Arts, Jamie 
son Film Co. 


Columbia Transcriptions 
A Service of Columbia Records, Inc. 
799 Seventh Avenue, New York 19 
See complete listing under 
“Sound Recording” 
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Corelli-Jacobs Film Music, Inc. 
1600 Broadway, New York 19 

Phone: JUdson 6-6673 

Date of Organization: 1951 
Fred M. Jacobs, President 
Alfonso Corelli, Secy. & Treas. 
Services: Film Music Library — com 
posers of original film music; supply 
and edit sound effects. All tracks are 
35mm, cleared for theatrical and tele 
vision usage. 
Services: Music background for mo 
tion pictures, scored accurately to ac 
tion, comparable to an original score. 
References: Henry Strauss Produc- 
tions, Information Productions, Mara- 
thon TV-News Reel, Thomas Craven 
Films, Owen Murphy Productions. 


% 


Langlois Filmusic, Inc. 
619 West 54th St., New York 19 
Phone: JUdson 6-4155 


Branch Offices: West Coast — c/o 
Capitol Records Distributing Corp., 
5515 Melrose Ave., Hollywood; HO 
3-7114. Canada — c/o S. W. Cald- 
well Ltd., 447 Jarvis Street, Toronto, 
Ontario; WA 2-2103. Associates in: 
London, Paris, Brussels. 

cj. ©. Langlois, Jr., President 

A. A. Roseen, Sales Manager 

F. Lewin, Chief Editor 

John Seely, Hollywood Manage 

Gordon Keeble, Toronto Manager 

Gerry Wilmot, London Manager 
Services: Music Library on tape, film 
and disc for television, industrial and 
theatrical films. Live and pre-recorded 
music scoring. Picture editing, narra 
tion, and music recording, mixing 
and sound effects library. 
Facilities: 35mm Westrex, 14” mag 
netic tape, 714”, 15 and 30 ips. Movio 
las, cutting rooms, etc. 
Special Services: Represent Harmonic, 
E.M.1., Capitol “Q” and Mutel Li 
braries. 
References: Available on request. 


RCA Victor 
Custom Record Division 
155 East 24th st., New York 20 


See complete listing under 
“Sound Recording” 


Thomas J. Valentino, Inc. 
150 W. 46th St., New York 36 
Phone: Circle 6-4675 
Cable: VALENTINO 


Date of Organization: 1932 

Date of Incorporation: 1940 
Thomas J. Valentino, President 
M. T. Valentino, Vice-President 


Services: Background music for tele 
vision, commercial films, documen 
tary films and the largest sound ef- 
fect library —all on records. Clear- 
ances for dubbing and copyright 
clearances also given. 

References: RCA Victor, 
craft, Metropolitan Life 
Company, Allstate Insurance 
pany, and many others. 
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FILM TREATMENT 
AND RECONDITIONING 


Comprehensive Service 
Corporation 


245 West 55th St., New York 19 
Phone: CO 5-6767 
Date of Organization: 1929 

Michael Freedman, President 

Jane Leni, Treasurer 

Sylvia Jarvis, Sales Manager 

Hubert Bordfeld, Purchasing Agt. 

Stanley Gitner, Mgr., Rejuvenation 
Services: (a) Rejuvenation of motion 
picture film, 16mm and 35mm, nega 
tive and positive, color and bkw. 
Only scratch removal process for both 
celluloid and emulsion which does 
not use coatings. 





(b) Supplying the professional uset 
of motion pictures with all equip- 
ment and accessories suth as reels, 
cans and shipping cases, rewinds, 
tables, cabinets, etc. 

Facilities: Film rejuvenation depart 
ment equipped with especially 
designed processing and laboratory 
equipment occupies 5000 sq. ft. area. 
15,000 sq. ft. warehouse area devoted 
to carrying inventory to provide im 
mediate services for equipment de 
partment. 

References: DeLuxe Laboratories: 
Walt Disney Productions; Eastman 
Kodak Company; General Electric 
Co.; General Motors Corporation. 


R. D. Hanish Company 
93 East Longview Avenue, 
Columbus 2, Ohio 
Phone: AMherst 3-2334 


Mildred Hanish, Manager 


Services: Manufacturers of Vitafilm 
Processing Fluid, a film cleaner and 
preservative. 

References: Modern Talking Picture 
Service., I'wyman Films, Inc., Bap 
tist Sunday School Board, Depart 
ment of State and Military Services, 
Monogram Southern Exchanges. 








* 
Peerless Film Processing 
Corporation 
165 West 46th St., New York 36 
Phone: Plaza 7-3630 
Cable: PEERFILPRO 


Date of Organization: 1934 
West Coast Branch: 959 Seward 
St., Hollywood 38; Phone: HOlly- 
wood 7-9223; Victor C. Krupa, Vice- 
President. 


New York Plant: 130 West 46th 
St.; Phone: JUdson 2-0052; Visvaldis 
Gedulis, Manager. 


Kern Moyse, President 
Victor C. Krupa, V.-P., Tech. Dir. 
R. S. Moyse, Vice-President 
Suzon Steinle Krupa, Secretary 
Barbara Holz, Treasurer 
Raoul J. Menendez, Sales Manager 
Annabel Compton, Eastern Oper- 
ations Manager 
Paul V. Krupa, Western Operations 
Manager 
Visvaldis Gedulis, Manager, New 
York Plant 
Robert Dawson, Manager, Holly 
wood Plant 
Jens Steemann, Manager, Colum 
bia Installation 
Miller Wilson, Manager, Fort Lee 
Installation 
Allan De Forest, Special Services, 
New York 
Services: Peerless Treatment, to pro 
tect and preserve theatrical and non 
theatrical release prints, television 
shows on film, commercials and 
theatre screen advertising. Peerless 
“FCP” treatment, for continuous 
or repeater projection. Preservative 
treatments for kinescopes, motion pic 
ture negatives, color originals and 
other pre-print material, filmstrips, 
transparencies, microfilm. Film Re 
conditioning: scratch removal, re 
humidification of curled or brittle 
film, repairs, cleaning, etc. Peer-Renu, 
to restore shrunken originals and 
other shrunken pre-print material. 
Facilities: Peerless equipment for pro 
tective, preservative and recondition 
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ing treatments; Peerless Neumade 
cleaning equipment, Bell & Howell 
hot splicers; Maurer shrinkage gauges; 
Bell & Howell and DeVry projectors; 
film vault. 

Special Services: Distribution serv- 
icing for film libraries and television 
shows on film, including insertion of 
commercials, shipments, inspection 
on return, repairs, cleaning and stor- 
age. Breakdown and packaging of 
filmstrips and commercials. Placement 
of print orders and laboratory liaison. 
References: Advertisers Television 
Program Service, American Cancer 
Society, American Medical Assn., 
British Overseas Airways Corp., Co- 
lumbia Pictures Corp., Guild Films 
Co., MCA Television Ltd., McCann- 
Erickson, Inc., National Broadcasting 
Co., National Film Board of Canada, 
Shell Oil Co., Sullivan Stauffer Col- 
well & Bayles, Stanley Warner Cine- 
rama Corp., United Artists Corp., 
United Nations, U.S. Gypsum Co., 
J. Walter Thompson Ltd. 


DOMESTIC LICENSEES 
Chicago: Atlas Film Corporation; 
Chicago Film Laboratory; Crescent 
Film Laboratories; Ideal Pictures, 
Inc.; Wilding Picture Productions, 
Inc. Dallas: Southwest Film Labora- 
tory. Dayton: Film Associates, Inc.; 
Wright-Patterson Air Force Base. 
Detroit: The Jam Handy Organiza- 
tion. Hollywood: Acme Film Labora 
tories; Columbia Pictures Corpora 
tion; Consolidated Film Industries; 
Hollywood Film Enterprises; Pathe 
Laboratories; Telefilm, Inc. Kansas 
City: The Calvin Company. New 
York: Cineque Colorfilm  Labora- 
tories; Consolidated Film Industries; 
DeLuxe Laboratories; Fordel Film 
Laboratories; Pathe Laboratories. 
Portland: Sawyer’s, Inc. St. Paul: 
Reid H. Ray Film Industries. San 
Francisco: W. A. Palmer Films, Inc. 
Washington, D.C.: Byron, Inc. Athens, 
Ga.: Film Service Laboratories. 

FOREIGN LICENSEES 
Australia: Cinecraft Pty. Ltd., Syd- 
ney. Belgium: Laboratoires Cinemato- 
graphiques, Brussels. Canada: Peerless 
Laboratories, Toronto. England: Den- 
ham Laboratories Ltd., Uxbridge; 
Peerless Film Processing Ltd., Lon- 
don. Holland: Profilti Filmfabriek, 
The Hague. Mexico: Cinematografica 
Vaporate Process S.A., Mexico City. 
Switzerland: Schwarz - Filmtechnik, 
Berne. 


% 


Rapid Film Technique, Inc. 
21 West 46th St., New York 36 
Phone: JUdson 2-2446 


Laboratory: 37-02 27th Street, 
Long Island City, N.Y. 


Phone: STillwell 6-0421-22 
Date of Organization: 1940 
Jack Bernard, President 
Henry Lloyd, Secretary-Treasurer 
Lawrence Bernard, Dir., Advertis- 
ing, Public Relations 
Perry Gober, Laboratory Sprvr. 
Marvin Goldman, Adv. Sprvr. 
Services: Rapidweld. Special process 
for removal of scratches, oil, dirt, 
dust, abrasions, cinch marks and all 
other physical damages and imper- 
tections from both base and emulsion 
sides. Film rejuvenated and restored 
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to original screening qualities at 
small fraction of replacement cost. 
Rapidweld process also protects 
against future scratches and damages. 
Available for 16mm and 35mm black 
and white and color, originals, mas- 
ters, prints, negatives, “dupes”, tele- 
vision films, kinescopes, continuous 
projection prints, filmstrips and 
microfilm. Rapidtreat. Special proc- 
cess to protect all brand new 16mm 
and 35mm film against future 
scratches and other types of film dam 
age. 

Facilities: Specially designed machin- 
ery, equipment and facilities engi- 
neered exclusively for the preserva- 
tion, repair, scratch-removal and re- 
juvenation of all 16mm and 35mm 
film. Electronic and mechanical safety 
checks to constantly assure acuracy 
and top quality work. Newly en- 
larged laboratory facilities have in- 
creased physical capacity more than 
five times. All Rapidweld and Rapid 
treat work done entirely in our 
laboratories. 


Special Services: Annual film restor- 
ation and rejuvenation programs 
specially arranged for colleges, uni 
versities, film libraries and othe 
high-volume users of film. Special 
cases supplied for large volume dis- 
tance shipments. Special processing 
for “dupe” users and users of con- 
tinuous projection prints. Complete 
servicing, cleaning, repairs, etc., for 
all other amateur and _ professional 
film users. 

References: Modern Talking Picture 
Service, RCA-TV, CBS-TV, General 
Tele-Radio, ZIV-TV, U.S. Army Sig 
nal Corps, U.S. Navy, The Jam 
Handy Organization, duPont, East 
man Kodak, Pan American Airways, 
Consolidated Film Industries, Mecca 
Film Lab, Precision Film Labora- 
tories, Transfilm, Inc., Sarra, Inc., 
Teaching Film Custodians, General 
Electric, Bell Telephone and many 
others. 





Standard Film Processing 
Company 
723 Seventh Ave., New York 19 
Phone: Circle 5-4997 
Date of Organization: 1932 

Albert Beck, Proprietor 

Morris Vogel, Supervisor 

Ben Rosen, Supervisor 
Services: Protective film treatment 
and cleaning, revitalizing, salvaging, 
inspection, repairing, shipping of 
motion picture films; 16mm _ and 
35mm color and b&w. 
Facilities: All necessary equipment 
for our services. 
Special Services: Protecto Film —a 
film preserver. 
References: Allied Artist Pictures 
Corp., Interstate Television Corp., 
Mercury Film Lab., Inc., Associated 
Artist Productions, Inc., Lippert Pic- 
tures Corp., Unity Television Corp. 





Vacuumate Corporation 
446 West 43rd St., New York 36 
Phone: LOngacre 4-1886 
Date of Organization: 1947 
Lucile H. Fleck, President 
Samuel H. Bunchez, Treasurer 
Services: Vacuumate: A film treat 
ment for the preservation of film to 
prolong its life and give better pro- 






























































jection. Film cleaning, repairs, etc., 
film cutting, canning, shipping, etc. 
“No-En” treatment for film used in 
repeater projection mechanisms. 
Facilities: All equipment to handle 
the storing, shipping, and _ physical 
distribution of film. 

Special Services: Complete physical 
handling of motion pictures and film- 
strips, both outgoing and incoming, 
bookings handled, complete inven- 
tory controls, inspection, etc. TV 
commercials spooled, packed and 
shipped. 

References: Vacuumate Users: George 
W. Colburn Laboratory, Coronet In- 
structional Films, National Film 
Board of Canada, Young America 
Films, Inc., Society for Visual Educa- 
tion. Film Handling Service: Young 
\merica Films, American Manage- 
ment Association, Inc., Eastern Air 
lines, American Cyanamid Co., Wom 
en’s Christian Temperance Union, 
Life Filmstrips, Inc. 

VACUUMATE LICENSEES 
Chicago: George W. Colburn Labs., 
Inc.; Coronet Instructional Films, 
Inc.; Fischer Photographic Labs.; So 
ciety for Visual Education, Inc: 
Sarra, Inc. Detroit: General Film 
Lab., Inc. New York: Filmlab, Inc.: 
Manhattan Color Lab. San Francisco: 
Multichrome Labs. Washington, D.C.: 
Capital Film Laboratories; National 
Cine Lab. Ottawa: Crawley Films, 
Inc.; National Film Board. Toronto: 
Motion Picture Center. 


STOCK LIBRARIES 


“Film Classic Exchange 


1611 North LaBrea Avenue, 
Hollywood 28 
Phone: HOllywood 7-4255 
Date of Organization: 1919 
Charles H. Tarbox, Owner 

Services: Very large library of early 
movie material from first films made 
by Thomas A. Edison in 1895 down 
to the last pictures made in 1929 with 
the advent of sound. Stars available 
include Valentino, Keystone Kops, 
Mack Sennett Bathing Girls, and 
early documentary and topical sub- 
jects such as McKinley, Billy Sunday, 
etc. 
References: Cinerama uses 3 of our 
subjects in their prologue, also 


WNBQ, WOW, WAAM, Philco, ete. 








Films of the Nations 
Distributors, Inc. 
62 West 45th St., New York 36 
Phone: MUrray Hill 2-0040 
Date of Organization: 1945 
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Maurice T. Groen, President 

Ernst Fischel, Vice-President 

Ronald T. Groen, Stock Shot Mgr. 
Services: Stock shots—l6mm, 35mm, 
color or b&w for any purpose, in- 
cluding television, commercial pro- 
ductions, theatrical features, 
films, etc. 
Facilities: Complete facilities for 
screening and viewing stock shots. 
Special Services: We do not charge 
for showing stock shots to clients in 
our office. Only after client decides to 
buy footage does the charge begin. 
References: NBC TV Network (Pro- 
ducers Showcase, Color Spectacular), 
Dynamic Films, Inc., Warner Broth- 
ers, M.P.O. Productions, Inc., Benton 
& Bowles. 


* 

NBC Film Library 
A service of the NBC Film Div. 
105 East 106th St., New York 29 


Phone: Circle 7-8300, 3438 
Theodore H. Markovic, Sprv 


sales 


NBC Film Exchange 
Sunset and Vine, Hollywood 
Phone: HOllywood 9-6161, 
Ext. 640 
Contact: B. Ehmann 
Services: Stock shot library of 30,- 
000,000 feet of minutely cross-indexed 
film, including NBC newsfilm, March 
of Time, Industry On Parade, NBC 
sports footage and material from 
special NBC projects. 
(STOCK LISTINGS CONTINUE ON P. 82) 
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NATIONAL. DIRECTORY OF VISUAL EDUCATION DEALERS 


EASTERN STATES 


¢ CONNECTICUT «¢ 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


¢ MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


e NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


e NEW YORK e« 
Association Films, Inc., 347 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 


Crawford, Immig and Landis, 
Inc., 265 West 14th Street, 
New York 11, New York 

The Jam Handy Organization, 
1775 Broadway, New York. 

Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury, 
N.Y. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St., New York 19. 
Visual Sciences, 599BS Suffern. 





* PENNSYLVANIA ¢ 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 
J. P. Lilley & Son, 928 N. 3rd 

St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


¢ WEST VIRGINIA « 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 





SOUTHERN STATES 


© ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 





¢ FLORIDA « 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


© GEORGIA e 
Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 
Poydras St., New Orleans 13. 


815 


¢ MISSISSIPPI « 


Herschel Smith Company, 
Roach St., Jackson 110. 


119 


¢ TENNESSEE «¢ 
Southern Visual Films, 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


687 


e VIRGINIA « 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 5-1371. 





MIDWESTERN STATES 


¢ ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Ine., 561 Hill- 
grove, LaGrange, Illinois. 





Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


¢ IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


¢ KANSAS-MISSOURI ¢ 
Erker Bros. Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN ¢ 


Engleman Visual Education 
Service, 4754-56 Woodward Ave.. 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO 
Ralph V. Haile & Associates, 


326 E. Fourth, Cincinnati 2. 


e OHIO « 


Academy Film Service Inc., 
— Payne Ave., Cleveland 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


¢ CALIFORNIA ¢ 
LOS ANGELES AREA 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Ex 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 





SAN FRANCISCO AREA 
Association Films, Inc., 351 Turk 
St., San Francisco 2, 


Westcoast Films, 350 Battery St., 
San Francisco 11. 


¢ COLORADO « 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA « 


Cory Motion Picture Equip- | 


ment, 522 N .Broadway, Okla- 
homa City 2. 


¢ OREGON « 


Moore’s Motion Picture Service. 
383 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS ¢ 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


° UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


| 


| 
| 





USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION | 





STOCh LIBRARIES 


NBC Film Exchange: Continued 


Special Services: A specially trained 
library staff will research scripts for 
film and tv producers and supply 
duplicate library cards (at no extra 
cost). 

References: Top tv and film pro- 
ducers and advertising agencies, in- 
cluding Revue Productions, Mark 
Stevens, Kraft Theatre, Climax, War- 
ner Brothers, BBD & O, Young & 
Rubicam, etc. 


% 
Photographics International 


A division of 
Raphael G. Wolff Studios, Inc. 


5631 Hollywood Boulevard, 
Hollywood 28 
Phone: HOllywood 7-6126 
Cable: INTERFOTO 

Date of Organization: Feb. 18, 1955 

Raphael G. Wolff, President 

Ben Munsey, Managing Editor 

Al Vaughan, Director Adv. & Pub. 

Relations 

W. B. Stanford, Sales Pro. Mer. 
Services: Special assignments for 
specific scenes in 73 countries of the 
world through the camera eyes of 
143 expert cameramen. Complete 
film library—l16mm color stock shots; 
over one million feet of foreign and 
domestic scenes available to  pro- 
ducers. 
Facilities: Complete facilities for the 
operation of an international library. 
Special Services: Operation of inter- 
national sources for any scene a pro- 
ducer may desire, from a kid eating 
an ice cream cone in Java, to the 
Salt Flats of Aden. 
References: Revue Productions, Mu- 
sic Corporation of America, Screen- 
craft, Walt Disney Studios, Univer- 
sal-International Studios. 

Stock Shots To Order, Inc. 
550 Fifth Avenue, New York 36 
Phone: Circle 6-0690 
Date of Organization: 1953 

R. A. Pheelan, Managing Director 
Services: We film talent on location, 
and background scenes to order, par- 
ticularly for tv programs and com- 
mercials; rear projection and studio 
insert shots; sub-contract for out-of- 
town producers; shoot tv newsreel 
items on assignment from publicity 
and public relations organizations. 
Facilities: 16mm and 35mm silent and 
sound portable equipment; maintain 
a black and white and a color film 
library; operate a sound stage. 
References: NBC-TV, 


Talent Asso- 


ciates, J. Walter Thompson, Geyer, 
Young & Rubicam. 








FOR RENT 


EITHER WAY. YOU PAY 
NO MORE FOR THE WORLD'S 
FINEST LIGHTING AND 
PRODUCTION EQUIPMENT 


Lamps, Cable, 
Switchboards, Dimmers, 
Portable Generators 
Stands, Hangers, and 
Accessories oe oes coe She te os ©. © oe 
New “Dual Steering” 
Crab Camera 
Dolly for Television and 
Motion Picture Studios 























No Mask Can Hide... 


... the lack of assurance of the ill-trained 


or untrained salesman. 


Confidence in selling rises out of sound basic training. 
To set up the ways of good selling, 


Youngstown Kitchens is using a new motion picture, 


“This Thing Called Salesmanship.” 


For fine pictures, made with professional skill and 
economically produced ... pictures that do the job 


for which they are intended . . . call on 


Ze YAM HANDY Ongangation 











Call the office nearest you for . . . Visualizations ~- Presentations - Live Shows ~- Motion Pictures ~- Slidefilms ~- Training Assistance 


NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 PITTSBURGH 22 CHICAGO 
1775 BROADWAY 1402 RIDGEWOOD PLACE 2821 E. GRAND BLVD. 310 TALBOTT BLDG. GATEWAY CENTER 230 NORTH MICHIGAN AVE. 





